
    

 
  

 
 
 
 
 

The Development of an Ongoing Research Agenda: 
Contemporary Soft Power Representations of China In Tourism 

 
 

Dr. Sisi Wang 
 

 

 

This is a digitised version of a dissertation submitted to the 

University of Bedfordshire.  

It is available to view only.  

This item is subject to copyright. 

 

 

 

 

 



   

 

THE DEVELOPMENT OF AN ONGOING RESEARCH AGENDA: 

CONTEMPORARY SOFT POWER REPRESENTATIONS OF CHINA IN 

TOURISM 

 

 

 

SISI WANG 

PhD 

 

 

 

2018 

UNIVERSITY OF BEDFORDSHIRE 

 

 

 

 



 

 

THE DEVELOPMENT OF AN ONGOING RESEARCH AGENDA: 

CONTEMPORARY SOFT POWER REPRESENTATIONS OF CHINA IN 

TOURISM 

 

 

 

By 

Sisi Wang 

 

A thesis submitted to the University of Bedfordshire in partial fulfillment of the 

requirement for the degree of Doctor of Philosophy 

 

 

 

 

December 2018 

 

 



 

Academic Thesis: Declaration of Authorship 

I, Sisi Wang, declare that this thesis and the work presented in it are my own and has been 

generated by me as the result of my own original research. 

THE DEVELOPMENT OF AN ONGOING RESEARCH AGENDA: CONTEMPORARY SOFT POWER 

REPRESENTATIONS OF CHINA IN TOURISM 

I confirm that: 

1. This work was done wholly or mainly while in candidature for a research degree at this 

University. 

2. Where any part of this thesis has previously been submitted for a degree or any other 

qualification at this University or any other institution, this has been clearly stated. 

3. Where I have cited the published work of others, this is always clearly attributed. 

4. Where I have quoted from the work of others, the source is always given. With the 

exception of such quotations, this thesis is entirely my own work. 

5. I have acknowledged all main sources of help. 

6. Where the thesis is based on work done by myself jointly with others, I have made clear 

exactly what was done by others and what I have contributed myself. 

7. Either none of this work has been published before submission, or parts of this work have 

been published as indicated on [insert page number or heading]: 

 

Name of candidate: Sisi Wang Signature:                                                   

Date: 2nd December 2018



i 

 

ABSTRACT 

Since the late 1980s, the People’s Republic of China (PRC) has taken dedicated steps to open 

itself to the wider world. It has not only adopted practices which encourage many foreigners to 

visit China, but it has also adopted practices which encourage Chinese citizens to travel 

overseas, following the guarded decades of the earlier twentieth century. Over the last two 

decades, the concept of soft power, coined by U.S. political analyst Joseph Nye, has won 

currency in China as a major means by which the PRC has revealed preferred versions of itself 

to not only those from afar but also to its indigenous population. This study inspects the role of 

soft power in tourism and positions 'tourism' as a paramount mechanism by which authorities 

in China use the value of tourism to communication selected visions of Chinese life, events and 

places. It seeks to examine what becomes represented from Chinese inheritances and what 

becomes adopted as a soft power resource to constitute dominant regimes of representation.  

In an effort to probe the manner by which the nation of China denotates this or that about 

'China' in comparison to the manner by which the city of Xi'an --- the former capital of China --- 

denotates this or that about 'Xi'an'. Attention is thereby frequently turned to Confucian/Neo-

Confucian understandings, since many observers of representational paradigms see significant 

parallels in what political-strategists propose about soft power today and what the ancient 

philosopher (Kongfuzi = Confucius) advises about state ideology, imperial ritual and exemplary 

rule. 

To these ends, this study is focuses on the production of meaning through language, discourse 

and image. Constituting an interpretive rather than empirical study, it constitutes an 

exploratory investigation of acts of significnce at national and old-ancient-city levels. The study 

does not seek to make immediate and full conclusions on these projective practices, it isbased 

upon a single year's inspection, based distantly in England and examines the representational 

ground in order to set up an ongoing and more substantive study of these national/local acts of 

representational denotation from 2018 onwards, once this preliminary investigation has been 

completed at its European base. Thus, this study is accorded with an auxiliary study objectives 
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which directs the researcher towards a richer and more informed in situ examination of 

institutional agency in harnessing the culture-historic inheritances and the contemporary-

lifeways at the national level in China vis-a-vis the old (but still vibrant) capital city level. Many 

readers might thus quibble that in such an exploratory investigation, the said 'auxiliary study 

objectives' should indeed be labelled as 'the main study aim'. This inquiry does not 

consequently seek to generate heaps of unbaked findings, it seeks to clear the path for a 5 year 

research agenda conducted on the ground in China (and Xi'an) itself (themselves), viz., a 2019-

2024 study that can harness the five year national plan activities due to be released in October 

2018 by President Xi Jinping in some form of Chinese Dream fashion. 
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of all ethnic groups in China, and the total Chinese population needs to make an effort 

towards The Chinese Dream (Xinhua News, 2016).  

DECLARATIVE POWER OF TOURISM: It is the under-suspected agency and authority of 

tourism to carry and illustrate both vitally important normalised visions of what 

population A (or place B, or past C, or [contemporary] present D) is … or ought to be … 

and thereby which aspects of the public culture or the public heritage or the nature ‘there 

and then’ ought could be championed and celebrated.  

DECLARATIVE AUTHORITY: The agency, power, and reach of an institution, interest group, 

or state to explain something, to announce something, or to correctively project that 

entity, and – within this manuscript – to celebrate a particular custom, event, or 

inheritance as being decent/worthy /special through the worldmaking capacities of 

tourism and its related performative/inscriptive industries. 

DISCOURSE: The idea of discourse can be interpreted as communication. It is 

communication though conversation, words and talk. It can be categorised into different 
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systems. However, discourse is used as a method in many areas and communities 

(Chilton, Tian & Wodak, 2010). 

DISCOURSE IN CONTEMPORARY CHINA: It especially means a language that utilises 

across many different fields, including fields in social science, nation and the local 

community under the Chinese environment. The discourse in contemporary China relies 

on the practice of language and the role of soft power in tourism as a tool of diplomacy 

(Chilton, Tian & Wodak, 2010). 

EAST / WEST UNDERSTANDINGS: These are the macro or ‘continental’ cognitions held by 

the traditions and inheritances of the East, vis-à-vis those held about the West in the 

globalising world in terms of (for this study) the competing or dialogic roles they play, 

respectively and symbolically in the present day through the interpretations and the 

meditations of tourism (and its related/collaborative inscriptive industries). Jamal and 

Robinson (2009) have pointedly called for much more immediate work on the dialectics 

between ‘Eastern’ and ‘Western’ understandings (and ‘North’ / ‘South’ understandings) in 

and through tourism. 

EUROCENTRISM: The acute ethnocentric understandings by and through which 

‘European’ / ‘Western’ values are assumed to be the right and proper to uphold about a 

given subject. Under eurocentrism, ‘non-European’ outlooks upon the world tend to be 

ignored or dismissed, and ‘non-Europeans’ are frequently ‘othered’. 

FANTASMATICS: Fantasmatics constitute not so much the ways in which the world is seen 

by a population, but the ways in which that people or group would want the world and 

principally their own important part in it, to be known, regarded or cared for, hereafter. 

Fantasmatics draw from the inherited bodyweight of myths, legends and narratives which 

the institutions and interest groups of that society support, but they tend to be 

significantly punctuated by new or freshly invigorated visions about how the world should 

be conserved, managed and developed. The fantasmatics of a population feed heavily 

upon the long-held myths of the population o community in question. However, they are 
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always pungently aspirational, and they routinely involve significant corrective or 

rectifying impulses. They are often voiced loudest when and where a population feels it 

has been misrepresented or maligned by others. Every group and society has its 

fantasmatics, and tourism is increasingly a powerful medium where home populations 

reveal or display them to render present-day and future members ‘decent citizens’. Not all 

projective activities in tourism are targeted at tourists from foreign countries. 

GLOBALISATION: The processes by and through which economically, socially, culturally, 

and politically, places and states in the world are becoming increasingly connected and 

where individuals in those places and states are becoming increasingly aware of that fast-

paced multidirectional dynamism. Under globalisation, significant aspects of formerly 

‘local’ cultures frequently become disembedded from their attachment to specific locales.  

GLOCALISATION: The processes by and though which different places and states become 

increasingly connected and subject to similar networked meanings and practices, but 

where the populations in those said places and states still manage to translate those 

accelerating dynamisms in distinct ‘true-to-locality’ ways, thereby staying locally bonded 

in important-to-them ways. Those who study glocalisation tend to pry into the manners in 

which the products of global forces are ‘localised’ and made pertinent to ‘home-realm’ or 

‘host-society’ concerns (Barker, 1999). 

HARD POWER: To Nye (2004), hard power and soft power actions are inseparable 

strategic activities. The activities indulged in by institutions, populations, or nations to 

attract or persuade foreign or domestic populations about the order of things. While ‘hard 

power’ mechanisms comprise the ability to coerce via military or economic might, ‘soft 

power’ nuances comprise the capacity to present and project aspects of culture, custom, 

or civilisation in a generalised sense to other people or in a strategic/reflexive sense to a 

specific population or target mix of people(s). 

INDOCTRITAINMENT: In ‘Scenic Spots’, Nyíri (2006) maintains that tourism in China is 

quite distinct from Western forms of bourgeois tourism, which are founded upon the 
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celebration of and visitation to sites imbued in authenticity and from Soviet tourism, 

which is built substantively upon opportunities for rugged and selfless experience. To 

Nyíri, tourism development and management in China is regulated heavily by the state, 

and the scenic spots (jingdian) and theme parks are harnessed to explain the heroic past 

of the nation, with further patriotic education and modernisation across it. Under such 

representations of indoctritainment in China, tourism sites and settings are pointedly 

bounded, approved, indexed and promoted for proper ‘consumption’, as preferred by the 

interpreting / governing hegemonic ‘state’. Citing Sun (2003, p.205), Nyíri (2006, p.80) 

suggests that those classified sites are “not free for contestation by viewers / visitors but 

are semiotically overdetermined”. 

INTERPRETIVISM: The interpretivists hold that meaning changes overtime eventually 

everywhere and can never be finally fixed but must always inevitably require an active act 

of interpretation. To interpretivists, meanings always have to be ‘read’, ‘informed’, or 

‘interpreted’, and so there will always be a resultant imprecision about the use of 

language, symbols and signs in each and every place. Interpretivists maintain that 

‘reader’, ‘viewers’ or ‘listeners’ can never precisely secure the exact meaning which a 

‘writer’, ‘image-maker’ or ‘speaker’ originally gives. 

MIDDLE KINGDOM: In Chinese, “China” means (Zhongguo) equals to The Middle Kingdom 

or centring nation, if the idea of the emperor or capital city at a magnetic centre is 

accepted, giving rise to Sino-centric sentiments among much Chinese (Li, 2008). The 

mainland territory of China is known as Zhongguo by Chinese people, and ‘China’ by 

Westerners. Under the normalised Chinese worldview, Zhongguo is often projected as 

‘The Middle Kingdom’ and refers to a single geographical territory or centralised 

civilisation unified and regulated by Confucian thought. Typically, The Middle Kingdom is a 

place where everything is in harmony. It serves as ‘a logic gate’ for China’ (Burman 2008: 

29) and is deemed to have no equal territory anywhere in the whole universe.  
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MYTHOPOESIS: The poesis or the poetics of representation concerns the ways in which 

meanings are constructed and produced in terms of the languages, significations or 

aesthetics, which appears to prevail at a given time for a given population. At the same 

time, the poetics of exhibition examines how emic meanings are internally ordered and 

conjugated both within that exhibition and across the society being depicted (Lidchi 1997: 

168), mythopoesis concerns how the myths, legends and storylines of that population are 

decently and adequately articulated by the leading institutions of that society (Buck, 

1993). 

MYTHOPOLITICS: The politics of representation concerns how significations of culture and 

inheritance are produced via the discursive practices and the institutional activities used 

to project or articulate them. At the same time, the politics of exhibition examines those 

questions of social knowledge and the exercise of power that arise for the given exhibition 

or projection (Lidchi 1997: 184-5), mythopolitics concerns how the myths, legends and 

storylines being promoted or explained and constituted by the particular relations of 

power being mobilised in the time, place and context being examined. 

ONE BELT, ONE ROAD: President Xi Jinping, the General Secretary of the CPC Central 

Committee, proposed the concept of One Belt One Road, 21st Century Silk Road is the 

short form for One Belt One Road. It is a symbol of history to follow the Ancient Silk Road. 

It is about China developing a peaceful rise strategy, actively developing economic 

cooperation between country and country. The primary purpose is to create political 

mutual trust, economic integration and culture inclusiveness.  

REGIMES OF REPRESENTATION: Regimes of representation may be seen to be both the 

images, icons and identifications, which a particular group/organisation/population 

symbolically and regularly project and the ordered institutional and communication 

mechanisms which are created to carry out that appropriate articulation. Thus, a regime 

of representation is the repertoire of symbols and visual effects that an organisation or 
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institution uses to support preferred narratives storylines to reveal or convey important 

matters of ‘difference’ at a historical period or within a specific context. 

REGIMES-OF-TRUTH: Foucault (see ‘Foucauldian Inquiry’ above) was not concerned with 

the absolute ‘truth’ of a statement (where it remains universally ‘so’, once uncovered, 

whatever the period or context). Foucault was more interested in working out the 

effectiveness of regimes of power whose control of power/knowledge made a particular 

understanding, interpretation or truth ‘true’ in the real world with real effects. Thus, 

organisations, institutions and populations are inclined to work with regimes of truth, 

which may or may not be absolutely ‘true’ but have significant consequences if everyone 

within or under the influence of that organisation, institution or population indeed 

believes ‘it’ to be so. Regimes of truth do not, therefore, lie outside of power; they act as 

‘things’ in the world (Foucault 1980: 131). 

REPRESENTATIONAL REPERTOIRES: The representational repertoire of an interest group, 

institution or people is that stock of images, symbols and storylines it supports, 

articulates, or ‘performs’, allied to the practical acts (i.e., the forms of praxis) it habitually 

engages in to complement them. A representational repertoire constitutes the 

understandings and interpretations repeatedly carried within that interest group’s 

‘approved talk’ and through that matching ‘approved behavior’ and confer necessary 

legitimacy to the subjects being signified or symbolised. 

REPRESENTATION: Webb (2009) suggested that as a way of puzzling out the embedded 

potential meanings of texts, representation is about how we understand our 

environments and each other. 

REPRESENTATION SYSTEM: The regularised ways in which significant things (in this 

instance, peoples, places, pasts, and/or the found present) are talked about within 

institutions, interest groups, or states and routinely acted upon, notably in terms of the 

images, narrative codes and symbols used to describe them. 
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REPRESENTATIONS OF CONFUCIANISM: There is the portrayal of Confucian ways and the 

articulated description of peoples' lifestyles and life-courses/ places/pasts in particular 

localities (such as Qufu). 

SOFT POWER: Soft power is the skilled and strategic deployment of attraction, persuasion 

or co-optation to gain influence or prominence to compensate (or otherwise) 

complement the utilisation of hard power approaches based on military or economic 

might. The hard power and soft power phenomena are mutually complementary (Zhu, 

2011).  

SOFT POWER INSTRUMENTS OF TOURISM: Big events such as The Beijing Olympics and 

presentations such as the Terracotta Warriors of Xi’an, are deemed to be led performative 

exemplars in China of the use of soft power representations in and through tourism. 

Coverage of the subject of soft power in China has certainly become “conspicuous, 

comprehensive and sophisticated” (Li 2009, p24) in the general sense, but they have not 

yet been deep or rigorous in Tourism Studies (Hou, 2012; Hollinshead and Hou, 2012).  

SCENIC SPOTS: The famous scenic sites and ancient relics of a place, province or state 

which, along with the lead museums, zoos and theme parks, constitute the Mingsheng, or 

the canonised ‘imagined multicultural community’ of China's historically continuous 

nation. For Nyíri (2006), these indexed scenic spots (Jindian) are vital tools of patriotic 

education and modernisation. 

THE TOURISM STATE: McKay’s (1994) term for the distinct and active (and increasingly 

significant role) in which provincial and national governments play not only in tourism 

promotion and tourism destination development, but in the panoply of cultural selection 

and cultural production activities upon which tourism itself feeds, and via which 

provincial/national identities are creatively yet restrictively maintained. 

TRADITIONAL CHINESE VALUES: These include the following cultural concepts drawn out 

of Confucian understandings (admixed with Taoist and Buddhist influences (Li 2009, 

p25): you de fu ren [winning respect from others through a good virtue]; wang dao 



xxii 

 

[benevolent governance]; he [peace and harmony] and he ur bu tong [the cultivation of 

harmony without suppressing differences]. 

WORLDMAKING: The process by which certain select visions of being and becoming is 

adopted and promoted as ‘right’ and ‘natural’ for a place or population. At the same time, 

other/different/contending versions of inheritance and aspiration are conterminously 

subjugated, suppressed or silenced (Hollinshead, 2009a and 2009b). Some worldmaking 

activities are consciously indulged, other worldmaking endeavours are unconsciously 

engaged. Hollinshead suggests, following Goodman (1978), that worldmaking is like 

breathing. Suppose an institution or organisation exists and is ‘there’. In that case, it 

inevitably engages in the projection of symbolic and representational acts, whether it has 

those projective and articulative activities under conscious or strategic control. 

Worldmaking is natural and inherent, and constantly engaged-in activity. It is the focus of 

all tourism site selection, tourism destination development and tourism programming 

promotion. The crucial issue (within Tourism Studies) is to work out whose visions count 

and which versions of spirituality, custom or culture in the given age or context. 

Furthermore, it is necessary to find out how effective those projected worldviews prove 

to be ‘where’, and for ‘whom’ and ‘what’ they are consequential. 
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CHAPTER 1 INTRODUCTION: THE REPRESENTATION OF CHINA 

1.1 INTRODUCTION: DEFINING SOFT POWER 

The purpose of this research is to explore comparatively the specific ways in which China 

(as a nation) and Xi’an (as a city) currently use their respective inheritances as soft power 

resources in and through tourism. Soft power is the key concept and the acquisition of 

anything through attractions and influence by a group, population, governments or 

nations without force or coercion (Nye, 2004). Soft power is the tactical communication or 

strategic display of a people or nations' culture and the understanding of the customary 

practices, its political and contemporary policies. 

Accordingly, when the customs and policies of a population, government or nation are 

appreciated in that light and deemed acceptable and/or legitimate, the soft power 

influence of that person, that authority, or that country is accentuated or enhanced. In 

this sense and in contrast to hard power (which tends to rely on military force and 

financial inducements), soft power is inclined to help a country understand the 

communication to achieve expectations (Hollinshead, 2012). In the early 1990s, the term 

of soft power has been used China. In the mid-2000s, the Prime Minister made a public 

speech that connected the Chinese Dream's notion (the definition of Chinese Dream can 

be found in the Glossary) with soft power. Soft power tends to help people and countries 

through understanding, through attractive communication or disclosure and through the 

standard choice to achieve what they seek.  

1.2  BACKGROUND OF THE STUDY: DEVELOPMENT OF CHINESE TOURISM IN 21ST 

CENTURY  

In China, tourism as a global market has gradually become one of the fastest emergent 

industries. According to the United Nations World Tourism Organization (UNWTO), in 

2011, China welcomed 57.6 million foreigner visitor and generated more than 40 billion 

dollars in revenue. Nevertheless, China differs from other developing countries in its 
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approach to the tourism industry. The Chinese government has its functionality of the 

tourism industry, making it recognisable as a new phenomenon. It can, therefore, be 

predicted that tourism will become one of the fastest-growing sectors of the economy for 

China. According to the United Nations World Tourism Organization, one of the most 

popular tourist destinations in 2020 is China (Zhou, 2017).  

History of Tourism Development in China 

From 1949 to 1976, tourism in China had been used as a political tool. It changed when 

the reform and opening policy was implemented by Deng Xiao Ping (Xiao, 2006), who saw 

the enormous potential and prospect of tourism in the future. He advocated that China 

should immediately develop and increase its travel industry, particularly hospitality, 

transportation and public facilities. This reform and a new policy represent an opportunity 

to provide many new job vacancies. Professional guidance was subsequently created by 

the main tourism body, the National Tourism Association. This strategy has significantly 

increased the number of foreign visitors coming to China. In a study from 1978, it was 

reported that around 1.8 million visitors had visited China, and most of the tourists are 

from Hong Kong, Macau and Taiwan. 

Meanwhile, during the year 2000, there were more than 10 million overseas tourists. 

However, the Chinese government also encouraged Chinese citizens to travel domestically 

to help to stimulate consumption. So, at the end of 1999, Chinese domestic tourists made 

more than 700 million trips across the cities. Since then, both outbound tourism and 

inbound tourism has become more and more popular. Today, China has become one of 

the top destinations for European tourists (Zhou, 2017).  

Tourism Development in Modern China 

Zhou (2017) pointed out that Chinese inbound tourism is expected to grow and increase 

with the new millennium's start. However, this estimation relies on three main factors. 

The first is the major event of the Beijing Olympic Games. The second is China joined the 

World Tourism Organization, and the third is that China is gradually becoming the centre 
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of a global business environment. Additionally, China had expressed more relaxed 

decisions in its competition within the global market since 2001, when China joined the 

World Tourism Organization (Zhou, 2017). This relaxed attitude derived from fewer travel 

limitations and cost reductions, resulting in positive changes to enhance China’s 

international identity and social status. Several economists confirmed that the tourism 

numbers had increased dramatically after the 2008 Olympics Games. The 2008 Beijing 

Olympic Games did showcase the Birds Nest and Water Tube. They shared many 

incredible wonders found in histories, traditional Chinese cultures, and famous landmarks. 

The opening and closing ceremony provided opportunities to show the world how rich is 

China’s history. Therefore, the Olympic Games have built a positive image for the 

development of China through the careful implementation of soft power. After the 

Olympic Games, a conference named Tourism Industry Development was held in Beijing 

to discuss new plans to bring in more profits by taking full advantage of the Olympic 

Games being present in China. This conference aimed to boost the efficiency of the 

tourism industry in China, particularly regarding using it to develop China’s public facilities, 

reduce air pollution, and continue to promote tourism. With China’s on-going 

modernisation, the tourism industry will continue to grow (Zhou, 2017). 

These recent developments show how Chinese Academic scholars and the government 

deploy the concept and soft power idea. In the 1990s, the theory of soft power was 

presented and adopted in China. According to Men (2007), the Chinese idea of soft power 

mainly indicates or highlights its culture, predominantly regarding merging traditional and 

modern Chinese culture, including the model of Chinese development and ideology. It is 

understood that the gain of cultural influence is a long process, which becomes a 

challenge to Governments and Institutions trying to implement soft power, including the 

challenge of perseverance and tactical messages (Tuke, 2009). It is, therefore, necessary 

to consider the influential and persuasive power of a nation on others through internal or 

external approach or attraction. 
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1.2.1 TOURISM AS AN GENERATOR OF SOFT POWER IN CHINA 

Soft power is being utilised as a superpower in China's development (Liu, 2011; Wilkins, 

2010). Through practising the soft power strategy, China is spreading the Chinese culture 

to the world. That includes promotions of Chinese festivals funded by the Chinese 

government (Ramo, 2004) and growing Chinese international media and the Confucius 

Institutes (Nye, 2005).  

The purpose of the Confucius Institute is to promote Chinese culture and teach Chinese to 

people outside China. Kluver (2014) notes that how Confucius Institutes operates is based 

on influencing over a long growing period. China has established around 200 Confucius 

Institutes among 120 countries. This demonstrates the awareness and consciousness of 

the government of understanding the importance of soft power. China has made a 

considerable effort in promoting its culture to other countries. For example, during the 

2008 Beijing Olympic Games, China used the opening and closing ceremonies to 

demonstrate to the world its abundant cultures and histories to enhance its soft power. 

Another example that can show the increase of the spreading of Chinese culture is seen 

within the growth and popularity of the Chinese International radio, broadcasting to 

English speaking countries 24 hours per day, while the Voice of America reduced its 

Chinese broadcasts from 19 to 14 hours per day (Pang, 2008). The critical cultural and 

historical places utilised as soft power vehicles are these Confucius Institutes, 2008 Beijing 

Olympic Games, Terra Cotta Warriors Museum and Chinese international radio 

broadcasting.  

1.2.2 TOURISM AS AN INSTRUMENT OF SOFT POWER IN XI’AN 

Xi’an, formally known as Chang’an (长安) in ancient times, is located in China's heartland. 

Chang’an is a popular tourist destination, famously recognised and praised for its 

historical value (Nauman, 2018). In China's history, Xi’an had been the capital of 13 

dynasties, which in total includes 1077 years. The culture that accumulated massively 

during those periods makes the city dignified and grand. In 1981, the United Nations 
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Educational, Scientific and Cultural Organization (UNESCO) entitled Xi’an as the ‘World 

Famous City’. Chang’an is an important birthplace of Chinese civilisation and the Chinese 

nation (Dong, 2011). Xi’an has been developing for more than 3000 years. During this 

period, it acted as China's capital for five Dynasties, including Western Zhou, Qin, Western 

Han, Sui and Tang (Cao, 2015). Xi’an is the starting point and cultural centre of the Silk 

Road. It has been a bridge between the eastern and western civilisations. It can be seen 

from Figure 1.1, The City of Xi’an’s representation through the Terracotta Army---probably 

the most immediately recognisable artefact of Chinese history globally. 

Xi’an is a historical city of China; it is one of the most informative places to learn China's 

history. For domestic tourists, this tourist city's slogan is, ‘Xi’an: The Spirit of the Orient’. 

While for international tourists ‘Xi’an: The Hometown of Qin Terra-cotta Warriors and 

Horses (Zhang, 2011). Furthermore, Xi’an is not just one of China's most popular tourist 

destinations but also a treasured and appreciated city (Sanqin Newspaper, 2010).  

Xi’an’s main heritage sites are Qin Shihuang Mausoleum and Terracotta Warriors, Big Wild 

Goose Pagoda, Small Wild Goose Pagoda, Tang Chnag’ a City Daming Palace Site, Han 

Chang’an City Weiyang Palace Site and Xingjioa Temple Tower (two of which are on the 

UN World Heritage List). It can be seen in Figure 1.2 that Xi’an is also visited by domestic 

tourists according to the tourism statistics in Xi’an, with annual revenue growth of 34.6%. 

The data shows that in 2017, Xi'an received 18,093,140 tourists, including both domestic 

and foreign tourists. The number increased by 20.5% compared to the previous year 

(China Tourism, 2018). 
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Source Adapted from xatourism.xa.gov.cn (2016) 

 

 

 

Figure 1.1 The City of Xi’an’s Representation through the Terracotta Army 
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With regards to the tourism revenue, in 2017, it reached 163.33 billion yuan, which 

increased by 34.6% over the revenue of 2016. With the number of domestic and foreign 

tourists increasing by 20.5% over the previous year, the total tourism revenue increased 

by 34.6%. Looking at the tourism development in Xi'an in 2013-2017, the number of 

tourists in Xi'an in 2013 exceeded 100 million, and the income was 81.144 billion yuan. By 

2017, the number of tourists in Xi'an had reached 180 million, and the tourism income has 

doubled between 2013 and 2017.  

 

 

Figure 1.2 Tourism Statistics in Xi’an from 2013-2017 

Source Adapted from Xi’an Bureau of Statistics 

China has experienced a consistent average growth of 9.11% per year of its economy with 

the emergence of the new trade policy with Western trade and investment in the late 

1970s and the concomitant domestic agricultural reforms (de Sausmarez et al., 2012). The 

United Nations World Tourism Organization forecasts that the outbound Chinese market 

will reach 100 million in 2020, thus becoming the world’s leading generating market 

(UNWTO, 2009). In literature, Joseph Nye initially defined soft power in America (Barracks 

& Relations 2008) and the concept of soft power strongly deployed by Chinese 
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government officials. China uses soft power as a tool for foreign diplomacy (Edney, 2012). 

Li (2011) agrees with Nye’s concept of soft power, through self-attraction, to obtain what 

others are seeking (Li, 2011). 

Sun (2011) suggests that since the Spring and Autumn Period, soft power has been 

applied to Chinese society by one of the greatest philosophers, Confucius. Confucius firstly 

introduced the term soft power to Chinese political culture. He highly opined that the 

rulers do not need to use violence to achieve their goals, but instead, they should win the 

hearts of the nation to accomplish their goals. Whereas in Mao Zedong’s times, hard 

power was strongly favoured as the dominating force behind political power, because 

Chairman Mao believed that hard power comes from political power and political power 

comes from the gun (DeLisle, 2010). 

Additionally, China has a 5000 years’ history of ancient culture, tourism and cultural 

heritage to help boost soft power. With Deng Xiaoping’s reform and opening-up policy, 

tourism became gradually popular among Chinese citizens. Most importantly, there is 

great potential and capacity in the tourism industry (Sofield et al., 1998). Nevertheless, as 

China's economy transitions into 2000, there are still some contradictions in developing 

traditional cultural power, socialism, modernisation and globalisation. According to Xi’an 

Municipal People’s Government (2014), Xi’an, situated in the north-west area of China 

(Figure 1.3), is the capital city of Shaanxi province, one of China’s oldest and most 

historical cities in China. It is an ancient city with many famous attractions and historical 

places with treasures, relics, and sites. Xi’an has been listed as one of the most welcoming 

cities towards tourists worldwide and is honoured to share its 13 Chinese Dynasties of 

history.  

Chinas’ National Tourism Administration officially reported that until May 2017, especially 

during the Chinese Golden Week, a legal holiday, Xi’an was visited by more than 6 million 

visitors. Table 1.1 shows 20 cities listed for outbound tourism, with Xi’an ranking at No. 12.  
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Xi’an tourism is a booming industry. Xi’an uses three major exhibitions to raise the city's 

reputation. One of the major exhibitions is building a friendly relationship between two 

countries and building a transparent understanding between ‘East and West’. As seen in 

this table, Xi’an is one of the ten fastest-growing international visitors' destinations and 

one of the favourites (China National Tourism Administration, 2015).  

Xi’an Major Exhibitions outside of Xi’an  

• In 1985, the Terracotta Army was firstly displayed in the City of Art Centre in 

Edinburgh. 

• Terracotta Army was in the UK British Museum in 2007 and was seen by 850,000 

people.  

• In 2018 October, Terracotta Army will be displayed at Liverpool’s World Museum 

(The Guardian, 2016). 

Major Exhibitions in Xi’an  

• International Horticultural Exposition 2011 Xi’an, China. 

• 2017 Xi’an Silk Road International Tourism Expo (China National Tourism 

Administration, 2015). 
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Table 1.1 Ranking List of Chinese Domestic Travel Departures in 2016 

CHINESE DOMESTIC TRAVEL DEPARTURE RANKING LIST IN 2016 

1 Shanghai 

2 Beijing  

3 Guangzhou 

4 Shenzhen 

5 Hangzhou 

6 Chengdu 

7 Nanjing  

8 Tianjin 

9 Wuhan 

10 Chongqing 

11 Xiamen  

12 Xi’an  

13 Changsha 

14 Qingdao 

15 Shenyang  

16 Kunming 

17 Ningbo  

18 Fuzhou  

19 Nanning  

20 Dalian  

Source: Adapted from Huashang News (Accessed on 15th August 2016) 
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Nevertheless, according to Bradley, the culture secretary of Liverpool World Museum, 

Terracotta Warriors are among the most significant archaeological discoveries from 1900 

to 2000 (The Guardian, 2017). Therefore, the exhibition aims to develop and strengthen 

the relationships between the two countries through cultural exchanges between China 

and the West. Wu Haiyu, the Shaanxi Cultural Heritage Promotion Centre's project 

manager, stated that ‘This has opened the door in connecting China and Britain through 

history and culture’ (The Telegraph, 2018).  

Moreover, David Fleming, director of National Museums of Liverpool, highlighted that it is 

a great honour to make an effort towards strengthening the relationships between Britain 

and China. He also claimed that this is a strong chance to inspire visitors from all over the 

world (The Guardian, 2017). In 2017, the first important tour was expanded by the Royal 

Shakespeare Company in China and the related exhibitions of some of Shakespeare’s 

masterpieces organised by the British Library (The Guardian, 2017).  

 

Figure 1.3 Location of Xi’an, Shaanxi Province 

Source Adapted from xatourism.xa.gov.cn (2016) 
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1.2.3 FOCUS ON THE INFLUENCE OF SOFT POWER IN CHINA 

Significant events such as the Beijing Olympics and presentations such as the Terracotta 

Warriors of Xi’an, are deemed to be led performative exemplars (in China) of the soft 

power usage representations in and through tourism. Coverage of the subject of China’s 

soft power has undoubtedly become ‘conspicuous, comprehensive, and sophisticated’ (Li 

2009, p24) in the general sense. However, it has not yet been rigorously researched in 

Tourism Studies (Hou 2012, Hollinshead and Hou 2012). However, this current stage of 

emerging research will focus on just a few areas; for example, what is Confucianism? 

Where/when is it currently represented in tourism, the relationship between soft power 

and Confucianism, Chinese opinion of soft power and how China can be promoted as an 

attractive tourist destination? What are westerner’s views towards the current expansion 

of the soft power of China, in particular on the establishment of the Confucius Institutes, 

and what kind of impact does it have on the rest of the world, positive or negative, in 

which area(s) and why? 

1.3 AIM AND OBJECTIVES  

1.3.1 INTRODUCTION TO STUDY AIM AND STUDY OBJECTIVES 

The immediate study aim relates to the exploratory investigation being carried out 

between 2016 and 2018 probing the awareness of and use of soft power resources in 

both the city of Xi’an (in particular) and China (in general) in and through tourism. It 

consists of four related objectives. 

1.3.2  AIM OF THE STUDY  

THE PRELIMINARY AND COMPARATIVE INSPECTION OF THE USE OF SOFT POWER RESOURCES IN 

CHINA (IN GENERAL) AND THE CITY OF XI’AN (IN PARTICULAR) 

This research investigation aims to comparatively explore the specific ways in which China 

(as a nation) and Xi’an (as a city) currently use their respective inheritances as soft power 

resources in and through tourism. 
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CAVEAT FOR 1.3.2 In this immediate/preliminary phase of the study, the research inquiry 

will predominantly look at government-led involvement in soft power activity for both 

China (overall) and for the single city of Xi’an (in particular). It is not considered that, 

being situated in southern England at considerable distance from China, the researcher 

could aggregate the time and the frequency to visit China and otherwise get to know at 

close quarters how the soft power operations function within additional cities other than 

Xi’an (where the researcher herself has lived for 21 years). 

1.3.3  OBJECTIVE 1: SOFT POWER USE IN CHINA  

To examine how China using its inheritances as a soft power resource in tourism? 

CAVEAT FOR 1.3.3 In order to inspect how the received inheritances and the 

cultural,historical, heritage, natural and mythical resources of China are being mobilised 

today, the researcher initially intends to examine how ‘China’ is compellingly inscribed 

and promoted via soft power subjects and related representational themes. To this end, a 

principal attempt will be made to distil how ‘China’ is narrated in recent documentary 

storylines about the nation. 

1.3.4  OBJECTIVE 2: SOFT POWER USE IN XI’AN  

To examine how Xi’an using its inheritances as a soft power resource in tourism? 

CAVEAT FOR 1.3.4 In order to inspect how the received inheritances and the cultural, 

historical, heritage, natural or mythical resources of Xi’an and its immediate hinterland 

are being mobilised today. The researcher initially intends to examine how the City of 

Xi’an is represented and framed via soft power subjects and related articulated themes. 

To this end, a principal attempt will be made to examine Xi’an tourism development. 
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1.3.5  OBJECTIVE 3: COMPARISON OF THE DEPLOYMENT OF SOFT POWER RESOURCES IN XI’AN 

VIS-À-VIS CHINA AS A WHOLE 

To evaluate how the city of Xi’an use its inheritances as a soft power resource in and 

through tourism in contrast to the ways that the nation of China uses its inheritances as a 

soft power resource in and through tourism. 

CAVEAT FOR 1.3.5 Here, an attempt will be made to find what is similar and what is 

different regarding how the overall nation harnesses its soft power resources, vis-à-vis the 

fashion in which the city of Xi’an operates in the arena of tourism. These interpretations 

of the deployment of received and recognised inheritances will be utilised to help set up 

the subsequent phases of the (post-dissertation) follow-up research period as several 

other cities across China are inspected during the proposed supplementary research years 

of 2019 to 2024 (or longer). 

1.3.6  OBJECTIVE 4: THE SUPPLEMENTARY AND BROADENED INSPECTION OF THE 

ENGAGEMENT IN SOFT POWER ACTIVITY IN AND THROUGH TOURISM BY A MIX OF CITIES 

(OTHER THAN XI’AN) ACROSS CHINA 

The objective 4 relates to the succeeding research agenda which the researcher intends to 

set up during the conduct of the immediate/exploratory investigation for carrying out in 

the succeeding five years (probably from 2019 to 2024) on soft power in China where 

several cities and locations are harnessed in the PRC beyond the single city of Xi’an.  

It is necessary to work towards the objectives, which also named as an auxiliary study aim 

as a prominent feature of this dissertation since the researcher is not able to travel with 

any frequency or over any length of time during the formal dissertation study period itself 

to observe soft power activity at public sector (governmental) levels and private sector 

(non-governmental [be they Chinese, international, or be they ‘cooperative ventures’ 

involving Chinese authorities working in collaboration with particular corporate or non-

governmental bodies from other nations]). It is felt that the follow-up research agenda (as 

signified by the auxiliary study problem) is necessary because the projection of soft power 

communication and the deployment of soft power resources is an involved matter which 
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requires long and sustained periods of iteration, engagement and embeddedness in order 

to properly interpret who is effectively doing what to whom and to which, where, when, 

and how. It is expected that the proposed post-dissertation (five-year? / seven-year? / 

ten-year?) supplementary research period would require not only substantial periods of 

work-shadowing (where that is possible) and regular in situ interviewing / re-interviewing 

in order that (hopefully) the researcher becomes more aware, better informed about, and 

relevantly active within the found contexts (after Kincheloe and Berry 2004) in which 

decisions about the use of soft power resources and like projective-cum-persuasive 

representations are made.  

As mentioned earlier, objective four is also named an auxiliary study problem. The 

purpose of this auxiliary research investigation is to comparatively explore the specific 

ways in which a range of cities in China currently use their respective inheritances soft 

power resources in and through tourism.  

It is proposed that the supplementary investigation into the deployment of soft power 

resources in the arena of tourism will commence in 2019 following the completion of the 

main (immediate) study of the harnessing of soft power resources in China (in general) 

and in Xi’an (in particular). At this juncture, it is expected that such a subsequent and 

longitudinal inquiry would take four to six years to complete. This time tallies reasonably 

well with the national Five Years Plan [五年计划], which the national government 

released in Beijing in October 2017, some months after the final submission date for this 

PhD dissertation. It is essential for the researcher to visit several cities in China, such as 

(perhaps, for instance) Xi’an, Shanghai, Hangzhou, Nanjing and Chengdu during the 

supplementary years of 2019 to 2024 in order to examine and not only compare what is 

said and done in soft power contexts in those five selected cities but also contrast those 

sorts of soft power activity which is found to be exhibited within those cities both with the 

deployments of soft power in Xi’an and from Beijing for ‘China’ itself. At this start-up 

stage, for the combined investigation (i.e., involving both the main aim and the 

objectives), it is envisaged that the researcher would endeavour to embed herself in Xi’an 
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for the first of these five supplementary years (2019?) in order to especially pry into the 

use of soft power in and through tourism in the realms of art, music, sport, television, and 

entertainment there. Then, afterwards (2020-2024?), the researcher proposes to turn her 

attention to the inspection of the same ‘multi-realm’ scenarios in the five additional cities. 

The benefit of having four to six years to carry out this auxiliary work is that it would 

provide an adequate block of time to inspect and distil the conceivable ‘silences’ and the 

‘missed opportunities’ that conceivably exist for each of and across the five selected cities. 

It should thus be noted that this amplitude of time will probably not be available in the 

principal data-gathering year of 2017 when the main (immediate and preliminary) study is 

exercised. The interpretation of silences and of non-harnessed inheritances-cum-

resources is no easy matter to carry out (Charmaz, 2005: 526-7). 

1.4 CLARIFICATION: THE FOCUS ON REPRESENTATION, SOFT POWER AND CONFUCIUS 

INSTITUTES  

Webb (2009) suggested that representation is a way of puzzling over the embedded, 

fundamental meanings of texts, and it is all about how we understand our environments 

and each other. In this study, the representations of Confucianism can be interpreted as 

the portrayal of Confucian ways and the articulated description of peoples' lifestyles and 

life-courses/ places/pasts in particular localities, such as Qufu. Representation also 

includes using signs, pictures, language, and logos to show, express, or present some core 

message of something. Examples of representation in traditional Chinese culture 

(underpinned by Confucianism) can be seen in the 2008 Beijing Olympic Games mascots. 

As shown in Figure 1.4, the Mascots contain five characters with different colours and 

names. These are also called fuwa and, in the Chinese context, means dolls for good luck. 

To express traditional Chinese culture's core idea, these five-character dolls represent the 

different elements of traditional Chinese art. The mascots are called fuwa in Chinese. It 

represents traditional Chinese art, but China is here showing the world how splendid and 

profound Chinese culture is. They respectively symbolise the ocean, forest, fire, earth, and 
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sky. The design idea represents the perfect combination of animal and human image, 

emphasising the people-orientated, people and animals, nature, harmony and harmony 

between heaven and human beings. There is also a special meaning to the names. They 

were called Beibei. Jingjing. Huanhuan. Yingying and Nini. By repeating the first syllable 

from each name, it is Beijing huan ying ni (Welcome to Beijing). Fuwa is the Chinese 

mascots, in the Chinese context, means dolls for good luck (The Official Mascots, 2008).  

 

Figure 1.4 2008 Beijing Olympic Games Mascots 

Source from: The Official Mascots (2008) 

Over the last two decades, the concept of soft power devised by Joseph Nye, U.S. a 

political analyst, has won currency in China as a major means by which the PRC has 

revealed preferred versions of itself to not only those from afar but to its homeland 

population. So, soft power is a set of activities indulged in by institutions, populations, or 

nations to attract or persuade other/external or domestic/internal populations about the 

order of things. While ‘hard power’ mechanisms comprise the ability to coerce via military 

or economic might, ‘soft power’ nuances comprise the capacity to present and project 

aspects of culture, custom, or civilisation restively in a generalised sense to other people 

or in a strategic/reflexive sense to a specific population or target mix of people(s). 

According to Barracks and Relations (2008), soft power in the Chinese context means soft 

quality, ruan shili 软实力, ruan Liliang 软力量, and ruan Guoli 软国力 and ruan Quanli 软
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权力 (further explanation can be found in Chapter Two: Section 2.1.4). Culture is widely 

believed to be one of the central components of China’s soft power. Confucius Institutes 

are an institution established by Hanban. The goal is to teach Chinese Mandarin and 

promote Chinese culture worldwide (Barracks & Relations, 2008) and, as such, an 

important vehicle of soft power. 

1.5  RATIONALE 

This study of collaborative consciousness conceivably operates through tourism used a 

broader understanding of, and greater insight into how tourism is playing an active (soft 

power) role in ‘connecting’ the past and the present through Confucianism / New 

Confucianism. The national government is already heavily involved in promoting 

Confucian values and soft power in these respects---or so this researcher assumes at the 

opening of this investigation.  

However, it is imperative to understand the Chinese concepts of ‘Good Governance’. In 

China, it is presumed that the whole of the PRC's perception faithfully and adequately 

governed by the Chinese government. In this regard, the orientation of ‘other Confucian 

countries’ will be pertinent to my study’… though at this opening stage, I am not sure how 

much of that parallel inspection (of non-Chinese Confucianism) can realistically be built 

into my interpretive campaign. Suppose I can sincerely and substantively inspect 

‘Confucianism / New Confucianism Beyond China’. In that case, I must ask whether the 

projections of Confucian ways in those countries of the Kong Fuzi world beyond China – 

in, say, Korea and Japan – are at pace with how the soft power of Confucius is being 

articulated in China itself. Thus, are Korea and Japan behind or in advance of the 

projections which might be emanating from Qufu, Beijing, Shanghai, Xi’an, and all of the 

PRC. Indeed, some analysts of soft power in China even consider that South Korea is 

currently the supreme example of soft power practice (Ji, 2007). The study of 

‘Confucian/New Confucian beyond China’ may, therefore, shed important comparative 

light on the deployment of soft power through tourism in China itself. However, it is 
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probably wise to leave such cross border national work until the fourth objectives is an 

attacker---that is in 2019 to 2024 post-dissertation study period. It may then be sensible 

to adopt a second study aim:  

The comparative inspection of the deployment of soft power activity in and through 

tourism by other broadly ‘Confucian’ countries in ASIA (Apart from China). 

The fifth study objective might state if one was to be adopted circa 2020/2021/2022. 

The purpose of this fifth objectives is to contrast the specific ways in which the 

fundamentally ‘Confucian’ notions of Japan and Korea currently use their respective 

inheritances in and through tourism in comparison to how China uses its respective 

inheritances.  

In this broad light, this study of Confucianism vis-à-vis soft power in China can usefully be 

transdisciplinary. The soft power/cultural normalisation uses of or deployment of 

Confucian values is conceivably a means to multiple ends (Li 2009: p.30), which can 

necessarily require captured understanding from a mix of different disciplinary insights a 

potpourri of disciplinary and fields. So, while the setting for the inquiry will be firmly 

placed within tourism studies, it can be recognised that the strategies which will be 

looked for ‘there’ require the researcher to become sensitive to how the heavily-symbolic 

forms of ‘culture’ that are exhibited in and through tourism are intertwined with matters 

of economics, politics, marketing, and human communications, amongst other disciplines 

and fields. Some researchers may seek to work on transdisciplinary or multidisciplinary (or 

even disciplinary fronts). However, I will style my approach as a transdisciplinary one 

(McGregor).  

Therefore, it is essential that in the preliminary stages of my study for the initial study up 

to 2018, I equip myself with a mix of foundational readings on representational systems 

and representational repertoires seated in (for instance) political science, cultural studies, 

and media studies. This research inquiry is being pointedly undertaken when the Chinese 

political system’s difference from most nations in the world is recognisable by both 
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academics and strategists (Yunquan, cited in Li, 2011). Thus, while it will be contextualised 

within tourism itself, but it must tap into other disciplines and fields that offer a 

penetrative critique of matters of state ideology / official enunciation of place/and space. 

For example, the study is thus predicated/on the views that:  

~ Culture is one of the primary sources of a country’s soft power (Li, 2009), so the culture 

is arguably the main source of a nation’s /state’s / region’s tourism resources – i.e., its 

cultural gene bank (Horne, 1992). Note Bene: Horne was an Arts administrator and an 

International Affairs commentator. 

~ Traditional forms of Chinese culture (and long-received forms of a Chinese identity) are 

conceivably in decline and need ‘beefing up’ (Huang, 2013). 

~ Soft power / Confucian effects (to beef up that culture / that long-cherished identity) do 

not grow automatically but ‘can be intentionally cultivated and built up’ (Li 2009: p.30): 

consequently, many different levels of government in China have become involved in the 

projection of such soft effects (Li 2009: p.23). 

~ Tourism (and its symbolic/declarative reach) is a vital but researched source of what 

Yugang (2007) calls ‘the integration, institutionalisation, and operationalisation’ of 

Confucian and other traditional cultural values in China (after Hou 2012 and Hollinshead 

and Hou 2012). Nota Bene: Hou and Hollinshead are transdisciplinary researchers (Hou 

coming from an environmental studies background) and Hollinshead from a political 

science/ (attend studies outlook on the world).  

 ~ Tourism has the potential to be a strong instrument of soft power in serving China’s 

cultural and national interests as a counter-measure to the supposed and feared 

‘universal ideational influence’ of the West (Li, 2009 pp.37-38). [Recap on the Study 

Rationale: The following Multum-in-Parvo] 

• THE WHO OF THE STUDY  



21 

 

This study of contemporary soft power representations of China in Tourism is reflexively 

conducted by a Chinese national citizen who has lived in the city of Xi’an for many years 

and been an ardent observer of the relationships between the national government of the 

PRC (seated in Beijing) and cities and provinces of China. 

• THE WHAT OF THE STUDY  

This study of the development of an on-going research agenda into soft power is a study 

of the projective deployment of soft power resources in China in and through tourism. 

However, it will also be relevantly informed by the inscriptive deployment of soft power 

resources in China in and through other parallel and accessible performative industries.  

• THE WHERE OF THE STUDY  

 This study of contemporary representations of China in Tourism is being conducted by an 

individual who has to remain in the United Kingdom for occupational, university-

stimulated, and financial reasons, and therefore has necessarily to be spilt into two 

phases: 

➢ Phase One: The Dissertation Paper 

The initial and formal period of mainly desk research can feasibly be carried out from a 

base in England between 2016 and 2018. 

➢ Phase Two: The Subsequent Broadened Research Agenda 

The auxiliary study period of inquiry into soft power activity in several different cities in 

China-----and may also include research into soft power activity in the neighbouring 

Confucian States of South Korea and Japan-----which can feasibly be carried out from a 

panoply of cities in China itself (such as Xi’an/Chengdu/Shanghai, et cetera)=2019 to 2024. 

The obligated function of Phase One into building up an informed research agenda to be 

carried out is a substantive period of at least 5 (five) years in East Asia. 

• THE WHEN OF THE STUDY  
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This study of the development of an on-going research agenda into soft power constitutes 

an inquiry into the contemporary engagement of China's national government and the city 

of Xi’an (and ultimately of other cities in China). It will also be informed by the degree to 

which longtime Confucian outlooks on the world are utilised in the present age to 

influence how ‘China’ is understood domestically and externally. The When of the study is 

also important in that the auxiliary study period of 2019-2024 will hopefully provide the in 

situ opportunity in China for the 2017/2018/2019 incremented pronouncements 

President Xi’an the China Dream (significantly restyled as the Chinese Dream) to be 

explored in ways which were not possible at the outset of the study in 2016.  

• THE WHY OF THE STUDY  

This study of contemporary soft power representations of China in Tourism is being 

conducted by a citizen of China who is troubled by the fact that existing comparative 

international analysis of the engagement of analyses of government in/with soft power 

does not regard the involvement of China as ‘high’ in contract to other countries. It may 

be possible that there existing international scrutinises may be decidedly ‘Western’ or 

‘Eurocentric’ or ‘North Atlantic’ in orientation, and do not absorb, reflect, or capture many 

of the longstanding Confucian influences which guide governmental action in China (and 

South Korea and Japan) today. Joseph Nye may be the leading light of international insight 

into soft power in the late twentieth and early twenty-first centuries, but Kongfuzi 

(Confucius, himself) and his followers have been the driving force of soft power acumen 

East for over several centuries.  

Hopefully, this initial investigation and the subsequent ‘ongoing’/’auxiliary’ inquiry (2019-

2024) can draw informed and situated attention here in the West to many of the deep 

and subtle nuances of soft power activity. Indeed, the very establishment of the hundreds 

of lately-established Confucius Institutes indicates that Beijing's national government is 

already well primed on this needful international nuancing.  

• THE HOW OF THE STUDY 
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This study of the development of an on-going research agenda into soft power constitutes 

on investigation via a transdisciplinary outlook which seeks to draw relevant situational or 

contextual insight from several disciplines and fields in order to interpretatively gauge the 

scope and scale of engagement in soft power projections, see Hollinshead (2015), on the 

capacity of transdisciplinary approaches in the soft sciences to probe in the 

‘polymorphous’ and ‘protean’ relationships in the representation of culture and heritage 

today. See also Ivanowa and Hollinshead (2015) on the particular gains that may accrue 

within Tourism Studies investigations via the use of open/spiral transdisciplinary lines of 

inequity. 

• THE WHICH OF THE STUDY 

This study of contemporary soft power representations of China in Tourism is necessarily 

an emergent one. The researcher is endeavouring to minimise the amount of a priori 

determinations which drive the study from the outset in order to gradually build up 

awarenesses about the engagement of government agencies in China (and Western 

institutions in Europe [predominantly]) in such often-delicate, often-refined, often 

insinuated forms of projection. To this incremental end, the ‘which’ of the Phase 1 

methodology (circa 2016-2019) will be constructivist /social constructivist (after Lincoln & 

Guba, 1985) in its ontological and epistemological force (see Chapter Three hereafter). 

The ‘which’ of the Phase 2 methodology may take different axiologies dependent upon 

both the richness of the insight gathered during Phase 1 (by this researcher, herself) and 

by other researchers into soft power governmentalities (by other researches during 

2017/2018/2019, et seq.). 

1.6  LIMITATIONS AND DELIMITATIONS 

There are limitations and delimitation in the designed and operation of the study. First, 

future research is necessary using more soft power examples (sites, storylines, and 

services) that include tourism studies in China. The research topic is soft power’s influence 

on China. However, this study is UK based, so there is no access to the Xi’an government 
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tourism policymakers and the insufficient literature in tourism studies. Second, many soft 

power angles in other related fields are still under-researched- the focus is on the general, 

the national, the global, and there is a lack of nuance, attention to the regional, local and 

how it links to the more general and global. Therefore, it is very challenging for the 

researcher to use Xi’an soft power as a study background instead of China’s soft power; 

according to Table 1.2, there are anticipated difficulties and weaknesses of this study. 

Table 1.2 Anticipated Difficulties and Weaknesses of this Study 

ANTICIPATED DIFFICULTIES WEAKNESSES 

It was so difficult to get any methodology training 

sessions within the department. The researcher 

has to depend on her supervisor and herself to 

research all the methodology matters.  

It is quite challenging for the researcher to decide 

what kind of method that she should use for her data 

collection and data analysis because of the lack of 

sufficient knowledge of each method/approach.  

The researcher wanted to include so many data 

types, but that was impossible because of the time 

limitation. Therefore, she had to decide that she 

will only include five different data types: the BBC 

Chinese Documentary (The Story of China), Chinese 

Newspaper Reviews from the BBC Documentary, 

and Chinese Newspaper articles Xi’an Mega Event 

and also Beijing Olympic Games Opening 

ceremony. Data inclusion is enormous for the 

researcher as it is her first time handling more than 

one data type. Therefore it is very challenging. 

The BBC documentary has six different programmes. 

The researcher wants to use all six of them because 

they are fascinating and relevant to the research aim. 

However, analysing six programmes is very time-

consuming. Although the researcher adopted 

discourse analysis while analysing the programmes, 

the deepness of the data analysis for the programmes 

was still not enough. The second weakness is the 

language barrier. Some of the sources that the 

researcher has used are in Chinese, such as Chinese 

Newspaper articles. They were beautifully written in 

Chinese. However, when they were translated into 

English, some of the meaning just disappears, which is 

disappointing. Thus, the researcher has tried her best 

to illuminate the weaknesses. 
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1.7 REFLEXIVITY  

Reflexivity is the process that reflects the self as research in a critical way (Guba & Lincoln, 

1981). Reflexivity is the self-reflection process that emphasises the ‘importance of self-

awareness, political/cultural consciousness, and ownership of one’s perspective’ (Patton, 

2011 p.55). Here, the discussion is centred around the challenges of conducting tourism 

research in soft power as an international student. The narrative reflects the experiences 

of the researcher with interviews of individuals and issues surrounding data resourcing. 

The reflection adopts the Gibbs reflective cycle in the narrative. This is because the model 

encourages a clear description of events, analysis of the researcher’s feelings, evaluation 

of the research experience, conclusions as to the options that were considered and the 

step to take if faced with the same situation. 

The researcher has divided the reflexivity into three parts. There is personal reflexivity, 

personal development and reflexivity about the data type. 

1.7.1 PERSONAL REFLEXIVITY  

According to Galani-Moutafi (2000), reflexivity can be interpreted consciously using self as 

a source to understand or become immersed in others to understand the identity and 

culture. It requires the researcher’s understanding, patience and willingness to journey 

through different perspectives of the research context and interact with others. The 

tourist industry is changing rapidly, and research in this area has identified significant 

trends and potential areas of research. Additionally, it is argued that tourism research 

experience should be acknowledged as integral to the interpretive process, as this can be 

a factor in establishing identity (Wearing & Wearing 2001. Cohen & Taylor, 1976). With 

this in mind, I set out to research soft power’s resources utilisation in 2014. The research 

began with a literature review to enable me to identify the trends and gaps within the 

sector. While there is diverse literature on tourism, soft power literature were not so 

popular, but I persisted and did a thorough search to identify the needed information. 

Working on this research project has broadened my horizon of doing both the Chinese 
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context and English context. I have learned a lot through this whole process, primarily 

through literature review and data collection. The soft power ranking list (produced by 

McClory, 2015) provided insight. Inclusively, I have had to read lots of journal articles, 

books, and papers that are related to my research study. I enjoyed the process of going 

back several times to read the same journal or chapters, and every time I got the findings 

from different insights, which have been extremely exciting and surprising. Due to my 

constant revisits of ever developing research, I gained a deeper understanding of my own 

study’s central problem, which gave me more precise guidance to address the fourth 

objectives. The inquiry does not consequently seek to generate heaps of unbaked 

findings. It seeks to clear the path for a five-year research agenda to be subsequently 

conducted on the ground in China. 

Consequently, it is significant for the researcher always to pay attention to Chinese news 

and international news. 

Additionally, with understanding the whole process of doing qualitative research, I can 

hopefully relate the various terms and stages of the process and then make more sensible 

judgments. Such as the difference between a study aim and objectives, the difference 

between methodology and methods. I have also realised the importance and necessity of 

formulating clear study aims and objectives. It is a process for me to realise that I know so 

little about other tourism issues in China. 

My knowledge is so limited in terms of the soft power application within other tourism-

related fields. Concurrently, I am learning about other interrelated political, social and 

philosophical issues as well. I am also re-learning about Chinese culture and its history. 

Finally, I have learned a great deal about myself. I must agree that every PhD researcher 

must valiantly invest in a long journey to read, think, write, and reflect. I am very thankful 

that I enjoyed my PhD journey. It is a journey that actively taught me how to address 

problem-solving. It is a journey that taught me to be independent. I have experienced 

culture shock, particularly in terms of the culture difference between England and 
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Mainland China my birthplace. One of my major data types is travel documentaries (The 

Story of China) which produced by BBC & PBS but hosted by Professor Wood. Due to my 

cultural background and self-identity as a Chinese in England, we have around 1.3 million 

Chinese people in England. It is had to write to a celebrity and get an immediate response, 

partly because I am not a celebrity myself. Although I have lots of questions that I have 

prepared to ask Professor Wood if one day I got a chance to see him, one of the most 

important questions that I would like to ask is to know his opinions of the potential of soft 

power in China; realised and not yet realised; government roles vis-à-vis soft power; the 

engagement of Chinese people in soft power in China; the fit of tourism and amongst soft 

power in China and other observations he may wish to make on soft power based on the 

immense scale and scope of his grasp of matters of culture and cosmology in China. Due 

to my cultural background, just because I am too shy (in Chinese often means wo hen bu 

hao yi si), if I can be honest, I have no encouragement and confidence to send an email to 

Professor Wood for a further interview (Email details see Appendix 1). Unfortunately, I 

was disappointed that I did not reply from any of my outreach communications to him. I 

must conclude, though, that an academic whom the BBC and PBS funded to travel to 

China on forty-seven different occasions will be very busy and tightly-diaried. There are 

lots of unknown circumstances, but I still need to explore and be bold sometimes. This 

whole journey helped me as a researcher to know myself better, especially when 

researching a completely new environment. However, I have not given up on him. He 

remains a prime person for me to interview at length when I carry out the five years of 

elongated research work over the research agenda period of 2019 to 2024.  

The very last thing I would like to point out is my language barrier. English is not my native 

language and for a Chinese student to do a PhD in England is never easy. At the very 

beginning of my PhD, it was progressively challenging for me to write and think as an 

English thought (to think in English). Every term and concept in my mind, such as The 

Chinese Dream and The China Dream, I know Chinese terms well, but when I translate 

them into English, it often loses the essence of what I wanted to interpret initially. There 
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is a Chinese saying, ‘Practise makes perfect’. It encourages me to continue to move 

forward, no matter how difficult it is. Eventually, I believe I will be there. I am not perfect 

with writing, but I am on my journey. Although the road is long and arduous, I am still 

grateful that I can commit myself to the very end. 

1.7.2 PERSONAL DEVELOPMENT  

My PhD journey has helped me improve my skills, especially in terms of my academic skills, 

professional development and enthusiasm/passion for tourism research.  

Regarding the improvement in my academic skills, my academic writing skills have, in my 

opinion, improved significantly. Although I am not a native English speaker, I believe that 

finishing my PhD thesis is an outstanding achievement. I have also been able to have 

papers published, which are a very positive point to add to my CV.  

Another thing I would like to point out is the improvement in my presentation skills. I 

enjoy undertaking presentations, and also I have the confidence to present my research 

to both academic and non-academics. In late May 2015, the university held its Three-

Minute-Tournament for doctoral students, a quickfire competition open to all the 

university’s M.Phil. and PhD students. In the tournament, doctoral students must speak 

on a topic of their choice to a mixed audience. Firstly, their performance is judged by a 

formal judging panel of university faculty members, senior research administrators, and 

the general audience. I was the Champion of the People voted for by the audience 

(https://www.beds.ac.uk/news/2015/june/and-the-winner-is/) during the Three Minute 

Thesis Competition at the University of Bedfordshire. As a doctoral researcher, ‘3 MT’ 

enabled me to challenge myself to describe my research study to a non-specialist 

audience in just three minutes.  

I am very active in attending international conferences. I have been to Thailand, Mallorca 

and China for conferences relating to Critical Tourism Studies. I also attended a poster 

presentation at the University of Bedfordshire, and I was very privileged to win the second 

prize for the best poster award. Through all these activities, my presentation skill has 

https://www.beds.ac.uk/news/2015/june/and-the-winner-is/
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indeed improved immensely. This development has helped me not only with my career 

progression but also my professional development. Through attending international 

conferences, such as the Critical Tourism Studies, I have built up my social networks, we 

have a Facebook group, and we frequently share our opinions, helping each other and 

sharing information.  

At one point a couple of years ago, my professors Keith Hollinshed and Peter Burns 

recommended that I join the Postgraduate Certificate in Teaching in Higher Education 

(PGCTHE) course, which I completed successfully in 2017. This experience helped me 

obtain my first academic job as a mentor for students' dissertations at the University of 

Bedfordshire. It was such a great pleasure to share my research experience with my 

bachelor’s degree students. This journey has led to a full-time lecturer’s post at London 

Churchill College since 2017, which is something I never expected, particularly in a foreign 

country, but here I am.  

I also believe that my research skills have improved in other ways, such as identifying 

current work in tourism research, attention to detail, working independently, managing 

data through NVivo and organising my work. My research skills have developed using 

different activities while I was undertaking my PhD. For example, I was awarded the 

fellowship of the Junior Research Institute for Tourism (jRIT). As a consultancy group, we 

completed a jRIT Project titled ‘Wrest Park’s Interpretation Methods: Current 

Performance and Future Directions of Development’ on behalf of the University of 

Bedfordshire. The research included interviewing the visitors, exploring their products, 

such as guided tours and exhibitions within Wrest Park and collecting primary qualitative 

data, data analysis and project presentation 

(https://www.beds.ac.uk/news/2012/august/visitors-love-wrest-park-says-uni-

researchers). This consultancy group was such an excellent opportunity to get involved 

with research projects relating to tourism and events.  

https://www.beds.ac.uk/news/2012/august/visitors-love-wrest-park-says-uni-researchers
https://www.beds.ac.uk/news/2012/august/visitors-love-wrest-park-says-uni-researchers
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Regarding my PhD, I would say the experience is very similar. It is important to know what 

is going on in my field, recognising how to access various sources, manage data through 

computer software packages, and manage my work. Meanwhile, I have published three 

papers (see the publication section on page iv). I believe I would not have made this 

significant progress if I was not undertaking my PhD.  

1.7.3 MATTERS OF DATA TYPES 

Earlier on, I predominantly mentioned the data types that I will be used for this study. As a 

Chinese citizen, I could not access the BBC, Facebook, YouTube or Twitter when I was in 

China. After I came to England, I was so delighted that I could access a media platform like 

the BBC iPlayer. There are lots of documentaries about Chinese history and festivals. 

When I watched the Story of China on BBC television, I was attracted to Professor Wood’s 

programme. Then I decided to use this programme as one of my data types. It was such a 

tremendous refreshing pleasure and honour to see how my hometown Xi’an was being 

represented through media representation.  

My background is Chinese, and I left China in 2011 at the age of 21. Since then, China has 

changed incredibly. Within the time that I have been in England, there have been many 

BBC Documentaries about China, such as Secrets of China, The Rise of China: A New 

Superpower, Story of Modern China etc. However, this particular programme of The Story 

of China has been chosen for this study because, from my point of view, this is the best 

documentary that I have ever seen. The whole programme is fantastic as it contained the 

5000 thousand years’ history from the very first king to the last and covered the 

traditional Chinese culture and the modern China culture. As a Chinese, I am very proud of 

my own identity as a Chinese. I am proud of my culture. Even there was some history the 

researcher has never touched and researched. These programmes have inspired the 

researcher to understand how the West is telling the Chinese history and culture to the 

rest of the world. It is very impressive that Professor Wood has been to China more than 

ten times, and he knows the in-depth Chinese history, stories, and Chinese culture. One of 
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the main aims of this research is to determine how specific ways China and Xi’an are using 

their soft power resources in and through tourism.  

1.8 SUMMARY OF CHAPTER ONE AND THE ORGANIZATION OF THE STUDY 

Chapter One mainly focused on defining soft power from a broader context and within 

the Chinese context: the study background, main study aim, and objectives, including a 

study clarification and study limitations. Study rationale, self-reflexivity and the 

organisation of the study also outlined in Chapter One.  

Chapter Two will be focusing on a literature review regarding the representation of 

Chinese culture through Western media, application of soft power in the tourism industry, 

soft power resources representation in China, particularly in terms of Chinese culture, 

Confucianism, Neo-Confucianism, Confucius Institutes, Tourism Confucius Institutes, 

education and Chinese media. The definition and application of the Chinese Dream and 

China Dream explained in the Glossary Section. Therefore, in Chapter Two, the researcher 

also expanded the use and application of The Chinese Dream in contemporary China.  

Chapter Three will mainly focus on the matters of epistemology, matters of ontology, 

matters of methodology and the chosen research methods for this emergent study. The 

chapter will also demonstrate the advantages, disadvantages, and application of using 

each research method. The researcher also included different data types, populations and 

a sampling approach demonstrated.  

Chapter Four is the chapter of the secondary data analysis. The selection of the BBC travel 

programmes, an interview transcript of Professor Wood by the editor DD Wu from the 

Diplomat, online newspaper articles and the 2018 Beijing Olympic Games Opening 

Ceremony Highlights, and the researcher's critique programmes will be illustrated. 

Furthermore, the data presentation and analysis from all this secondary data will be 

presented. 
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Chapter Five will mainly focus on the primary data analysis. Findings and immediate 

interpretations from the collected semi-structured interview will be demonstrated. 

Additionally, NVivo, as one of the software for qualitative data analysis, is also presented. 

Chapter Six is the last chapter of the study, and it will take the immediate data 

interpretations to another level that leads to the implications and recommendations for 

management action and future research agenda. 
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CHAPTER 2 LITERATURE REVIEW 

2.1 INTRODUCTION TO THE LITERATURE REVIEW: SOFT POWER AND TOURISM STUDIES 

Chapter One briefly presented the primary study aim, objectives, study background, and 

the organisation of the study. In this section of Chapter Two, the researcher examines the 

related literature pertaining to ‘Soft Power’, contemporary Chinese representation, the 

understanding of the East and West regarding Chinese culture, whilst the limitations and 

strategies associated with soft power are all reviewed. Both historical and contemporary 

literature from different disciplines and tourism is revised to understand what soft power 

is and where and how it is represented in China via tourism besides other relevant fields, 

such as the Chinese media, Chinese students studying abroad, and Confucius Institutes 

and Chinese foreign policy. Additionally, the researcher will explore soft power and its 

growth in academic literature. The term Soft Power will be contextualised to better 

understand what is meant by the term when talking from Western and Chinese 

perspectives. This review will frame the analysis of soft power in the broader academic 

debate. This will subsequently be employed when discussing the term concerning theories 

on international relations in the subsequent chapter. 

2.1.1 THE THEORY OF SOFT POWER  

In this section, the researcher does not aim for a comprehensive and systematic literature 

review on academic thinking relating to soft power but instead examines how soft power 

is understood as a concept and in practice by the main agents who support it. Soft power 

was initially coined by Joseph Nye (1990) in the US, who suggested that it is the ability to 

get what you want without paying anything. It is well known that Nye (1990) 

acknowledged that a country’s culture, political values and foreign policies are the three 

main resources of soft power. In China, cultural attractiveness has become a form of soft 

power (Edney, 2012). It should also be mentioned that culture is an essential part of the 

concept of soft power (Wang, 1993). 



34 

 

Moreover, the reason why the assessment of the remaining soft power resources in China 

primarily relies on traditional Chinese culture, is that China uses rich resources, in terms of 

a broad historical and cultural tradition, to attract foreigners to better understand the 

country and to improve the image of China globally. To a certain extent, soft power 

should be based on the local culture's attractiveness, such as Chinese food, paintings, 

traditional medicine, martial arts etc. However, Bell (2009) produced interpretations 

concerning the value and relevance of soft power's Confucian meaning.  

As highlighted by Confucianism, nations, and not only individuals should desire harmony 

within themselves or among each other through the channels of soft power(Hollinshead 

and Hou, 2012). 

Additionally, the idea of soft power has enthusiastically been embraced in recent years. 

Huning Wang, a Chinese Communist Party representative, has examined thousands of 

journal articles and the concept of soft power is increasingly being researched and 

promoted by academic scholars and civil servants. During the National People’s Congress 

and The Chinese People’s Political Consultative Conference years ago, previous premier 

Wen Jiabao, one of the principal leaders in China, claimed that traditional Chinese culture 

is the soul of the Chinese nation. Therefore, we must connect traditional culture and 

contemporary spirit and combine Chinese cultural traditions with more developed foreign 

countries. Only in this way, will Chinese culture develop further and only if we are tolerant 

will our country become strong (Wu, 2011). 

Moreover, during the 17th National Congress of the Communist Party of China, Hu Jintao 

stated that China must develop a strong socialist culture, inspire the entire nations’ 

cultural creativity and enhance the country’s cultural soft power (Tang, 2007). However, 

one of the grand strategies relating to soft power development is closely connected with 

the peaceful rise and development of a harmonious world. Furthermore, comprehensive 

national power (in Chinese it is known as ‘zonghe guoli’ and indicates the combination of 

economic, military and diplomatic power), is one of the essential elements and strategies 



35 

 

that can enhance and achieve the development of a soft power strategy (Barracks and 

Relations, 2008). 

China practices its soft power in many different ways. For instance, it made use of soft 

power in the 2008 Olympic Games  through an exhibition of the First Emperor’s Terracotta 

Warriors in the British Museum and the expansion of Confucian Institutes worldwide 

(Hollinshead and Hou, 2012). It is also important to note that officials in China gradually 

began to use the term ‘Soft Power’ in aretheir speeches and writing, and there are a 

sustained use and rapid growth of the term in academic articles, books, journals and 

blogs. More importantly, the application of utilising the concept of soft power has become 

popular in mass media publications (Edney, 2012). Moreover, In 2007, members of the 

Chinese People’s Political Consultation Conference (CPPCC) discussed soft power and 

called for more significant government support for the creation (Jian she) of ‘cultural soft 

power’ (Edney, 2012). According to a Chinese scholar named Zuo Xuejin, soft power is 

interpreted by China in terms of international and domestic development, while the 

interpretation of soft power focuses on international relations for US as a global 

superpower (Edney, 2012). 

Similarly, while the outward-focused efforts like image sharing and broadcasting methods 

are significant parts of soft power, the political, economic and social development levels 

of a country are the most important in domestic affairs (Zhou, 2007). Additionally, since 

2004, one of the strategies associated with Chinese foreign policy has established many 

Confucius Institutes globally (Callahan, 2015). Mr. Xu Lin who is the general director of the 

Confucius Institute, stated that by establishing Confucius Institutes, China’s 

comprehensive national power can be greatly enhanced, which is a change from 

marketing the brand as a representation of soft power (Kongzi Xueyuan, 2007). 

Xinhua news reported that Chinese President Xi Jinping also expected that by exchanging 

and sharing traditional Chinese culture through Chinese cultural attractiveness, China's 

soft power is much developed and applied. He also mentioned that the country needs to 
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expand reforms of its cultural system, boost socialist core values and promote the cultural 

industry to lay a solid foundation regarding China’s cultural soft power (Economist, 2014). 

Education is also the intellectual foundation of China’s Soft Power. Nevertheless, the 

Confucian concept of soft power represents a form of Chinese governance. Likewise, 

Confucian soft power's core message emphasises moral influence, which also means the 

power of governance. 

Regarding Confucius’ ancestors, the Chinese political tradition, he specifically mentioned 

the power of ‘moral influence’ - that is, the power of moral and lawful governance. 

Furthermore, the ancient saints declared that the people who exercised a regime with the 

virtues of Confucius would be able to maintain their status with Polaris and all the stars 

turned to it (simply put, it means that if a political power governs by virtue, you will then 

have your status kept very stable). Similarly, virtue originates from practice and cultivates 

cultural qualities is a moral Confucius taught. He further stated that ‘if the distant people 

do not obey, all the effects of national culture and virtue should be cultivated to attract 

them (Laskai, 2013). 

Nye stated that higher education plays an essential role in driving the soft power (Nye, 

2004). Moreover, according to Li (2009), education has occupied a central position in 

Chinese life since ancient times. Confucius, the great educator and thinker, emphasised 

that human beings are teachable, improbable and perfectible. Thus, education and rituals 

and family are among the three major institutions that people can use to cultivate their 

virtue. Additionally, it is worth pointing out that traditional Chinese education was based 

on Confucianism. The Chinese government claimed that they were planning to set up 

institutions outside China to promote Chinese culture and language. Without a doubt, the 

Confucius Institute is a successful model that represents China’s ‘Going Out’ policy that 

aims to help China realise its old dream of recovering glory (Cichosz & Scholoar, 2014). 

It should be noted that an education system is a form of cultural prosperity that makes a 

significant contribution to Chinese international relations with other countries (Li, 2009). 
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The Chinese educational landscape completely changed after Deng Xiaoping’s Reform and 

Open-door policy in 1978. For example, in 1978, the Chinese government established an 

overseas study programme that provided bursaries for 480 students. Subsequently, the 

Chinese government allowed students to accept scholarships from overseas universities 

and institutions. Studying aboard gradually became more and more popular, and students 

were encouraged to study overseas by the Chinese government to pursue their academic 

degrees. From 1978 to 1989, approximately 60,000 government-funded students went 

overseas to study. During this time, there were more than 20,000 self-funding overseas 

students. It appears that the programme operated by the Confucius Institutes is another 

form of cultural diplomacy (Zaharna, Jennifer and Hubbert, 2014). 

Most importantly, there is a Confucius Institute with a unique difference based in 

southeast Australia at Griffith University. They are seeking to build, as well as create links 

and collaborative opportunities with China. One of the Chinese business programmes, 

which delivers courses like workshops, seminars, and presentations are all Chinese 

themed. This course has three primary purposes. The first is to disseminate Chinese 

culture and teach Chinese, whereas the second is teaching and inspiring international 

students to do business in China. The third reason is to work with Chinese people on the 

Gold Coast.  

HARD POWER 

Power comes in different ways and resources. Both soft and hard power has a close 

connection with each other. The target and purpose are the same; influencing others 

through ability, whereas the only difference between soft and hard power originates from 

tangible resources. Power generally means the ability to influence others’ behaviour by 

coercion or inducement, while co-option of power means the ability to change others’ 

requirements and relies on the attraction of cultural value. As is demonstrated in Figure 

2.1, the types of behaviour between command and co-option can vary from coercion to 

economic inducement and then from agenda-setting to pure attraction (Nye, 2014).  
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Coercion and inducement is the primary source of hard power (Huang and Ding, 2006). 

Nye describes the apparent difference between how soft and hard powers are created 

and used. Hard power indicates a threat, force, authorisation, payment, inducement, 

while soft power refers to culture attractiveness and values. 

 

 

Figure 2.1 Hard and Soft Power: The Spectrum 

Source: Adapted from Nye (2004) 
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2.1.2 SIMILARITIES AND DIFFERENCES BETWEEN SOFT POWER, MARKETING AND PROPAGANDA 

As mentioned earlier, the concept of ‘soft power’ was first put forward by Professor 

Joseph Nye of Harvard University in the 1990s when he studied international relations 

(Nye, 1990). He firmly believes that a country's military and economic strength can be 

termed ‘hard power’. In contrast, it also has a corresponding power known as ‘soft 

power’, which comes from the attraction related to its culture, political concept and 

foreign policy. It can also be divided into cultural soft power and institutional soft power. 

A few different examples are representing soft power, such as international students, 

tourist attractions and culture (Gill and Huang, 2006).  

Based on Nye's examples, Hoagland (2004), proposed that the concept of soft power is 

vast; it can include everything, but it can also mean nothing. Therefore, it is essential to 

note that the power potential comes from resources and sources. The nature of soft 

power is a complex process to measure, seeing as soft power can be intangible and 

uncontrollable. In general, the government or any organisation cannot control soft power 

because soft power constitutes various sources. However, the Communist Party in China 

still controls almost all the essential resources, particularly the media. The Chinese 

government has complete control regarding soft power (Edney, 2012); hence it could be 

regarded as propaganda. 

One of the valuable instruments for soft power development is marketing. Therefore, a 

good market strategy will help produce a good image for an international audience to 

enhance a country’s soft power. Marketing is a valuable approach to the promotion of 

tourism destinations but requires meticulous planning and implementation. To increase 

the chances of success, marketing practices must be improved and modified in all sectors 

of an economy on a regular basis (Kotler and Keller, 2008). According to Kotler (2003) and 

Nedelea (2003a), marketing decisions can generally be separated into different categories, 

such as product, price, place, and promotion known as the 4Ps of marketing. The product 

can be goods or services that are tangible and intangible. Price is what the customers pay 

for the product and is vital as and is vital as it is the establishment of the business’s profit. 
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Promotion is seen as the communication that a person who is doing the marketing can 

use to offer more details of the product to different parties concerning advertising. 

Promotion can be both formal and informal. Advertising, public relations, personal selling 

and sales promotion is a formal way of undertaking promotion, while word-of-mouth is 

informal. The last of the four 4Ps is place. This is based on providing the product in a 

convenient place for customers to access (Kerin, Hartley et al., 2001).  

Propaganda is a means of information expression designed to serve specific issues. It uses 

various symbols to disseminate certain concepts to influence people's thoughts and 

actions related to social behaviour. Propaganda is of great significance for the sales of 

tourism products, expansion of market share, and increase in the market share of 

domestic and foreign sources of volume and the promotion of tourism as a new economic 

growth point. In general, the use of propaganda comprises policies that are both 

internally and externally directed. China’s propaganda system aims to promote China 

worldwide to become aware of Chinese policies and history and correct the country's 

inaccurate views. It also helps China develop international relationships and establish 

cultural exchanges with students and people from other countries (Zhao, 2006). With this 

regards, the Chinese could be said to be using soft power as propaganda to promote their 

country. 

SIMILARITIES 

Firstly, the essence of soft power, marketing and propaganda are three linked concepts. 

They are all based on their products. They are capable of gaining certain benefits for 

businesses and assist with their present and future survival. Tourist soft power can meet 

tourists' deep desire and guide them to the charming daily life of tourist destinations to 

promote tourists' consumption. It is formed in the cultural differences image marketing 

and competition of tourism products between the host and the guest, enabling tourists to 

adapt to the culture of the tourist destination and correct their cultural preferences. 

Tourism marketing could be said to have a target audience that it markets its products, 



41 

 

projects and services to, based on a needs basis by the producers of its products. Tourist 

consumption dictates the tourism market, coordinating its activities based on tourists' 

needs, including the analysis, planning, implementation, and feedback; this is to deliver 

the best possible product available. Similarly, tourism propaganda aims to achieve 

revenue using the promotion of usual scenic spots (Collison, 2003). 

Secondly, the above factors help a business disseminate internal information to have a 

positive impact, such as corporate culture, values, employee image, systems, leader’s 

charm, and the transmission of further information. These critical factors can enhance the 

understanding of potential customers, enhance customer loyalty and make relevant 

partners and investors interested in the company enabling the company to have a more 

significant impact. 

DIFFERENCES 

Soft power is a long-term process, while propaganda and marketing are short-term 

processes. The primary purpose of soft power is to promote the image of a country and 

improve its pollical standing, while the principal purpose of propaganda and marketing is 

to assist a company to win a share of the market (Edney, 2012). Applying soft power in 

business management will help an organisation's future survival. The highest level of soft 

power is to integrate all sorts of resources. That is, to assist the present management with 

a future vision, prepare for the company's future survival, create value and innovative 

value, and control with a unique vision and management concept. The soft power of 

organisations plays a vital role in their development and comprises strategic guidance 

regarding marketing (Fan, 2008).  

2.1.3 SOFT POWER RANKING LIST 

The ranking list provided by Portland is based on the assessment conducted and reveals 

each nation’s software. Portland is a fully integrated communications consultancy working 

with different high-profile organisations like governments, businesses, foundations and 

non-governmental organisations, which helps share the organisation’s stories and 
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communicate with global audiences effectively [https://portland-

communications.com/our-story/]. Portland, a public relations consultancy based in the UK, 

has published the National ‘Soft Power’ assessment report every year since 2015. 

According to McClory (2015), the data was collected from various sources, such as 

education, culture, enterprise, engagement, government and digital. The sources used for 

the assessment include the following categories, as shown in Figure 2.2 and Figure 2.3 

below. 

 

Figure 2.2 Soft Power Resources 

Source adapted from (McClory, 2015) 
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Figure 2.3 Soft Power: Sub-indices 

Source adapted from (McClory, 2015) 
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Table 2.1 Soft Power Global Ranking List (2015) 

 

Source: Adapted from (McClory, 2015) 
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The UK topped the list with 75.61 points, while Germany and the United States ranked 

second and third. The highest score in Asia is Japan, whose ranking at the time was eighth. 

China ranked 30th with only 40.85 points and was last. Portland documented that China's 

‘political system cannot keep up with economic development.’ Although the country has 

invested in soft power resources, the overall soft power score is lower than policy 

perception (see Table 2.1) due to its human rights record, freedom of the press, and 

foreign policy.  

According to McClory (2016), Table 2.2 illustrates that the richness of Chinese cultural 

heritage has earned it a high score in the cultural classification index, reflecting that 

Chinese leaders' efforts to use cultural assets effectively have begun to pay off. However, 

China scores low on the government sub-index, ranking 28 overall out of 20, following 

Russia. Russia, Hungary and Argentina which entered the top 30 together in 2016. New 

leaders have emerged in Canada, Australia and Argentina, which helped increase these 

countries' scores in 2016. Canada’s new Prime Minister Justin Trudeau, increased its 

digital diplomacy score by making visits abroad nine times and using social media to 

promote national diplomacy. Also, China slipped from 25th in 2017 to 27th, although 

China's strong performance, sports, and tourism indicators confirm China's rich and 

diverse cultural assets. McClory (2017) states that with the expansion of the Chinese 

Embassy and China's network, China has increased its global participation (see Table 2.3). 

Additionally, Table 2.4 illustrates the TOP 10 list of Soft Power rankings in Asia according 

to the 2018 Global Soft Power Report (McClory, 2018). As can be seen from this list (see 

Table 2.5), Taiwan, Thailand, Malaysia, India, Indonesia and the Philippines are ranked 

from fifth to tenth. It is worth noting that China has significantly increased its 

international participation and education indices. 
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Table 2.2: Soft Power Global Ranking List (2016) 

 

Source: Adapted from (McClory, 2016). 
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Table 2.3: Soft Power Global Ranking List (2017) 

 

Source: Adapted from (McClory, 2017) 
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In this annual report, France topped the list in 2017, followed by the United Kingdom, the 

United States, Germany and Canada. China ranked 25th among the three Asian countries 

on the list, jumping five places than three years ago. The United States dropped from first 

to third place, the first slump since the ranking was released in 2015. In this latest list, 

Japan and Switzerland rose to the sixth and seventh places respectively. Russia, the Czech 

Republic, Hungary, Brazil, and Turkey were each positioned in the last five. Argentina and 

Mexico fell out of the top 30 list this year (McClory, 2017).  

China's soft power is growing progressively, and it is leading Asia. In 2007, during the 17th 

National Congress of the Communist Party of China, the concept of national cultural soft 

power was emphasised by previous Chinese President Hu Jintao. In the last ten years, it is 

also essential to mention that expenditure on soft power has reached $10 billion a year, 

which is the sum of spending on soft power in countries like the United States, Britain, 

France and Germany.  

In the 2017 report, China's Soft Power rankings continued to rise steadily. According to a 

Russian Satellite News Agency report on July 18, this impressive progress reflects China's 

healthy attitude towards 'Soft Power' in recent years. It goes on to state that China is 

prepared to take greater global responsibility, while the United States is seeking to set 

aside free trade and climate issues.’ Simultaneously, the survey stressed that China's ‘soft 

power assets’ are primarily culture: they principally include the country's achievements in 

art, sports and tourism, opening hundreds of ‘Confucius Institutes’ to promote the brand 

(McClory, 2017).  

From the 2017 report, it can be concluded that China still demonstrates a high level of 

innovation and research. This has led to Chinese brands, for instance, Huawei and Alibaba 

(Chinese Top three IT Industries) exerting greater international influence. In the top 10 

Soft Power indicators, China ranked 10th and 8th about world image and culture. 

According to the report, China's education growth rate was the largest in 2016-2017, from 

28th in the previous year to 20th in the following year. In 2017, there were 400,000 
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international students from all over the world studying in China. It is worth noting that the 

report believes that the advantages China gains from soft power are principally reflected 

in the field of culture. The reasons include: China has the second-largest number of World 

Heritage sites, as recognised by the UNESCO. Similarly, China's cultural influence had also 

been strengthened by opening more than 500 Confucius Institutes worldwide and 

conducting extensive international promotion of local brands. 

According to the report, from the perspective of large-scale sports and other events, 

including the 2008 Olympic Games, the Winter Olympics in 2022, the development of 

football and the Shanghai World Expo, China’s efforts to establish itself soft power 

superpower surpassed any competitors. In the field of innovation and technology 

research and development, China is also developing rapidly. Chinese companies such as 

Huawei and Alibaba, which are increasingly globally recognised, are examples. As the 

report mentions, China is the ‘most important advocate of global economic openness and 

free trade. Moreover, China’s ‘One Belt, One Road’ initiative has enabled China to be a 

narrative that embraces, cooperates and emphasises regional prosperity and common 

development. Under the circumstances, economic ‘hard power’ and cultural ‘soft power’ 

were successfully combined. The report also mentioned that as China began to adopt an 

inclusive and increasingly balanced development model, the United States began to 

reduce its participation in Asia-Pacific affairs. Thus, the simultaneous occurrence of both 

will have a profound impact on the geopolitical landscape in Asia and the world (McClory, 

2017). 
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Table 2.4 Soft Power Global Ranking List (2018) 

 

Source: Adapted from (McClory, 2018) 
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In the 2018 research report about global soft power, China's international participation 

increased. In this Soft Power ranking list, China ranks 27th and has been among the top 30 

for four consecutive years. The report suggests that the UK has become the most 

influential country based on soft power representation. In the fourth-year report (2018), 

the UK is recognised as the most influential country. France, Germany, the United States, 

and Japan are ranked second to fifth, respectively (McClory, 2018). As mentioned above, 

assessing a country’s soft power is based on objective data and global opinion polls. The 

objective data can be categorised into government, culture, education, global 

participation, corporate and digital sectors. This year, China ranks 27th, whilst the 

assessment reported increased international participation and education. Additionally, as 

a traditional country, Chinese culture attracts worldwide attention which placed China in 

the top ten in the cultural influence index. 

According to the report, China also put considerable effort into technological innovation. 

Chinese brands like Huawei and Xiaomi have become well-known globally. The report 

mentioned that China would take more international responsibility in the future because 

the US government keeps using its ‘US priority’ policy and increasingly deviating from 

international issues like free trade and climate change. For China, it is necessary to 

integrate the goal of developing soft power with the economy, military and other 

developments to demonstrate a long-term commitment to global interests. With regards 

to globalisation today, soft power is a useful instrument in measuring a country's foreign 

policy. The ranking list and assessment report were first released in 2015, we have seen 

changes in China and the United States regarding their international role. The future of 

China’s development in soft power is exceptionally optimistic and worthy of attention, 

and China is going to offer more significant international commitment (McClory, 2018). 

Also, China has slipped from 25th in 2017 to 27th, although and the strong performance of 

China's art, sports and tourism indicators proves China's rich and diverse cultural assets. 

With the expansion of the Chinese Embassy and China's network, China has increased its 

global participation. Additionally, the 2018 Global Soft Power Report, it can be seen from 
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Table 2.4, illustrates the TOP10 list of soft power rankings in Asia. As shown from this list 

(See Table 2.5), Taiwan, Thailand, Malaysia, India, Indonesia and the Philippines are 

ranked 5-10. It is worth noting that China has significantly increased its international 

participation and education indices (McClory, 2018).   

2.1.4 CHINA’S ADOPTION OF SOFT POWER  

Harvard professor Joseph Nye introduced the concept of Soft Power. He also involved his 

theory and various measurement issues in the assessment of China’s soft power. In 

‘Bound to Lead’ (Howard, 1990), Nye explained both powers. One is Hard Power or 

Command Power, whereas the other is termed Soft Power or Co-option. Concerning hard 

power, a country or organisation can do whatever they wish, no matter what others think. 

Regarding soft power, others are not coerced; they are persuaded, attracted and 

appealed to by a country. As an attracting, they were guiding and duplicating force, 

Summarised by Nye; soft power is exceedingly reliant on intangible resources. These 

resources include national cohesion, culture, ideology, and international institutions 

(Huang and Ding, 2006). Soft power strongly emphasises three primary resources: culture 

(where it is attractive to other people), the value from a political perspective (when living 

abroad), whilst the foreign policy is considered legal and ethical (Nye, 2014). 
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Table 2.5 The Asia Soft Power 10 Ranking List 

Ranking Country Score 

1 Japan 76.22 

2 South Korea 62.75 

3 Singapore  62.44 

4 China 51.85 

5 Taiwan 47.25 

6 Thailand 45.92 

7 Malaysia 45.82 

8 India 40.64 

9 Indonesia 40.51 

10 Philippines 37.68 

Source: Adapted from (McClory, 2018) 
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Recently, soft power has become increasingly important, particularly in the East Asian 

context (Huang, 2013). The East and West have several different interpretations of Soft 

Power (see Table 2.6). For instance, soft power can offer the ability to change others’ 

preference or attract others to behave according to their wishes. There is no need to 

threaten or coerce anyone or a country (Kurlantzick, 2009). However, Bell (2009) 

produced interpretations of the Confucian meaning of soft power's value and relevance. 

He highlighted that one of the central rhetorical claims of Confucianism, as projected 

using its soft power channels, is that individuals and peoples and nations should seek to 

engender harmony within themselves and among each other (Hollinshead and Hou, 

2012). 

Additionally, Lee (1993) defines soft power as ‘the power to build preferences and 

someone’s images by way of ideational or symbolic resources, which can result in changes 

in others' behaviours. However, both the East and Wests have a different understanding 

of soft power. China has the uniqueness of soft power resources compared to other 

countries, such as the UK, US, Russia and Japan. Certain Chinese cultural elements are 

now believed to be a significant characteristic of East Asia and some parts of Southeast 

Asia, an important source of China’s soft power. A country’s culture not only can attract; it 

can also produce soft power (Huang and Ding, 2006). Xiao Guang Kang, a Chinese scholar, 

strongly asserted that China’s soft power should build on Confucian culture, which is a 

political tradition with the most influence in China.  
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Table 2.6 East and West Perspectives of Soft Power 

Culture is one of the leading soft power resources. Soft power can be achieved through the 

civilisation of a nation. China has a profound culture and civilisation that can influence others 

(Gill & Huang, 2006). 

Harmony in Chinese means peace (Hexie). It is one of Confucius's beliefs a great Chinese 

philosopher who lived in ancient times (The Economist, 2014). 

China has five thousand years of history. Famous Chinese literature, language, as well as 

traditional Chinese culture and signs. Gill & Huang (2006), mentioned that culture is part of the 

soft power (Li, 2009).  

It is essential to build soft power knowledge based on local cultural resources or traditional 

Chinese culture (Bell, 2009). 

Soft power can be recognised as using your self-attractiveness to attract others, without making 

any real effort. You can achieve what you are expecting by way of your attractiveness 

(Kurlantizick, 2007). 

You do not have to pay anything to get what you are expecting and can let your ability and 

attractiveness influence others. It can be linked with a country’s intangible power resource, like 

culture, institutions and ideology (Nye, 2008). 
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2.1.5 THE CHARACTERISTICS OF CHINESE SOFT POWER  

The term Soft Power can be translated into different ways in the Chinese context. Soft 

Power in Chinese can be understood as ‘ruan shi-li’ 软实力, ‘ruan li-liang’ 软力量 and 

‘ruan quan-li’ 软权力. The term ‘ruan shi-li’ is generally used to describe ‘soft power’, 

whereas ‘ruan li-liang’ means ‘soft strength’, ‘ruan quan-li’ means ‘soft authority’. These 

different translations have been extensively applied in Chinese literature. However, ruan 

shi-li is frequently employed in cultural construction and strategy design. ‘Ruan quan-li’, 

conversely, is more frequently used as an international power according to Nye’s theory 

regarding soft power.  

Soft power is used as a tool to promote Chinese traditional culture. According to Ramo 

(2004), China is spreading Chinese culture and promoting festivals to achieve economic 

development. Education is an additional tool that China is using to promote the Chinese 

language. For example, the Confucius institutes are increasing in number, and China has 

commenced several broadcasts in Mandarin (Nye, 2015). However, there is an indication 

that international tourism policy is paying attention to the growth of inbound tourism and 

the projection of soft power. 

Chinese decision-makers strongly agreed that China would continue to grow economically 

and develop a social context. With ongoing reform and policy related to opening up, 

foreign economy, China’s image, social status, and nation's strength have increased 

dramatically. It is believed that this is undoubtedly an excellent opportunity to improve 

and develop inbound tourism (Chinese National Tourism Administration 2007) and that 

inbound tourism can promote the overall image and national identity of China (China 

National Tourism Administration, 2007). Additionally, the Confucius Institutes established 

at Griffith University in Australia in 2011 realise how crucial it is to develop a strategy for 

international tourism (Kwek, Wang and Weaver, 2014). 

During the 17th National Congress of the Communist Party In 2007 early October, 

President Hu Jintao and his claim that China should develop its cultural creativity also 
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emphasised that China should make efforts to enhance its soft power (Zhao and Huang, 

2010). He also mentioned that cultural tourism is essential in terms of being a recognised 

nation. Therefore, it is essential to enhance the country’s soft power (Edney, 2012). 

However, the president reiterated that while Chinese culture is vital to the development 

of the country’s soft power, the Chinese language also plays a vital role in accessing 

Chinese culture and people. However, to create a more positive image as a benign 

country, China is softening its approach to international relations by building an 

international network of Confucius Institutes, which help promote its language and 

culture (Chi-Cheung and Cros, 2014). However, the rapid expansion of the Confucius 

Institutes between 2004 and 2010 (322) has raised doubts in the minds of many observers 

concerning China’s motivation. Hence, these observers are wondering to what extent 

China’s soft power will influence the world (Chi-Cheung and Cros, 2014).  

Regarding the increasing influence of economic power on the international stage, the 

government is making a considerable effort to develop and wield soft power via an 

international communication strategy. Many Chinese people believe that China's 

international perception is frequently critical and harsh and promoted by Western media 

coverage (Chen and Colapinto, 2010b; Sparks, 2010; Sun, 2010). 

Confucius believed that value and ideology play an essential role in the system of 

traditional cultural values. Everything is based on Confucianism which believes that 

harmony is everything and a representation of soft power. Furthermore, harmony can be 

observed as vital to the relationship between nature and human beings and between the 

individual, family and society. Since the early 2000s, the Chinese leadership has 

encouraged harmony to reshape the image of the Middle Kingdom or Zhonggou (the 

Chinese name for China), not only inside but also outside the country (Chen, Colapinto 

and Luo, 2012). 
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2.2  SOFT POWER RESOURCES IN CHINA 

2.2.1 CULTURE: AS A SOURCE OF SOFT POWER 

Culture is defined as ‘a set of values and practices that create meaning for a society’ (Nye, 

2005). In general, this can be explained and understood from two perspectives: 

specifically, high culture and popular culture. Both types of culture have different impacts 

on society with high culture, appealing to society’s choices, while popular culture is 

attractive to the general public (Kurlantzick, 2007). High culture is affiliated to education, 

literature and art, and contributes more to Soft Power as it is more productive than 

popular power (Nye, 2016). Concerning this, the US Secretary of State, Colin Powell in 

2001 stated: ‘I can think of no more valuable asset to our country than the friendship of 

future world leaders who have been educated here’ (Cantwell, Coates and King, 2018 

p.172). Ironically, popular culture is easily accessible and more appeal than higher culture 

as seen in fashion, arts, movies and mass entertainment (Nye, 2016). Likewise, it 

disseminates more ideas than forms of higher culture. However, critics (Fiske, 2010; Nye, 

2016) regard popular culture as evasive and manipulating with little political effect and 

mass entertainment. Nevertheless, popular culture makes audiences more aware and 

increasingly influences mainstream history (Burke, 2017).  

2.2.2 CONFUCIANISM: BASE OF CHINESE CULTURE 

Chinese civilisation is primarily rooted in China’s soft power, which influences China’s 

modern transformation based on Asian culture (Levenson, 1968; Kuo, 2018). 

Constructivists believe that the historical past of a country can carry important value in 

forming a new identity, which could be used as a story to inspire people (Yeros, 1999). 

Chinese civilisation, which dates back several thousand years, has impacted a few 

neighbouring countries, especially as a result of their lengthy interaction. Therefore, if it 

has the potential, they can seek mutual benefits for the same neighbours. The importance 

of Chinese culture and soft power is determined by the understanding and interpretation 

of this fact. Suffice to say that China's history and the formation of its civilisation are 
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intertwined and cannot be altered and are the yardstick in the formation of an ‘imagined’ 

Asian identity and values (Nam & Jeong, 2008).  

Confucianism has succeeded in distinguishing Chinese culture and vision from Western 

values, even with the many Chinese civilisation attributes. There is familiarity with 

Confucianism in East Asian countries, and the meaning is entirely embraced by this region, 

as depicted in human rights or the concept of democracy in the West. Confucianism is 

considered the reason for the economic miracle in East Asia (Yao, 2018), which has been 

cast into the limelight by China's current rise and its citizens' cultural heritage. 

It is strongly believed that Confucianism was introduced as a major ideology for socialists 

in the Jiang Zemin era (Nam & Jeong, 2008). The National Morality policy ‘(Guo min dao 

de shi shi gang yao),’ implemented by China in 2001 is a clear example and combines 

Confucian morals with socialist collectivism (Nam & Jeong, 2008). The determination to 

introduce Confucianism was promoted even more in the era of President Hu Jintao. The 

Confucian version of democracy in Chinese is termed ‘min ben zhu yi’. It considers people 

as the foundation of a society and that being ‘close to the people’ can create a 

harmonious society with honour and dishonour (Ullah, 2015). The diplomatic ideas in 

China include Confucius beliefs which comprise philosophy like ‘live peacefully with 

neighbours, bring prosperity to them and provide safety to them’ (Ullah, 2015). 

Consequently, China is on the brink of systematically re-establishing Confucianism as a 

permanent Chinese civilisation with vision. 

2.2.3 NEO-CONFUCIANISM 

Neo-Confucianism, which refers to Confucianists like Zhu and Chen who made attempts to 

remove references to God and heaven,’天’ in the Song and Ming Dynasties. They criticise 

Dao and Buddhism teachings but promote their teachings in Confucianism (Sun, 2016). 

The followers, referred to as New-Confucians, not only believe that Confucianism values 

and teachings are eternal, but they also learn from Western philosophies, science and 

democracy as well as human rights (Berthrong, 2011). Neo-Confucianism is also known as 
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the school of evidential research due to its affiliation with historical and philological 

research and the promotion of moral self-cultivation and human development (Berthrong, 

2011). 

2.2.4 CONFUCIUS INSTITUTES AS A SOFT POWER RESOURCE 

Confucius Institutes are the foundation of soft power resources. In 2003, President Hu 

Jintao (2003) emphasised that Chinese culture belongs to the whole world, not just the 

Chinese. In his speech, he declared that ‘We stand ready to step up cultural exchanges 

with the rest of the world in a joint promotion of cultural prosperity’ (Hu Jintao, 2003). 

Subsequently, the Chinese Ministry of Education has established about 480 Confucius 

Institutes worldwide, and the mission is to teach the Mandarin and spread the Chinese 

culture. (UCLA, 2017). These institutions' mission statement is the same: to teach the 

Chinese language and spread the Chinese culture (Office of Chinese Language Council 

International, 2017). The Confucius Institutes have many objectives, including the three 

most important; namely teaching Chinese, promoting cultural exchange and helping 

business activities (Liu, 2019). These institutions are subject to supervision and 

assessment by the headquarters (Office of Chinese Language Council International), and a 

foreign university willing to establish a Confucius Institution must accept and adhere to 

these policies. The head office in China provides all the teaching materials. However, 

these instructions and policy statements could be a source of conflict for the 

headquarters. Hence, both the national and foreign institutions must work with the same 

tenets regarding instructions and policies.  

The Confucius Institutions governed by the same policies, controls are placed on the 

conduct of the teachers and the students. Accordingly, the teachers and students should 

not break the laws and regulations of China. They shall not participate in any events which 

are not aligned with the goals set up by the Confucius Institute. As stated by Paradise 

(2018), it does not inherit the sphere of soft power that the Chinese government offer 

finance to those Confucius Institutes in other countries. However, it demands that they do 
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not say anything against the government’s policies and might require a great deal of 

power to influence and promote a policy like this directly or indirectly. This could create 

conflict and does not support the aim of globalisation. 

2.2.5 TOURISM CONFUCIUS INSTITUTES 

The first Tourism Confucius Institute was established at the Gold Coast Campus in 

collaboration with the University of Griffith in Australia by the University of Mining and 

Technology based in Xuzhou, Jiangsu Province. Through the establishment of the 

Confucius Institute for Tourism, the institution promotes Chinese education and tourism. 

Jiangsu’s tourism industry supports the university and makes an effort to promote friendly 

cooperation and professional exchanges between Chinese and Australian tourism 

communities (Confucius Institutes for Tourism, 2018). 

2.2.6 INBOUND TOURISM  

One soft power resource is outbound tourism. China’s outbound tourism has developed 

so fast that growth is more than academic (Dai et al., 2017). From the early stage of its 

development, outbound tourism has been a positive image using soft power as its primary 

influence. China uses intangible resources such as culture, ideology, language, values and 

foreign policies to achieve its goal (Nye, 2005).  

According to Nye (2005), there are three sources of soft power: the attractiveness of a 

country’s culture, in addition to policies and political values. Tourism has not only been an 

economic boost to the country; it has enhanced its international appeal and national 

identity. The development of the tourist industry has re-enforced economic growth and 

ecological development (Lu et al., 2018), while the tourist industry's development has 

surpassed the two by far. As earlier indicated by China Travel Trends Production (2012), 

the Chinese tourist industry was predicted to grow considerably over the impending 

decade, with statistics indicating that globally, 100 million travellers will come to China. 

This has occurred before 2020. In support of this, at the opening ceremony of the Year of 

China Tourism in Russia in 2013, the Chinese president (Xi Jinping) reiterated that ‘tourism 
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has become a bridge to spread civilisation, enhance cross-cultural communication and 

cultural communication, enlightening friendship and is a source of improvement of 

people’s living standards. Tourism is therefore not only an economic booster but a 

relationship builder and cultivator of roads. This is because the Chinese ancestors in 

ancient times deliberated travelling and reading together and agreed that ‘it is better to 

travel ten thousand miles than read ten thousand books’ (China National Tourism 

Administration, 2013).  

2.2.7 ATTRACTING FOREIGN STUDENTS 

China’s new multi-directional diplomacy and its impact on the political economy to the 

international community's responses (Zhu, 2016) have made a substantial effort to attract 

international students to study in China. In support of this and to push its soft power 

capabilities, China has been investing in international students (Shambaugh, 2015) by 

offering them scholarships with the condition that they have to spend a minimum of two 

years learning the Chinese language before embarking on their professional courses in 

medicine, technology, engineering, etc., in addition to attracting students from East Asian 

countries on self-finance sponsorship. Economic progression and tourist development 

have modernised education in China and transformed the country into a centre for 

international students. According to the Chinese Ministry of Education (MOE, 2017), 

international students' attraction to study in China has grown by 13% in the last decade 

from 55,000 in 2006 to 210,000 in 2016. Regarding these international students, 33% are 

undertaking undergraduate courses, 14% in masters and doctoral programmes, while the 

remainder is placed in primary or secondary education. 

China’s significant growth into being a major player in attracting international students to 

study in its institutions is attributed to the distinctiveness of the Chinese language and the 

country’s’ continuous growth in inexpensive educational facilities in conjunction with 

good job prospects or business opportunities, besides students’ satisfaction with studying 

in a fast-paced, growing economy (Ding, 2016). However, there is a call for China to pay 
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attention to the supply of higher education and other support services to support 

education growth (Ding, 2016). 

Chinese students also continue to migrate abroad, especially to developed countries, to 

study and learn about other cultures. The principal reasons for the migration include the 

quest for economic growth and cultural expectations, as reported by PIE News (2018). 

With the improvement in China’s economic situation, most families can afford to send 

their children abroad to study in the pursuit of greater educational opportunities. This is 

because the higher the educational qualification obtained from a well-recognised 

institution, the better the job prospects and social status. The MOE (2017), further 

reported that the number of students migrating to study abroad rose in 2016, with 

approximately 541,300 studying at their own expense, while the State was supporting 

31,200. Interestingly, because of the influence of soft power and Confucianism, these 

students went back to China to contribute accordingly (PIE News, 2017). In 2017, 430,900 

(80%) of these students returned to China after their studies to contribute to the 

development of the country. 

2.2.7.1 CHINESE MEDIA  

Under the communist regime, the Chinese international media was under great pressure 

and limited to essential propaganda as far back as 1978, except for a few translations, 

reviews and illustrations related to the English language (Hunter, 2018). At present, China 

has become a world superpower, and it has recorded tremendous success in movies and 

media independence while using the Chinese language to dominate the activities of the 

media.  

In 2007, China permitted numerous international media outlets to interview Chinese 

people and organisations without seeking authorisation. However, as indicated by King et 

al. (2015), the Chinese government has been accused of falsifying and influencing ordinary 

Chinese people's social media posts even though these claims are yet to be established. 

One of the weaknesses associated with China is the state-controlled media. However, this 
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cannot succeed in the international market as the audience is more used to liberal media. 

Therefore, it may take a long time for the critics to trust the regime fully.  

2.2.7.2 FOREIGN POLICY AS A SOURCE OF SOFT POWER 

Foreign policy as a country’s soft power currency could be successful and earn respect and 

prestige for the country (Shambaugh, 2015) or be a disrepute source. While both political 

and cultural elements support power, the government’s foreign policy could earn her the 

respect she deserves and position her in the global limelight (Nye, 2016). Generally, 

nations will pursue a policy that suits their interest, even though politically, these policies 

could become obsolete and dispensable. In the same vein, it can be stated that soft power 

could be used to initiate policy if it is channelled in the correct direction at the right time. 

 According to Nye, 

‘Co-optive (soft) power is the ability of a country to structure a situation so 

that other countries develop preferences or define their interests in ways 

consistent with its own. This power tends to arise from such resources as a 

cultural and ideological attraction as well as rules and institutions of 

international regimes (Nye, 2004, p.80)’ 

2.2.7.3 EDUCATION AS A SOFT POWER INSTRUMENT OF FOREIGN POLICY  

Mandarin, the official language of the Chinese has gone global. In 2016, the UK 

government (Gov.uk, 2016) declared their intension to include Mandarin as a core subject 

in their secondary school curriculum. This initiative saw a £10 million Mandarin excellence 

programme for approximately 5,000 young people in England to learn and be fluent in 

Mandarin Chinese by 2020. The programme is designed to be an eight-hour intensive 

lecture that is supposed to last for four years. The aim is to equip young people with the 

necessary skills to compete and survive in the global economy, particularly as China is fast 

becoming a superpower with Mandarin as the most widely spoken language in the world.  
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2.2.7.4 CHINESE SOFT POWER IN AFRICA 

Driven by the Chinese passion for natural resources, Africa has become an essential 

natural resource source for China. This has led to a strong trade partnership between 

China and many African countries with large infrastructure investments, concessional 

loans and grants. Furthermore, there is a clear indication of the interrelationship and 

mediation of society, economics and politics in most countries (Wasserman, 2016). China 

has sought to establish a relationship with Africa not solely for financial gain but to 

encourage development and nurture geopolitical allies. An example of the China-Africa 

cooperation includes its telecommunication milestone in Kenya, as it opened China 

Central Television (CCTV) in Nairobi. This is innovation outside China and is seen as one of 

the most impressive new facilities in one of African’s most populous urban cities (Voci & 

Hui, 2017). CCTV translates Chinese programmes into local languages like Swahili. 

However, there is scepticism due to the creators' failure to integrate local people into its 

‘field’.  

As suggested by the Pew Research Global Attitudes Project (2013), the US is way ahead of 

China in soft power. This is partly because of the US non-neo colonial baggage that other 

developed countries possess. Nevertheless, China has ingratiated itself into the heart of 

young Africans due to its economic advancement and its dominance in the fields of 

science and technology and is revered as Africa’s largest trading partner (Voci & Hui, 

2017). 

2.2.7.5 BELT AND ROAD INITIATIVE HELPS IMPROVE CHINA’S SOFT POWER 

The principal idea of ‘One Belt and One Road’ is related to trading. It is a form of foreign 

policy that was firstly announced in 2013 (Pu, 2017). Moreover, Nye (2016), entirely 

agrees with Chinese President Xi’s One Belt and One Road strategy. Both hard and soft 

power can take great advantage of this strategy. On the one hand, the ‘One Belt One 

Road’ strategy is good for international cooperation, such as economic power, which 

means hard power. Conversely, ‘One Belt One Road’ is an opportunity for Chinese soft 
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power to be enacted, particularly regarding making connections, accommodating 

differences, embracing diversity, realising potential, sharing capacities and enabling other 

joint goals and prospects (Ho, 2015).  

2.2.7.6 THE ESSENCE OF THE CHINESE DREAM  

The ‘Chinese Dream’ initially emerged from President Xi Jinping's speech in 2012, when he 

let the new core leadership visit the National Museum, which later became famous in 

Chinese society after 2013 (Wang, 2014). In the Road to Revival exhibition, Xi Jinping 

defines the Chinese Dream and asserts that significant rejuvenation is the Chinese 

nation's greatest dream in modern-day China. The Chinese Dream is the essence of 

President Xi Jinping's thoughts and vision. Rejuvenation can be understood from different 

perspectives. From the development point of view, it is the long process of making an 

effort. Hence, the Chinese Dream is a dream of history, of reality and also of future 

dreams. From a social context, it reflects the expectations of all Chinese society classes, 

which is the ideal dream of the entire nation. The Chinese Dream is the dream of the 

nation and every Chinese person (Wang, 2014). From the point of view of social construct, 

it covers the fundamental areas of society. More specifically, the Chinese Dream is 

associated with a dream of economic prosperity, political stability, cultural prosperity with 

the rapid development of social economy, in the direction of shared prosperity. A 

country’s development cannot be performed without every individual's effort and 

subsequently allows people to share achievement and joy.  

The Chinese Dream's central message is to let the people benefit, whereas the Chinese 

Dream's essential requirement is justice. To make the Chinese Dream a reality, culture 

and soft power must be developed. Cultural soft power is an essential part of 

comprehensive national strength. Therefore, it is crucial to improve consciousness, 

enhance cultural self-confidence, deepen cultural identity, enhance national cultural soft 

power to form international affinity and improve international status. This is conducive to 
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promoting cultural prosperity and development and beneficial for enhancing the country's 

cohesion, centripetal force, and creativity (Wang, 2010). 

2.3  THE CONSTRUCTION OF CHINA’S SOFT POWER: ACHIEVEMENT 

The continuous development of reforms and the policy of opening up China has improved 

its international image and status and helped develop local culture. Similarly, the Chinese 

language and culture, which is becoming more and more accepted internationally, also 

increase interest too many foreigners. The country’s policy of embracing globalisation to 

facilitate its modernisation and development has been successful, especially using using 

soft power and the Chinese language to advance its course (Gil, 2017). 

2.3.1 CONFUCIUS INSTITUTES ARE PROGRESSING RAPIDLY 

In 2008, many Confucius Institutes (roughly 249) was established in approximately 78 

countries and various world regions (Ying, 2017). There are 90 in 26 countries in Asia, 103 

in 14 countries in Africa, 81 in 10 countries in the Americas, and 10 in Oceania. 

Additionally, the number of people learning Chinese worldwide has reached more than 40 

million (Ying, 2017).  

The Confucius Institute has been widely welcomed by governments and people 

worldwide, and some have requested that Confucius Institutes are established in their 

universities. Many well-known scholars think tanks and the media are full of praise for the 

Confucius Institute for promoting the understanding of China in many countries around 

the world. It could be argued that this is the best and most beautiful export product from 

China so far (Jakhar, 2019). 

2.3.2 TRADITIONAL CULTURE HAS DEMONSTRATED GREAT APPEAL 

With the continuous improvement of the country's comprehensive strength, our people's 

cultural self-confidence has also increased. Since the end of the 20th century, traditional 

culture has flourished repeatedly. During National Day in 2006, Ms. Yu Dan, a professor at 

Beijing Normal University, gave a speech on ‘Yi Dan's Analects’ on CCTV's ‘100 Lectures’ 
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for seven consecutive days attracted a large audience. Consequently, ‘Confucius fever’ 

began to form Chinese society and bring the atmosphere to a climax. Simultaneously, 

‘reading history fever’ also swept across China (Adler, 2011). Although the reasons for this 

sort of phenomenon are not the same, the improvement in cultural self-confidence is one 

aspect that cannot be erased. 

In 2007, the country established New Year's Eve, Qingming, Dragon Boat Festival and Mid-

Autumn Festival as statutory holidays, which combined China's four national traditional 

festivals and national holidays. These excellent traditional cultural events and festivals are 

now well established and can be passed down to the next generation. These significant 

cultural events that meet people’s expectations are a strategic measure that respects 

people's customs and historical traditions, appreciates excellent traditional culture and 

promotes cultural connotations, cohesion, emotions and national aesthetics to traditional 

festivals (Jaeger, 2013). 

It is worth stating that Confucianism in China also appeals to the international community. 

In many Asian countries, more and more non-Chinese people have shown great 

enthusiasm for Confucianism. Even for political reasons, Indonesia, which has been 

banned from learning and spreading the Chinese language and culture for more than 30 

years, is no exception. During the period that the language and culture were banned, 

Chinese traditional culture continued to spread and spread extensively in Indonesia in the 

form of religion, Indonesian script, and Confucianism's daily practice. One of the roots lies 

in the fact that Confucianism is efficient to study. Conversely, people in this highly 

competitive utilitarian society and age need more spiritual sustenance and pursuits. In 

2007, both the 1st and the 4th International Confucianism Seminars were held in Jakarta, 

Indonesia, which proved the Confucian culture's persistent energy (Hanban News, 2018).  

The attraction of Confucianism is mostly independent of China's economic strength but 

based on Confucianism's function. Wei Li Xian taught his students that ‘so-called 

economic theory and sociology are not as good as Confucianism.’ In his view, Confucius 
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thought is better than Western philosophy. Hence, he could rule China for thousands of 

years. Qingdao Taizhi, director of the UNESCO Representative Office in Beijing, once 

stated: ‘Confucius teaches people to 'cultivate themselves, build a family, rule the country 

and level the world' (Hoffman, 2006). This type of world peace depends on the 

understanding of individual opinions and beliefs.  

In addition to Confucianism, many other things in traditional Chinese culture are 

attracting people worldwide. Some far-sighted people in the West are trying their best to 

study Chinese culture and have set up Confucius fever, Laozhuang, Yijing, acupuncture 

and martial arts. In the West, the number of people using traditional Chinese medicine is 

also increasing. In some laboratories in the United States and Europe, studying the 

efficacy of herbal treatments is also in full swing. In addition, ‘The Art of War’, a military 

book written by Sun Tzu around the 5th century BC, enjoys a high status in the history of 

world military thoughts and it is even being used currently to guide commercial activities 

and is seen as corroboration of the influence of Chinese culture (Tzu, 2017). 

China's traditional culture is profound. Its promotion has created economic benefits for 

China on the one hand and helped to shape China's civilised image on the other, gain the 

understanding and respect of the world and gain support as regards international politics. 

More and more foreign scholars have begun to judge China's future trends based on 

China's historical traditions. Therefore, they believe that China is a positive force for 

maintaining world peace (Xia, 2011). 

2.3.3 MODERN CULTURE AND INFORMATION DISSEMINATION HAVE DEVELOPED RAPIDLY AND 

ACHIEVED CERTAIN RESULTS 

In recent years, Chinese culture has made remarkable achievements in expanding its 

international market. For example, the film ‘Crouching Tiger, Hidden Dragon’ created the 

highest box office value and is still regarded as ‘one of the five biggest box office surprises 

of all time’ (Clyde, 2018). ‘Wolf Totem’, originally a novel published in 2004 and film 

released in 2015 has achieved considerable success overseas and has a broader audience 
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in the global arena. The Beijing Olympic Games of 2008 demonstrated traditional Chinese 

culture, while the spirit of modern people and construction achievements have sparked a 

wave of international media promoting Chinese culture. Furthermore, in 2008, Professor 

Thors of the Institute of London stated that sales of Chinese books in the UK were 

significantly more robust than before. 

Similarly, China's external media has also made tremendous improvement. For example, 

China Radio’s International English broadcast time has increased to 24 hours a day. In 

contrast, the ‘Voice of America’ Chinese broadcast time has been reduced from 19 hours a 

day to 14 hours (VOAChinese.com). Moreover, CCTV has now opened English, Spain and 

French channels and is considering opening Arabic and Russian channels. According to the 

Xinhua News Agency (2018), it also plans to open a 24-hour news TV channel. The TV 

station will broadcast in English to the United States, Europe and other countries 

worldwide. 

2.3.4 FOREIGN STUDENTS ARE INCREASING RAPIDLY 

According to statistics released by the Ministry of Education (1978 to October 2008), 

China has accepted 1.23 million international students from more than 180 countries and 

regions worldwide. The average annual growth rate regarding international students 

coming to China has exceeded 20% in recent years. The rapid growth of international 

students provides an essential channel for understanding China and establishing a 

friendship with the Chinese people and government. The United States has always 

regarded foreign students studying in the country as significant political capital. After 

foreign students arrive in the United States, their values are influenced by American 

society. They could represent a force for freedom and democracy when returning to their 

various countries after their studies in the US. Although China does not use international 

students to promote the value of freedom and democracy, the influence of Chinese 

culture on them and their interaction with the Chinese people will help international 

students look at China appropriately and avoid unnecessary hostility. 
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China has the foundation of long-term rapid economic development, and the national 

culture has its unique charm. Under this situation, cultural self-confidence and the 

international attraction of culture are bound to become stronger and stronger, and 

cultural soft power is bound to improve (Wang, 2012). 

2.3.5 THE ‘CHINA MODEL’ AS A RECEIVER OF WORLDWIDE ATTENTION AND A MODEL FOR 

LEARNING FOR MANY DEVELOPING COUNTRIES  

The reformation of China 30 years ago has brought with it massive economic growth 

under the socialist regime. There has been economic development in the country and its 

political and educational prowess in the global arena. This advancement and private 

entrepreneurship have been mainly due to forming a theoretical form of socialism and the 

opening of the socialist road. However, the development has also resulted in under-

development that is still the case with many rural farmers, which has affected their 

livelihood (Unger, 2016). 

Chinese political soft power has been associated with the theoretical system and China’s 

development in the global arena and formed China’s prosperity. Chinese culture and 

language are related to the country’s effort to accelerate its progress in the contemporary 

global political system (Gil, 2017). However, whether China will sustain this or follow the 

steps of Eastern Europe remains to be seen. 

China’s reformation and development in the international community have been 

described as the ‘Chinese model’ of development. Joshua Cooper Ramo (2017) of the 

London Foreign Policy Centre, a famous think tank in the UK, said the following – ‘it is the 

Beijing Consensus’ to emphasize its replacement of the widely suspected Washington 

Consensus status’. Neither the ‘Chinese model’ nor the ‘Beijing Consensus’ is just another 

expression of China's socio-economic advancement globally. Furthermore, judging from 

the international community's reaction, the ‘China Model’ has broad international appeal. 

In Russia, for example, President Putin has occasionally revealed that Russia wants to 

learn the Chinese model. Fan Zhongyi (director of the Vietnam Radio Broadcasting Station 
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in Beijing) also stated that China and Vietnam have similar national conditions and learn 

more from each other. China is fast becoming a role model due to its opening-up, 

reformation and socialism, and its dominance of a market-orientated economy. In recent 

years, this has resulted in several less developed countries, including Egypt, to use the 

concept of the ‘Chinese model’ officially (Li, 2008).  

2.4 REPRESENTATION  

A further essential element of this study is representation. The study is not looking to 

provide a systematic examination of what representation is but to look at the importance 

of representation in achieving those soft power objectives in China's context. There are 

diverse ways to understand representation. On the one hand, representation can be 

understood as a description of something before our thinking or, conversely, 

symbolisation (Hall, 1997). It frequently means that this symbolisation stands for 

something within a context or a particular environment; for example, for every Christian, 

the Cross means Jesus suffered and was crucified (Hall, 1997). 

2.4.1 REPRESENTATION SYSTEMS  

Hall (1997) stated that culture has always been one of the most challenging concepts in 

the humanities and social sciences. There are many ways of defining and representing. 

Through language, representation produces meaningful concepts. Songs, symbols, and 

images are similar in terms of the concepts because they are all signs (Gillett, 1992). 

Similarly, they all have different meanings and represent different things. It is necessary to 

understand that there are two systems involved in the process of representation. The first 

representation system is a world of meaning by constructing a series of similarities 

between various things and our conceptual systems and conceptual diagrams (Hall, 1997). 

The second representation system signifies constructing a series of similarities between 

conceptual diagrams and a series of symbols in our mind. These symbols are arranged in 

the various languages that characterise those concepts. Thus, objects, concepts, and 
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symbols are linked together to show the real attributes of meaning production in the 

language, which is the entire representation process (Hall, 1997). 

2.4.2 THE REPRESENTATION OF CHINA THROUGH MEDIA 

According to Selwyn and Rothman (1998), one’s perspective is critical in culture 

investigation. As a form of communication and production, tourism can represent the 

culture from the perspective that international tourism can create the exchange of 

different cultures through daily life and interactions. It is a way of exhibiting national 

identity in a global market. For instance, the opening and closing ceremonies of the 

Beijing 2008 Olympic Games was an excellent opportunity to present Chinese culture and 

history to the rest of the world.  

It should be noted that representation is the production of the meaning of the concepts in 

our minds using language (Hall, 1997). Hall also analysed the meaning of competition from 

a mainstream and cultural perspective. In fact, in the context within Chinese international 

cultural communication, cultural representation, to some extent, means the right to speak, 

as supported by Howarth et al. (2014). The Confucius Institutes represent the image of 

the Chinese media strategy and external cultural communication. To date, it is the 

country’s most comprehensive cross-cultural soft power project. However, Confucius 

Institutes generate considerable controversy (Zaharna & Hubbert, 2014). For example, the 

Confucius Institutes have nothing to do with Confucianism and Neo-Confucianism. The 

institutes reflect the agenda of the government in China. 

Additionally, over the past ten years, the Chinese government has been focusing more on 

the media by representing external cultural communication. For example, the national 

image design in public and paying attention to the Chinese First Lady’s (Peng Liyuan) dress 

and other forms of documentaries related to Chinese history. Therefore, visual 

representation plays a vital role in contemporary Chinese society, while tourism relies on 

visual representation to promote tourist destinations (Yan & Santos, 2009).  
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2.4.3 MEDIA PRESENTATION AND DOCUMENTARY FILMS 

The mass media is the primary source of information and communication to the general 

public. The mass media provide information and communication to individuals, it is also a 

source of entertainment and instils in individuals’ values, beliefs, and codes of behaviour 

that will help them adapt to any given society (Herman and Chomsky, 2002 P.1). 

2.4.4 EAST AND WEST UNDERSTANDING 

According to Hutton (2007), to some extent, it is not that easy f to understand China from 

the western point of view. Moreover, it is strongly claimed that if one wants to 

understand China today, it is essential to understand why and how the Middle Kingdom 

has succeeded in economic development from the past to the present. Nyíri (2007) 

mentions that in China's context, a scenic spot means Jingdian (景点). Often it is 

understood as you (travel/tourist), while the formal way to express the term is Fengjingqu 

(风景区) or Mingsheng (名胜区). There is an old Chinese saying: ‘it is better to travel ten 

thousand miles than to read ten thousand books’. Indicating the meaning of travel in the 

Chinese context.  

The motivation for travelling between people in the West and China is different. 

Confucianism advocates it as a vital concept in families. For example, while one's parents 

are alive, there is an old saying that a person does not travel far. ‘If a journey must be 

made, your direction must be told’. It indicates family values in Chinese society. In Chinese 

discourse, travel relies on tourism ethics and rationale (Nyíri, 2007), which promote 

appropriate tourism in contrast to adventure tourism. All these facts produce Chinese 

tourists' travel motivation, whereas Western society’s motivation for travelling 

emphasises the individual. They focus on their future, making adventure tourism in 

Western countries more popular than adventure tourism in China. 

Moreover, compared to the Chinese, Westerners are more inclined to accept new things 

and phenomena. In different cultural integration areas, the East and West need to explore 

and understand its unique differences. In recognition of cultural diversity and 
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individuality, mutual communication is promoted to achieve a different understanding of 

the national heterogeneous culture and conciliation (Peterson, 2009). 

2.5  LIMITATIONS AND CHALLENGES OF CHINESE SOFT POWER 

Based on the analysis of the current development of soft power, on the one hand, 

particular scholars have seen the vigorous development of China's soft power. For 

example, Liu (2011), believes that the concept of a harmonious world has shaped an 

excellent national image of the Chinese and made the country more attractive. In contrast, 

some scholars claim that the problems and challenges faced by the development of 

China's soft power, predominantly focus on China's soft power itself and its adverse 

effects. Furthermore, the country's image suffered from the 'soft blow' struck by more 

developed Western countries.  

Initially, the development of China's soft and hard power presents a structural imbalance. 

Since the transformation policy was introduced roughly 30 years ago, China's hard power, 

precisely its overall economic strength, has undoubtedly improved. Nevertheless, the 

development of soft power has been relatively sluggish and insufficient. Wang (2016), 

mentions that China's hard power is typical, and there is still a gap between China and 

some Western powers, although China expects to reduce this gap. However, China's soft 

power remains weak, suggesting that it may be more challenging to catch up as this will 

take time. Huang (2006) also stated that compared with the hard power of rapid 

development, China's soft power's quantity and quality is extremely disproportionate and 

even restrain the further increase in stress. From the perspective of global 

competitiveness rankings, many of China's primary products are already among the best 

in output and export scale. However, in terms of information, legal system, management, 

market, freedom, innovation, and soft power indicators, China is basically below average. 

The development of soft power has become a critical core issue in China's modernisation 

process. Due to China's spillover effect, the lack of soft power is not limited to the issue of 
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social harmony within China but directly related to China's strategic issue of whether it 

can achieve peaceful development. 

Second, the soft power concerning Chinese culture has limited impact and is facing 

challenges. Luo (2010), asserted that the influence of Chinese culture globally and the 

level of its reach, are far less than China's influence on international political and 

economic development. Not only that, China’s own culture is being transformed and 

reconstructed. Just as China is regarded as an underdeveloped nation, it is also developing 

its national cultural strength. Zhang (2009), believes that in terms of cultural patterns, in 

the context of economic marketisation and the commercialisation of cultural 

secularisation, original Chinese social value integration functions such as ideology, values 

and political philosophy have begun to face challenges. Individual scholars claim that the 

core of the country's soft power has massive flaws: Confucianism, the driving force behind 

Chinese's soft power is lacking, and China is in a period of transition, whilst the 

construction of core values faces various challenges. 

Third, China's cultural soft power has limited influence, and China has an unsatisfactory 

influence on the international system's participation and formulation. In the international 

community, a country's ability to be influential in global politics largely depends on the 

country's participation and formulation of its international system. Huang (2006) insisted 

that compared with developed countries, especially the United States, the soft power gap 

is incredibly large. These soft forces include external soft power and the control of 

international mechanisms and the creation of international rules. However, in 2007, 

China's overall international rulemaking power was about 43.1% of the United States. 

Consequently, Li (2009), believes that the countries involved in the international system 

are important capitals in the global arena. In contrast, China's current experience and 

technical knowledge regarding the international system is relatively scarce, and its 

institutional prestige is lacking in the formulation of and participation in the international 

community. Furthermore, its influence in international affairs is yet to be fully realised. 



77 

 

Fourth, China’s national image has suffered a ‘soft blow’. The so-called soft blow is a type 

of strategy game that tells the image of a competitor that is ‘demonised’ and makes it in a 

morally ‘unjust’ situation, forming a ‘negative image’ that is more difficult for others to 

accept. Particular scholars believe that the ‘soft strike’ hinders the implementation of a 

country's foreign strategy and the country's overall strategy, directly affecting a country's 

national interests and affecting the people associated with the country (McClory, 2017). 

For example, Western countries' rendering of the ‘China threat theory’ damages China's 

national image and directly or indirectly affects the image of Chinese overseas. Huh (2016), 

asserted that there is some distorted positioning or improper positioning of China's image 

in mainstream film and television. For example, China's national image is less reflected in 

ideology, resource allocation, labour and employment, intellectual property rights, human 

rights issues, and environmental protection issues. The shortcomings, saying that it poses 

a threat to existing international security and political order, reflect this. 

2.6 SUMMARY OF THE CHAPTER: LITERATURE REVIEW  

This Chapter presents important opinions via various perspectives regarding the different 

understandings of soft power between the East and West and the difference between soft 

and hard power. Soft Power ranking list among recent three years from the year 2015 to 

2018 has been compared. From this, China is seen to continue to grow as regards soft 

power and influence globally. The Chinese characteristics concerning soft power have also 

been demonstrated and its definition established. East and West understandings of soft 

power are also mentioned by giving examples of identifying how soft power has been 

employed in recent years in China. The researcher began by outlining the impacts of soft 

power on industries, such as education, inbound and outbound tourism, food, together 

with Confucianism and Neo-Confucianism. Besides, to fulfil the research problems and 

sub-problems, the following chapter will introduce a measurement of interpretative 

paradigm usage and the research methods. 
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In particular, in this study, the following insights on soft power will now provide bedrock 

understandings to guide how the inquiry into the target representational activities in 

China will proceed hereafter. They are based on the understanding that has unfolded 

from the conduct of the literature review that the examination of soft power is indeed a 

whole new field of investigation which needs to be examined at width (i.e., in many 

different geographic and governmental settings), and via a diversity of activity (i.e., in 

terms of different but pertinent areas of cultural activity and symbolic projection). 

Thus: 

THE OBLIGATION TO PROBE THE INTERFACE BETWEEN THE NATIONAL AND THE LOCAL 

IN SOFT POWER PROJECTIONS 

~ the use of soft power in China (and across Asia) is steadily growing, but it is not yet clear 

the degree to which cities like Xi'an are on message with the national and party policies 

emanating from Beijing. For instance, do the imperatives President Xi places upon the 

'One Belt One Road' scheme tally with what the City of Xi'an and other cities were each 

otherwise, and are each otherwise, doing in terms of soft power locally and regionally? 

Hence, the study fundamentally asks whether the exercise of soft power in China is a 

closely regulated 'centripetal' force or (in contrast) a multi-sited and somewhat variegated 

'hydra-headed' force? 

THE NECESSITY TO STUDY SOFT POWER IN LINEAR (MULTI-DIMENSIONAL) FASHION 

~ the development of soft power is a long-term process wherever it occurs, and is best-

studied overtime (i.e., over several years) longitudinally in order to distinguish which 

specific philosophies and which specific policies are having lasting influence and sustained 

impact; 

THE NECESSITY TO PROBE THE SOFT AND NUANCED 'CULTURAL' CHARACTER OF SOFT 

POWER VIS-À-VIS ITS POSSIBLE (AND ALTERNATIVE) 'MARKETPLACE' EFFECTIVITY 
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~ it might take some considerable time to judge whether the found representations of 

peoples/places/pasts in China are indeed a function of designed soft power programmes 

of articulation and declaration, or rather are merely instances of some ad hoc or not-

tightly-coordinated (i.e., especially in terms of Confucian meaning and/or 'Chinese Dream 

focus) acts of ordinary marketing or idiosyncratic publicity, or adventitious propaganda;  

THE ESSENTIALITY TO APPRAISE THE ON THE GROUND MILIEU IN WHICH SOFT POWER 

RELATIONSHIPS ARE CULTIVATED 

~ soft power exists in many different manifestations, and it is not easy inspecting what is 

going on in China from a fixed desk-bound research locale in North-West Europe. To 

inspect whether the soft power articulations encountered are decently Confucian vis-à-vis 

neo-Confucian and are defendably and dependably 'harmonious' in collaborative and 

cumulative effect, the researcher does need to hover in situ in dynamic (i.e., live) 

decision-taking scenarios to pry into the involved and vital 'relationships'; 

 What this literature review has suggested is that — to repeat and adapt the old Chinese 

dictum from earlier in this chapter — it is better to travel ten thousand miles about and 

around several different cities or regions of China rather than remain in a fixed study 

locale reading cold books and interpreting cold web-screens on the subject. If this study is 

to have meaningful value, that travel between and amongst the sift power relationship 

builders in Xi'an, in Shanghai, in Chengdu, in wherever must be accommodated. The 

reader must gauge the local cum regional decision-taking atmospherics that surround a 

mix of soft power decision-making 'sites'. Short-term or one-off (i.e., merely 

photographic) inspections of the internationalisms involved, the East-West interpolations 

which arise, and the Confucian versus neo-Confucian colourations necessarily require time 

and the engagement in much in situ dialogue.  

Thus, this literature review teaches that it is immoderate and non-penetrative to merely 

work with fast-track, singular, and depthless soft power studies. To examine the 

tentacular (i.e., relationship-building) subject, the researcher must linger and react: 



80 

 

he/she must visit a mix of decision-taking scenarios and cultivate dialogue there, but 

probably cannot predict upfront with whom in each of those places. Hence, this literature 

review suggests that a meaningful study of the exercise of soft power in fast-changing 

China must necessarily be conducted slowly and over time (i.e., over the long duree) and 

it must be sustained as the complexity of inter-tier (governmental) and inter-agency 

(operational) activity unfolds. Such is the kind of emergent study that Lincoln and Guba 

(1985) championed over the last two decades of the twentieth century. 
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CHAPTER 3 RESEARCH METHODOLOGY 

3.1 THE CRITICAL METHODOLOGICAL CONSIDERATIONS FOR THE STUDY  

The researcher has introduced the research aim and research objectives for this investigation in 

Chapter One and has detailed the target literature on the Chinese soft power resources, the 

difference between soft power and hard power and the soft power global ranking list in the 

past three years. It is now necessary to explain the researcher’s thinking on methodological 

matters. The aim of Chapter Three is to justify the research paradigm of conducting the 

research. This Chapter focused on ontology matters, matters of epistemology, and matters of 

methodology and justification of research methods. This research examines the role of soft 

power in tourism, and positions 'tourism' as a paramount mechanism by which authorities in 

China use the projective value of tourism nowadays to communication selected visions of 

Chinese life, events, and places. It seeks to examine what gets represented from the long-run 

inheritances of China. A detailed critique is provided on the researcher’s access to data 

reflexivity, and thereby her multi-method population selection/data selection/sampling choice 

preference for this study. Comments are provided on the research strategies of data collection 

and data analysis in this study. Finally, the researcher provides a reflexive statement will then 

be pulled forward on the study and ethical conduct activities.  

3.2  RESEARCH PHILOSOPHY  

3.2.1 RESEARCH PARADIGM  

Problems are known and addressed through the understanding between scientists, known or 

regarded as a research paradigm (Kuhn, 1962). This study is a relativist investigation based 

upon the view that different people hold different values and views about what is being done 

about soft power resource and representation in China. The study thereby adopts a social 

constructivist approach (after Guba and Lincoln, 1990) since it includes the researcher's efforts 

to locate and the views of soft power representation. Thus, it is vital that the researcher thinks 

through the lens of social constructivism to decipher how practitioners construct the realities 
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they describe or speak to — i.e. the socially-created nature of held social life (Creswell, 2012). 

The diagram below explains the above terms and the relationship between them: 

Table 3.1 Common Ontological Difficulties in Tourism Studies: Pointers for the Interpretation of Meaning 

for/about China 

 

COMMONPLACE ONTOLOGICAL 

WEAKNESSES IN TOURISM STUDIES  

TRANSLATION OF THE ISSUE TO AREAS OF 

REPRESENTATION AND EAST AND WEST 

UNDERSTANDING---SAMPLE AREAS OF 

REQUIRED (BUT OFTEN UNDER-SUSPECTED) 

CRITICAL UNDERSTANDING 

The varied and often incoherent meaning of 

sites and experiences to tourists who visit 

foreign places. 

What are Europeans perspectives about 

China/ what is China doing with soft power? 

The deep and often hidden meanings, in 

foreign places, of sites and stories to 

resident host populations there 

What is Europeans misunderstanding of 

history/heritage of China? How is Chinese 

traditional culture being represented?  

The shadowy and indistinct ‘unique ways’ in 

which foreign peoples differ from each other 

How do the different regional populations in 

China differ strongly from each other in ways 

Westerners tend not to appreciate or under-

appreciated? 

The small and knotty ways in which tourists 

and/or the tourism industry commits 

quotidian acts of ethnocentric 

misinterpretation in 

foreign/distant/removed locales 

In what ways have international travellers to 

China regularly other the people / the places 

/ the parts of China over the centuries? 

The large, long-standing and highly 

disempowering ways in which the tourist- 

producing West has continued to Other 

specific populations 

In what ways do contemporary international 

visitors to China commonly misinterpret 

Chinese people's customs/preferences—that 

is, in ways that disinherit them? 

The complex and amorphic ways in which 

the tourism industry (and all its public and 

private-sector players) generally act 

internationally/ globally to market / de-

market/ re-market places 

In what ways, have the projections for 

tourism in China derived from the west 

seemingly represented new images for 

specific places/regions/events in China? 

Source: Adapted from Hollinshead 2004b: 85/6 
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Social constructivism is an important theory of qualitative research in social, cultural and 

political studies, for one or some specific communities in our society (Kim, 2001). In 

constructivism, knowledge is not discovered but actively derived socially and culturally (Geary, 

1995; Gredler, 1997). This is supported by Schuck (2002), who opined that knowledge exists as 

a product of psychological inconsistencies from relationships with individuals in our society and 

not attributed to the external environment or psychological processes. The reality is gained 

through experiences and the reflection on those experiences as a means of advancing our 

physical world (Kukla, 2013). The importance of culture highlighted by Crotty (1998) as a vital 

component of social constructivism, is the weight put on cultural background. Cole and Wetsch 

(1996) suggested that social constructivism is not just the social context that produces new 

understanding, but also a cultural tool that generates new knowledge. 

3.2.2 MATTERS OF ONTOLOGY 

Ontology is the study of being and becoming, and principally revolves around the study of what 

is held to exist or otherwise be aspired to (Latsis, Lawson and Martins, 2013). Ontology was 

earlier defined by Creswell (2014, p.124) as the ‘nature of reality (e.g., multiple or singular 

realities) in research study’; a philosophical study of the nature of human or being. 

This study borrows from Schwan’s (2007, p.190) outlook that what counts in social 

constructivist social science is the worldview and assumptions which researcher finds and uses 

in his search for contested or situated knowledge. Thus, in this study, a high dependency is 

placed upon the researcher to account for the different ontologies she encountered and the 

reflexivity which she utilises.  

Ontology is the reality of nature, and it focuses on the issues of nature, particularly in terms of 

making the claims or assumptions to the social inquiry (Denzin & Lincoln, 1998). In this study, 

the researcher embarks on the ontology of Westerns people’s understanding and 

misunderstanding of China as an agent of social reality. In recent years, Hollinshead (2004a and 

2004b) has addressed the shortfall of attention to ontological considerations on Tourism 

Studies in two chapters in Phillimore and Goodson’s (2004) edited research book. The attached 
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table (Problems are known and addressed through the understanding between scientists, 

known or regarded as a research paradigm (Kuhn, 1962). This study is a relativist investigation 

based upon the view that different people hold different values and views about what is being 

done about soft power resource and representation in China. The study thereby adopts a social 

constructivist approach (after Guba and Lincoln, 1990) since it includes the researcher's efforts 

to locate and the views of soft power representation. Thus, it is vital that the researcher thinks 

through the lens of social constructivism to decipher how practitioners construct the realities 

they describe or speak to — i.e. the socially-created nature of held social life (Creswell, 2012). 

The diagram below explains the above terms and the relationship between them: 

Table 3.1) is now provided as an attempt to show how and where the common ontological 

deficiencies of Tourism Studies (as identified by Hollinshead (2004) commonly crop up. 

Likewise, it reveals how the Chinese culture as a soft power resource in tourism is represented 

via Western media and social interaction with the Chinese culture.  

3.2.3 MATTERS OF EPISTEMOLOGY 

Epistemology or the theory of knowledge is a branch of science or the study of knowledge-

based upon, what we see, what we understand, the realities we seek and believe as researchers 

(Bernal, 2002; Lynham & Webb-Johnson, 2008). The theory is mainly concern with cognitive 

behaviour and understanding and the reality of facts, as human behaviour is centred on lived 

experiences that shaped our awareness (Denzin & Lincoln, 2011). The theory of knowledge was 

earlier defined by Hischheim et al. (1995) as the acquisition of the nature of human knowledge 

and understanding through diverse methods of investigation. 

To some extent, in a social constructivist study, matters of epistemology and matters of 

ontology collapse into each other. It is thus incumbent upon the researcher to reveal 

demonstrably the steps she took to determine what the ontological outlooks on the world of 

her study populations (i.e. her samples) are, how she not only won those understandings but 

sought to clarify or confirm that they are indeed tenable (i.e., worth holding). To this end, she 

has the responsibility to explain reflexively which judgments or interpretations she, therefore, 
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holds firmly about soft power representation, and which judgments interpretations she holds 

less intensely, but which are still worth registering. Therefore, in light of this study, the 

researcher focused on the interpretation she held from her natural knowledge in the study and 

tried to explore the interpretation of this study’s populations in soft power representation 

matters. 

3.2.4 MATTERS OF METHODOLOGY  

Many recent observers have suggested that qualitative research would help the researcher 

understand the research problem more completely in tourism studies (Creswell, 2009). 

Qualitative research tends to ask how and why and text as observational or experimental 

material (Guba & Lincoln, 1994). Flick (2014) reiterated qualitative research begins with the 

idea of social construction of realities that is interested in everyday thinking of individuals 

regarding day-to-day knowledge. Tourism qualitative research is a disciplined attempt that 

addresses questions and tourism issues through data collection and analysis for proposes of 

description, explanation, generalisation, and prediction (Riley, 2000). 

Qualitative methods are a relevant pathway to address this study's aim and answer some sorts 

of questions of utilising the soft power resources in China. Primary data was collected through 

qualitative methods such as interview (in particular, semi-structured interview). Secondary 

sources of data were provided through online newspaper articles and videos.  

Additionally, the process within the social context enables the researcher to understand the 

study aims and objectives deeper by asking why and how questions to collect the data and 

interpretation (MacDonald et al., 2000). The researcher primarily used more than one 

qualitative method and multiple data sets to inspect the same study design the sorts of 

discursive texts and acts of praxis being targeted. This combination aimed to make the 

functions complementary by looking at the research problems and sub-problems. The choice of 

qualitative methodology deployed for this study was to get an in-depth understanding of the 

research questions, especially in terms of exploring the specific ways China and Xi’an currently 

use their inheritances as soft power resources and through tourism. Therefore, a qualitative 
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analysis of both primary and secondary source materials was applied in this study. Firstly, a 

textual analysis of literature related to soft power, representation, east and west 

understanding, discourse in China, the decision-making of the government's tourism policies in 

Xi’an (the Capital city of Shaanxi Province), and tourism promotional materials as conducted. 

The analysis of these data source materials enabled the researcher to gain a more in-depth 

understanding of the local tourism industry. Secondly, the researcher also applied a semi-

structured interview to obtain more detailed information about local perspectives of cultural 

performances and their interaction with globalisation.  

3.3 RESEARCH DESIGN/DATA COLLECTION METHODS  

The research method adopted is qualitative because the subject of tourism is fundamentally 

qualitative. This study aims to understand from which specific ways China (as a nation) and 

Xi’an (as a City) utilising the soft power resources as in/through tourism. Hence, in this research 

design section, the researcher used three methods of collecting data: semi-structured 

interviews, discourse analysis, and visual methodology. Each method makes demands on the 

researcher. However, the advantages and disadvantages of each chosen method are 

demonstrated in the following section. 

There are different kinds of interviews for qualitative data collection. For example, there are 

structured interview, unstructured interview, and semi-structured interview, respectively. 

Firstly, structured interviews have been used frequently in quantitative research. It is very 

similar compares to the questionnaire. The only difference is that while interviewing the 

researcher can be face to face with the participant (Denscombe, 2007). Secondly, unstructured 

interviews are mostly focused on the thoughts and reactions of the interviewees. Interruption 

is allowed because it is crucial to help the participant to develop their ideas and thinking. 

Finally, a semi-structured interview means the researcher can start with a few leading 

questions that will help to explore the areas. 

Most importantly, the researcher can get asked questions answered and in more specific details 

with probing questions. The whole format is used to guide the researcher on what needs to be 
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focused on. Compares to structured interviews, a semi-structured interview is much more 

flexible.  

According to Denscombe (2007), a clear interview guideline should be well prepared to address 

the research questions and problems that the researcher wants to address when preparing the 

semi-structured interviews. Compared to other types of interviews, semi-structured interviews 

are much more flexible, because it allows the full engagement with the participants and gives 

the interviewee more opportunity to discuss widely on the issues that the researcher has 

addressed. All pre-prepared questions are all open-ended questions. Moreover, the question 

itself is more focused on the interviewees’ interest.  

As the types of different interviews demonstrated in the previous section, the researcher used 

semi-structured interviews for a data collection to get an in-depth understanding of the 

research. The reason for adopting a semi-structured interview for this study is that semi-

structured interviews are very flexible and allow the researcher to plan the open-ended 

interview questions. It requires more probes questions and further clarification from the 

participants (Finn et al., 2000). As Jennings (2010) clearly stated, one of the advantages of the 

semi-structured interview is that rich data will be collected and can build trust among the 

researcher and the participant. Everything has two aspects. However, there is also some 

weakness in the semi-structured interview as well. There might be increasing the bias when 

selected questions to probe and prevent a similar response (Finn et al., 2000). Subjectivity 

issues and bias from the author’s perspective will lead to the possibility of not answering the 

questions as the way she/he is expecting (Jennings, 2001). From Table 3.2, interviews were 

recorded, and notes kept by asking permission from the participant. Interviews were also 

transcribed based on all the recordings. Member checking also involved after all the data 

transcription.  

Based on these considerations, a semi-structured interview was the very first method the 

researcher has utilised in this study, to explore people’s perspectives and understandings of 

Chinese culture through soft power resource. In tourism studies, the semi-structured interview 
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can be designed not to constrain the participant to follow the researcher is a priori reasoning 

and, it can start with open questions with making participants feel comfortable (Spradley and 

McCurdy, 1972). Hence it is adopted in my study.  

Through such semi-structured interviewing, the researchers explored perspectives, 

understandings, and opinions of the interviewees and endeavoured to see the world from other 

perspectives rather than her own. Therefore, as in the case with Rubin (2012), the qualitative 

interviewing helped put together descriptions from separate interviewees from this study, as 

the researcher seeks to create portraits of the processes involved in those target everyday 

settings.  

 

Table 3.2 Semi-Structured Interviews: Advantages and Disadvantages of Chosen the Method 

ADVANTAGES DISADVANTAGES THE RESEARCHER’S DECISIONS OF 

THE SELECTING RESEARCH METHOD 

A significant amount of 
data can be quickly 
collected 

It is challenging to find the 
right interviewees and 
expecting answers 

The reason why this method is 
selected is that the researcher will get 
an in-depth understanding of east and 
west, misunderstandings and 
representation in contemporary China 

 

Provide an answer to the 
research questions 

Encountered uncomfortable 
situations. 

Immediate follow-up and 
get fully engaged with the 
interviewees 

It can be very time 
consuming to analyse and 
can lead to cost-effective. 

Source: Adapted from Jennings (2001) 

3.3.1 TRIANGULATION  

Triangulation means using more than one set of data source to tackle one research question. 

Different information coming from the different data source and it can be used to demonstrate 

the study aim. It can reduce the bias between researchers and adopted a methodology for the 

study and enrich the study's generalizability (Decrop, 1999). The reason why triangulation has 
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chosen for this research can be seen in Table 3.3. According to Table 3.3, the advantages and 

disadvantages of using triangulation are demonstrated. According to Denzin (1978), there are 

four sets of triangulation, data triangulation (it means the researcher use different data 

sources, such as semi-structured interviews and BBC documentary films), investigator 

triangulation (it indicates that there are more than one researcher who gets involved with the 

same research), theory triangulation (mainly can be understood as more than one theory) from 

different perceptions are selected from the researcher to do the data analysis) Moreover, the 

methodology (it can be explained the researcher using several approaches to collect the data, 

such as discourse analysis and visual analysis in this research) (Denzin, 1978). 

DATA TRIANGULATION 

Regarding the data triangulation, it contains a different source of data. There are lots of ways to 

collect the data; for example, both primary and secondary data will be involved in this research, 

particularly in terms of BBC TV programmes transcripts and Semi-structured interview 

transcripts. In the meantime, pictures, images, newspaper articles, films, and promotional 

materials can also be used to triangulate data. Markwell (1997) notes that the data he adopts 

are from pictures, diaries from travelling, and interview transcripts to identify the photography 

in a nature-based tour.  

METHODOLOGICAL TRIANGULATION  

Methodological triangulation means using more than one method to research a study problem. 

Using both qualitative and quantitative approach as a mixture of methods is different from 

methodological triangulation. In recent tourism research studies, there are lots of method 

triangulation has been adopted by various authors. There is some example that some 

researcher used multi-methods in their study. For instance, Markwell (1997) used participant 

observation, and semi-structured interviews in his study of the dimension of photographs in a 

nature-based tour, as well as focus groups and content analysis, were used by Corey (1996) and 

Marti (1995). Therefore, this study is seeking an understanding and interpretation from 

people’s perspectives based on Chinese culture and through visual data on BBC TV programmes 
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to gain an in-depth understanding of Chinese history and the representation of Chinese history 

and culture through western media representation. Denzin claims that ‘approaching data with 

multiple perspectives and hypotheses in mind’. In this way, he adds, ‘various theoretical 

viewpoints could be placed side by side to address their utility and power’ (1989b, pp.239-240). 

 

Table 3.3 Triangulation-Advantages and Disadvantages 

ADVANTAGES  DISADVANTAGES  THE APPLICATION 

An additional source of 
information often gives more 
insights into a topic  

 

 

 

Time-consuming  Therefore, this study is seeking for a 
deep understanding and 
interpretation from people’s 
perspectives based on Chinese culture 
and through visual data BBC TV 
programmes to gain an in-depth of 
understanding of Chinese history and 
the representation of Chinese history 
and culture through western media.  

More comprehensive data is 
obtained 

Can be very expensive  The researcher will gain an overview 
from different data sources of the 
representation of soft power  

Check on the reliability and 
increases the validity  

Data collection 
requires more planning 
and organisation—
resources that are not 
always available to 
lead researchers. 
organisation Lack of 
training session of 
using triangulation  

Social media has been used, such as 
online newspaper articles, online 
images and YouTube video.  

Source: Adapted from Bryman (2008) 

3.4 DATA TYPES 

Both primary and secondary data were collected for this emergent study. There are many 

advantages of using secondary data. For example, firstly, it is time-saving. Secondly, it is free. 



91 

 

The researcher used the BBC Documentaries (The Story of China) as the secondary data for this 

research. It is free to download and free to use. Magazines, newspapers, televisions, blogs, 

films, pictures, video, images and other mass media are the visual data source that can be used 

for scientific research (Bryman, 2012). Visual data can be generated by the researcher or 

created by others and used by the researcher (Prosser, 2005). The choice of BBC documentaries 

as a type of visual data used for this research is that it can source itself and help the researcher 

understand Chinese culture representation through media. Visual documents are used in 

qualitative research with the specific materials analysing the Chinese representations through 

these programmes. Consequently, the main research aim is to focus on the meanings and 

perceptions of how Chinese history and story are represented and understood by the west. This 

is the main reason why the programme the Story of China has chosen as a data source. As it is 

illustrated in Table 3.4, the strength and weakness are demonstrated within this research study. 

By looking at the different programmes from the Story of China, it is essential for this study to 

capture the Western Peoples’ understanding of China and how the Chinese culture and Chinese 

stories have been told. 

Additionally, the researcher seeks to interpret the Chinese history, culture, local culture and the 

role of soft power from the programmes that were interpreted and hosted by Professor Wood. 

Regarding the multiple methods outlined in the previous section 3.3, visual data is used in this 

study. The research is trying to understand how soft power work in Chinese discourse through 

different angles (see Table 3.5) and each data set has its contributions to the research and how 

the application of each data illustrates it.  

1. Selected BBC TV Programs (The Story of China) 

• Episode 1 of 6: Ancestors 

• Episode 2 of 6: Silk Roads and China Ships 

• Episode 3 of 6: The Golden Age 

• Episode 4 of 6: The Ming 

• Episode 5 of 6: The Last Empire 
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• Episode 6 of 6: The Age of Revolution 

2. Online Interview Transcripts of Professor Wood from the Diplomat  

3. Semi-structured Interviews Transcripts  

4. Newspaper Articles about Xi’an Soft Power Projection  

5. 2008 Beijing Olympic Games Opening Ceremony Highlights 

 

 

 

Table 3.4 Visual Data ---Advantages and Disadvantages of the Chosen Visual Data 

ADVANTAGES DISADVANTAGES THE REASON FOR USING VISUAL 

DATA 

Providing rich data 

 

Self-reflexivity is heavily involved  One study aims to examine how 

China and Xi’an are using its 

inheritances as a soft power 

resource in tourism. 

BBC programmes, images of 

events, and YouTube videos are 

all forms of visual data for this 

study. The researcher seeks to 

interpret the media presentation 

of Chinese history and popular 

cultural identity. 

Provide data with images, video 

or other formats of visual data  

Can be time-consuming  

 

It is a complementary method 

that can be used to support the 

research 

The quality of visual media is 

significantly affected by the 

forms and genres that are 

available within the research 

context 

Source: Adapted from Pink (2007) 
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Table 3.5 Data Dype/Contribution of Data Type/Application of Data Type in this Study 

 

PROPOSED DATA TYPE 

 

CONTRIBUTION OF DATA TYPE 

 

APPLICATION OF DATA 

TYPE IN STUDY 

Semi-structured 

Interviews Scripts  

To gain an in-depth understanding 

through participants presentation. 

Understanding the cultural 

elements of soft power 

Films, videos, 

documentaries  

To explore the culture and country 

representation through different 

events and activities. 

Reflection between 

communications and 

interactions through media 

and society.  

Online Newspaper 

Articles of Xi’an Soft 

Power Projection  

To get a broad understanding of 

current trends and development on 

soft power issues, and also, to know 

how Chinese soft power is being 

represented 

Understanding 

representation of soft 

power in contemporary 

China through (recent) 

online newspaper articles 

Beijing Olympic Games 

Opening Ceremony 

Highlights 

To get a general idea of how the 

Chinese government uses the 

Beijing Olympic Games to promote 

the implication of Chinese soft 

power to the rest of the world. 

Through viewing some 

pictures from the Opening 

Ceremony, it will help the 

study to stress through 

what way China is utilising 

resources as a soft power 

projection  

Websites  To know how people (Tourists) 

communicate and interact via social 

media 

Hearing the opinions/views 

of real people. Up-to-date 

information and actualities 

about how the programme 

of The Story of China is 

being understood from both 

England and China.  
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The next section presents Table 3.6, which illustrates the relationship between the research aim 

and objectives, the study methods, population choices, and sampling approaches considered. 

 

Table 3.6 The Research aim and Objectives, the Study Methods, Population Choices, and 

Sampling Approaches Considered 

RESEARCH AIM AND 
OBJECTIVES 

THE CANDIDATE 
METHODS 

THE CANDIDATE 
POPULATIONS 

THE CANDIDATE 
SAMPLING 

APPROACHES 

Objective 1: BBC documentary (The 
Story of China) 
Discourse analysis  
Thematic analysis  
Online Newspaper 
articles  
Interview  

BBC documentary 
(The Story of China) 
Episode 1 to episode 6 
 
2008 Beijing Olympic 
Games Opening 
Ceremony Highlights  

To be determined by 
purposive sampling:  
 BBC documentary 
(The Story of China) 
Episode 1 to episode 6 
 
2008 Beijing Olympic 
Games Opening 
Ceremony Highlights 

Objective 2: BBC documentary 
Xi’an Online 
newspaper articles 
Discourse analysis   

BBC Documentaries 
(The Story of China)  
Xi’an online 
newspaper articles 
published by Xi’an 
Tourism Development 
Committee 

To be determined by 
purposive sampling:  
Episode 2 and Episode 
4  

Objective 3: BBC Documentary 
Discourse analysis  
Semi-structured 
interviews  

BBC Documentary 
(The Story of China) 
Xi’an Tourism online 
newspaper articles  

To be determined by 
purposive sampling:  
Interviews with 
tourists who have 
been to China 
BBC documentary 
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3.5 SAMPLING APPROACHES 

The general practice of sampling is to select cases or examples from a broader population, 

which might be too large to be thoroughly studied so that the researcher can eventually make 

statements that apply not just to the individual participants of a study but a larger population 

(Flick, 2014). Purposive sampling is generally used within the interpretive paradigm (Denzin and 

Lincoln, 2000). This technique seeks participants/insights that will best help understand the 

research problems as can be determined incrementally over time by the reflexive researcher as 

she hopefully becomes more informed contextually (Creswell, 2012). As a guideline to the 

research problem, the sampling method may be pre-specified or emergent (Miles and 

Huberman, 1994). The non-probability sampling approach is used in this study. Jennings (2011) 

strongly recommended that purposive sampling relates to the researcher's decisions in terms of 

what kind of study components will be involved in the study. This is an indication that the 

researcher must consider the way of conducting and judging the study units. To explore in 

which specific ways China and Xi’an use the soft power resource in tourism and gain an in-

depth understanding of peoples’ perceptions about China, purposive sampling was used. The 

detail of the study populations is demonstrated below: 

STUDY POPULATION 1 

This population includes travel documentaries produced by Maya Vision International, and a 

six-episode documentary produced by the BBC and PBS in 2016 which was written and hosted 

by a historian Michael Wood, a professor at Manchester University. According to its reach, 

popularity (based on selling rate) and readers review, these programmes are very different 

compares to other documentaries of China, especially regarding the storytelling, because it is 

an opportunity for the Chinese to tell their history. The introduction and details of each 

programme can be found in Table 3.7. 
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Table 3.7 The Program List of the Documentaries of the Story of China 

LIST OF 

PROGRAMMES 

TITLE OF THE 

PROGRAMMES 

CORE MESSAGES 

1 Ancestors Professor Wood explores Chinese history from 

ancient times to contemporary China 

2 Silk Road and China Ships Professor Wood mainly tells the Tang dynasty's story, 

which is China’s first great international age (618-

907). Professor Wood starts from the old city of 

Luoyang, and he travels along the Silk Road into India. 

During the journey, Xuanzang, the monk brought 

Buddhism back to China. Professor Wood interpreted 

that that is the most remarkable exchange ever 

through the Chinese civilisation in Chinese history. 

Journey to the West is one of China’s favourite novels. 

The story is very popular in China. 

3 Golden Age Professor Wood shares the story of the Song dynasty 

(960-1279). He also went to the city of Kaifeng, which 

is the greatest city in Chinese history.  

4 The Ming In terms of the Forbidden City and the Great Wall, 

Professor Wood tells the story of Ming dynasty which 

is the tale of China’s most famous dynasty and begins 

with the best story of the Emperor Hongwu. 

5 The Last Empire Professor Wood mainly focused on the last Chinese 

Empire, the Qing Empire. He is ruthless, and his power 

is using violence to rule everything he wants. 

6 The Age of Revolution Professor Wood tells the story of the cultural 

revolution in China. 

Source: Adapted from Professor Wood (2016) 
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Except for the programme titled The Story of China chosen as visual data, three alternative 

programmes were considered for this study. Below is the information identifying the reason 

why each programme was rejected, and why? The researcher also demonstrates the 

implications of the programmes for the study.  

Considered Alternative Programmes One: Wild China 

Wild China also called Mei Li Zhong Guo in Chinese. According to the China Guide (2019), it is 

reported that Wild China is one of the five best documentaries with regards to China. Wild 

China is a Chinese documentary that contains all the natural wonders of China, such as 

landscapes, people and wildlife. It was co-produced by the BBC and China Central Television in 

2008. Compared to the Story of China, Wild China only focuses on the animals, plants and 

natural scenic spots, whereas The Story of China not only contains natural wonders, it also 

comprises history, as well as people and culture. Therefore, this programme, Wild China, was 

rejected.  

Considered Alternative Programmes Two: A Bite of China 

A Bite of China produced by China Central Television is one of the best food programmes about 

Chinese food (Thring, 2012). This programme contains six series, each demonstrating the 

history of Chinese food and showing people how various foods are cooked and eaten in the 

country. The programme includes three episodes, each adopting a particular theme, such as 

‘gifts of nature’ or ‘our rural heritage’. The series is an exercise in cultural cheerleading, but 

every segment is so fascinating that it does not feel disingenuous (Griffin, 2017). This 

programme was considered because Chinese food is a form of soft power resources, and within 

different episodes, the programmes contain different Chinese cuisine and the local culture. As it 

primarily focuses on food, this is why this programme was rejected because this research aims 

to evaluate how China is using its inheritances as a soft power resource in China. Compared to 

the programme the Story of China, this programme can answer the research questions. 

STUDY POPULATION 2 



98 

 

This section includes online newspaper articles regarding the interview transcripts from The 

Diplomat on Professor Wood’s purpose of producing the programme (The Story of China). The 

researcher has mentioned in Chapter One in the reflexivity section, about interviewing 

Professor Wood. She contacted him a few times through the email without a reply. Therefore, 

for the researcher to gain an overview opinion from the Western media’s perspective and 

purpose of producing these travel documentaries, she resorted to the newspaper articles. The 

study population two only focused on three questions from the interview transcripts which are 

below. 

1. ‘Who is your target audience? What are the main ideas you want your audience to get?’ (DD 

Wu, 2017) 

2. ‘Did you encounter any difficulties when shooting in China? I noticed that you successfully 

entered some places that usually don’t allow filming. How did you make that happen? How did 

you cooperate with local governments? Any interesting stories?’ (DD Wu, 2017) 

3. ‘Could you please share with us some of the most impressive stories of experiences with local 

people during your trip to China? Are there any ‘wow’ moments or anything that was 

completely different from your expectation?’ (DD Wu, 2017) 

STUDY POPULATION 3 

The study population involves interview scripts from the selected tourist destinations within 

China regarding China's portrayal, which is the motivation behind selecting that destination and 

the perceived dissonance between pre-and post-visit to the country. These interviews were 

conducted face to face in the UK. This was to gain insight into China's soft power potential in 

the contemporary international political environment and the portrayal of the country by 

Western agencies.  

STUDY POPULATION 4 

There are four sources in population 4. There are all online newspaper articles about Xi’an Soft 

Power Projection derived from Xi’an Local official Government Website, details as below. 
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A. Silk Road International Food and Tourism Festival event was held in Xi’an  

B. Xi’an Silk Road International Tourism EXPO 

C. Global Destination Marketing Summit and World Culture and Tourism Forum open in 

Xi’an 

D. Xi’an Local Food Representation in the programme of the Bite of China  

STUDY POPULATION 5 

Population 5 includes 13:05 minutes of the 2008 Beijing Olympic Games Opening Ceremony 

Highlights from YouTube. The video was published on 8th August 2008 with around 4,438,604 

reviewers; including 8,337 comments (see Appendix 5). The population 5 focused on the visual 

insights of the ceremony, particularly in terms of the special moments like the counting down 

and beating the fou (kind of Chinese drummers), the performance of Chinese ethnic groups, 

fireworks and the lighting of the Olympic Flame. The purpose of population 5 is to explore how 

China used the Olympic Games as a soft power and international communication strategy. 

Furthermore, it explored how China reflects its image to the rest of the world through the 2008 

Beijing Olympic Games.  

3.6 ACCESS TO ALL DATA  

Obtaining access is a vital part of the adequate and substantial source of data collection. It is 

essential to consider the possible issues of access before conducting data analysis. Here, access 

can be linked to the availability of data sources, such as BBC travel documentaries, online 

newspaper articles, interview participants and the video of the 2008 Beijing Olympic Games 

Opening Ceremony Highlight. As per Okumus et al. (2007), mental access refers to ‘the 

researcher being able to understand what is happening and why it is happening in the 

investigated settings’ (cited in Johl and Renganathan, 2010: 42). For the embeddedness and 

iteration, consent from the informants will be gathered to be contacted again in future stages.  
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3.7 PILOT STUDY  

It is highly recommended to conduct a pilot study in qualitative research. Firstly, there are three 

primary reasons: it enables the researcher to understand the participant’s interpretation of 

concepts researched. The piloting focused on two particular episodes of the BBC 

documentaries. This was essential for the researcher to test the data collection instruments on 

how China uses soft power as a tool to promote China’s image. Secondly, to acquire an 

understanding of meanings and actions in practice regarding the places, activities and 

conservations of these travel documentaries as opined by Professor Wood (2016). 

Furthermore, this current stage helped the researcher to develop a comprehensive 

understanding that formed the key components of theory and issues researched from the 

documentaries (Maxwell, 2008). 

The pilot study ran from 24th December 2015 to 4th April 2016. Having access to the recently 

published BBC documentaries is the most exciting resource by scholars. Research and data 

collection are not an easy task to undertake in this context for many reasons as there are lots of 

conversations (Wood, 2016), especially with the local people, but there was no indication in the 

interpretation on the video. Hence, as a researcher, I had to interpret all these fantastic 

conversations both in Chinese and English, as I am fluent in English and Chinese mandarin.  

3.8 APPROACH TO DATA ANALYSIS 

The researcher assumed two different approaches in this research, namely discourse analysis 

and thematic analysis, respectively—the advantages and disadvantages of both approaches 

identified in the following section. 

3.8.1 DISCOURSE ANALYSIS  

Discourse analysis is mainly about power; this was suggested early in Foucault's 70s (1972). The 

power of the knowledge builds in various ways, for instance, text, spoken language and daily 

conversations. Foucault’s discourse analysis also claims that the power of the knowledge 

building how we understand the power of the knowledge. Foucauldian’s insight is named after 
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the prominent late-twentieth-century French social theorist, cultural critic, creative historian, 

and political activist (Michel Foucault) who regularly challenged the self-evidence of 

current/vogue/institutional experiences. Foucauldian analyses have been deployed in an 

immense range of disciplines, settings, and areas where power/knowledge (his term) is seen to 

be exercised. Bax (2011) further indicated that discourse analysis could be applied to any text, 

circumstances or problems. The researcher assumed the discourse analysis approach for 

different sets of online newspaper articles, which is usually followed with a set of questions 

(Jupp, 2006) such as who has produced the articles? What is being published, and what is being 

said in the newspaper? What sort of presentation each newspaper articles have? What are the 

key themes of each article? How is soft power related to the research aim and objectives? The 

analysis has its advantages and disadvantages (Morgan, 2010), which have demonstrated/set in 

Table 3.8.  

 

Table 3.8 Advantages, Disadvantages and the Application of Using Discourse Analysis 

ADVANTAGES  DISADVANTAGES  THE APPLICATION  

Can be applied to any text, 

circumstances or problems 

Does not explain/provide 

definite answers  

The researcher 

explores how China is 

using its inheritances 

as a soft power 

resource in tourism. It 

acquires to understand 

the meanings of the 

cultural and 

interpretation 

Can help the researcher herself 

broaden horizons, extensive 

studying of literature/texts  

Time-consuming  

Take into account the role of 

historical and socio-political issues  

Hard to understand 

meaning through texts, 

challenging 

Source: Adapted from Morgan (2010) 



102 

 

3.8.2 VISUAL RESEARCH METHODS 

In recent years, visual research has become popular, changing the increasing information 

overload into opportunities and presenting an insight into tourism activities and attitudes 

(Cheng and Edwards, 2014). This could be attributed to the increasing need to shift focus from 

conventional research to something exciting. While the popularity of the application of visual 

research methods in tourism continues to increase, it is regarded as the yardstick to social life's 

cultural formation in the present western society (Phoenix and Rich, 2016). Individuals readily 

identify themselves in these visual, which could form the basis for the cultural formation. No 

wonder, an English adage says that ‘pictures are worth thousands of words’ (Bona Parte as 

cited by Hao et al., 2016) in interpreting expressions. Even though tourism research has 

considerably favoured the use of textual data as against visual information (Balomenou and 

Garrod, 2019) in the contemporary society, it has deployed the use of photography as a form of 

visual analysis in tourism, hence the choice of document analysis and documentaries in this 

research. Basically, to bring meaning, emotion, and cultural attachment to the findings that 

results for this study, as tourism studies cannot be complete without visualizing the sceneries, 

culture, sites, and artefacts.  

3.8.3 THEMATIC ANALYSIS  

The second approach that the research has adopted is the thematic analysis. Thematic analysis 

is one of the most commonly used qualitative data analysis approaches that inspect, highlight 

and identify themes from the data (Daly et al., 1997). Thematic analyses the data by finding out 

the patterns as rich data can be described and organised through this method (Boyatzis, 1998). 

The researcher has chosen this method, as it is the best method for qualitative data with 

themes identified. Furthermore, other researchers in my field (Chen et al., 2012. Brannagan & 

Giulianotti, 2015) have assumed the same analysis with success. The thematic analysis enabled 

the identification of themes in my data for comparison and contracting of themes. 

According to Braun & Clarke (2006) and Creswell (2014), there is a six-phase guide that the 

researcher can follow to conduct the thematic analysis. The six-phase including data 



103 

 

familiarisation, initial codes production, themes searching, themes reviewing, and themes, 

defines and writes up. Familiar with the data in the first phase is very important in order to 

have a clear understanding of the data for the identification of themes, especially the BBC 

travel documentaries video transcripts, semi-structured interview transcripts, newspaper 

articles, and visual images that needed thorough absorption and understanding before the 

theme formation. The researcher read through all the transcripts more than once to help her 

know the data. The second phase is to produce the initial codes which involved data 

organisation. Coding reduces lots of data into small chunks of meaning, enabling more 

straightforward interpretation of the data into themes. The next phase is the theme searching. 

The theme is a pattern that captures something significant or interesting about the data. 

However, as Braun & Clarke (2006) emphasised, there is no certain fast way of making themes 

because themes are characterised by their own significance.  

In this study, when the researcher was analysing the BBC documentaries, preliminary themes 

were identified and reviewed. The process included the modification of the identified 

preliminary themes that we isolated in phase three. During this step, the data relevant to the 

themes was collected. The next step is phase five, which is known as the defining stage, was the 

researcher decide if the themes work according to the whole data set. Particular questions can 

be asked like, whether the theme make sense? Are there any themes within subthemes? Or if 

the themes overlap, are they separate themes? (Braun & Clarke, 2006, p.92). In this research, 

themes and subthemes were identified, which made sense. 

The researcher also followed iterative qualitative data analysis (See Figure 3.1): The researcher 

has recorded the interviews by using an audio recording device. The researcher transcribed all 

the data by herself. For data safety, accessibility and confidentiality, the researcher created a 

password to access and for the safety of all the data transcription. The six phases of the 

thematic analysis process are well described below: 
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Figure 3.1 Iterative Processes in Qualitative Data Analysis 

Source: Based on Froggatt (2001:434) 

 

 

STEP ONE: ORGANIZING THE DATA  

There are many ways of data organisation. The best way is to go back to the interview guide, 

familiarise with the questions, and find out the researcher's questions. Once the original 

questions have been answered, focus on the themes and ideas emerging from the data. The 

researcher can link the questions with the future research considerations. Additionally, data 

should be arranged in a way that it is easy to visualise. In this sense, it will be easier for the 

researcher to browse each question and pick up the concepts, terms, and ideas. There are also 

different ways of managing the data from all the transcripts. In this stage, the researcher 

transcribed and uploaded the interview transcripts data to NVivo 11. 
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STEP TWO: FINDINGS AND ORGANIZING IDEAS AND CONCEPTS 

The researcher looked at the words, phrase, and terms that have been used most frequently. It 

is essential to make a note at this stage. Once the words, phrases, and terms have been 

identified, then it is the time to find the meaning in language. For example, the researcher 

needs to make sure she understands every single expression and then it is also essential to 

focus on the emergent themes and ideas. Once the themes and ideas have been organised, the 

researcher can move on to the next stage of coding and categorising.  

STEP THREE: BUILDING OVER-ARCHING THEMES IN THE DATA  

Different themes can be created, and different categories can be collapsed under the main aim. 

The researcher also referred to the analysis instructions by Tesch (1990) to follow the data 

analysis as stated below: 

• Creating categories for text segments; write the code for new, emerging segments next 

to the relevant content. 

• Giving names to each category, link them to some concepts, and try to get their possible 

interrelation way. 

• Putting quotes that relate to the categories and check their relation. 

• Making some possible and appropriate changes to the quotes and categories. 

STEP FOUR: ENSURING RELIABILITY AND VALIDITY IN THE DATA ANALYSIS AND IN THE 

FINDINGS 

Reliability means to keep the findings consistent and valid (Kvale, 1996). Ensuring reliability 

involves consistency and commitment in interviewing, transcribing and analysing the results 

from the data. These steps were well followed in the interview chapter.  

STEP FIVE: REFINING OF THEMES AND PRESENTATION OF THE DATA.  

The final step is presenting the data, where the data has been sorted and analysed into themes 

and the themes refined (Braun & Clark, 2006). This phase also involves so putting the sub-

themes identified the themes. 
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The software utilised for this study is Nvivo, which is ideal for qualitative data analysis and fast 

processing of qualitative data. The researcher has chosen Nvivo because her data is qualitative, 

and the software helps sort out themes, furthermore, using the software gives the researcher 

an experience of using the software for future references. The software is well explained in 

chapter five (interview chapter). Below is a table of the advantages and disadvantages of using 

the software. 

 

Table 3.9 Advantages, Disadvantages and Rationale for using NVivo 

ADVANTAGES  DISADVANTAGES  RATIONALE FOR USING NVIVO  

NVivo can be used as a library and 

data storage. For example, the 

researcher stored her data source 

for this study in NVivo. 

The complicated process of 

downloading the NVivo 

I attended the NVivo training 

session that organised and 

planned the University of 

Bedfordshire and YouTube 

training videos.  

It is free to access There are lots of different 

versions, and one needs to 

learn every time a version is 

updated. 

NVivo is very safe and convenient 

in terms of data storage.  

If I have more than ten 

interviews, NVivo can help to 

manage the vast amount of data 

The software will not sort out 

the data as the process of 

doing this is left with the user.  

NVivo can be used as a diary and 

as the Memo, and the node I have 

created on my own. 

There are many ways to output 

data in NVivo. 

It might take time to learn the 

process of multiple 

presentations of data in NVivo. 

NVivo is quite flexible, it does not 

automatically do the data 

interpretation and analysis, and 

the researcher manages it.  

In terms of the coding process, 

NVivo can help with consistency. 

The accuracy of the coding lies 

entirely with the user. 

One can easily insert or delete a 

code. 

Source: Adapted from Robson (2011:472) 
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3.9 ETHICAL CONSIDERATIONS 

Ethics consideration is necessary for any research, as ethical issues could be inevitable. As 

Ramos (1989) indicated, three issues could affect qualitative studies and present ethical 

dilemmas, including the research design, the relationship between the researcher and the 

participant, and data interpretation.  

A qualitative and semi-structured interview is one of the designs of this research, and the 

researcher collected the data from the participants by getting to know their opinions, 

understandings, and perspective on China as an entity. Subsequently, individuals' dignity and 

autonomy, which is part of the principles of sharing and protecting data (Beauchamp & 

Childress, 2001) was observed to make an informed decision on ethical and moral research 

issues (Brakewood & Poldrack, 2013). 

Previously, the researcher received the approval (see Appendix 6) from the Research Ethics 

Committee (REC) of the University of Bedfordshire before carrying out data collection. It is 

essential to let the participants understand what this research is mainly about, why they have 

been chosen for this research and the outcome of this research. Therefore, informed consent 

was sought from the participants. To keep rapport with them in the first place, the researcher 

introduced herself to the participants and emphasised this research for her PhD study at the 

University of Bedfordshire in the UK.  

The researcher then prepared the form of informed information with a clear clarification of 

what this research is mainly about, why the participant has been chosen the title of this 

research. The research aim and objectives are included. The informed consent document (See 

Appendix 2) and participant information sheet (See Appendix 3) was presented to each 

interviewee before the process of this research. Confidentiality was also observed throughout 

the research process, and participants were informed that they could refuse to participate and 

withdraw at any time without being penalised. It is also vital to point out the participants' 

benefits and research outcomes if the participant expects to receive any information related to 

these research findings or outcomes. She/he is free to contact the researcher or the 
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researcher’s director of studies. All the contact details were included in the informed consent 

form (See Appendix 1). All the data will be kept for two years before destruction.   

3.10 SUMMARY OF THE CHAPTER: METHODOLOGY  

Chapter Three presented the research's methodological considerations, which is a qualitative 

approach, research design including semi-structured interviews, and the rationale of using each 

method to address the study problem. Multiple data types have been used in this current 

study, particularly in primary and secondary data, BBC TV programmes (The Story of China), 

review of online interview transcripts (Professor Wood), and qualitative interviews. Therefore, 

the researcher seeks to explore how China and Xi’an are currently using their respective 

inheritances as soft power resources in and through tourism. The researcher also discussed the 

matters of the data analysis using discourse and thematic analysis. For the thematic analysis, 

NVivo, the software used for qualitative analysis was used to analyse the semi-structured 

interview transcripts. Advantages and disadvantages have been demonstrated in Chapter 

Three, as well. The strengths and limitations of using thematic analysis and discourse analysis 

have also been stated in the chapter. The next chapter, which is Chapter Four, will be focusing 

on the conduct of the study and the data presentation.  
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CHAPTER 4 ANALYSIS OF SECONDARY DATA 

4.1 INTRODUCTION 

In Chapter Three, the researcher outlined the methodology, research design, data types, 

sampling approach and the populations employed in the study. In this Chapter, six parts of the 

BBC travel documentary, The Story of China are analysed. Additionally, an interview transcript 

of Professor Wood undertaken by junior editor DD Wu from the Diplomat (a magazine) is also 

analysed. Furthermore, a YouTube video of the 2008 Beijing Olympic Games opening ceremony 

highlights is also produced as secondary data. Finally, the analysis concludes with a synthesis of 

online newspaper articles related to the projection of Xi’an’s soft power resources. The reason 

for choosing to analyse this data is because the researcher intended to obtain further opinions 

on China and Xi’an as well as a representation of Chinese soft power by means of a 

presentation by Western media. Due to the diversity of media representation, four data types 

were identified. Two different types of data analysis are applicable in this chapter to support 

each data type. The analysis of the BBC travel documentary, the interview transcript of 

Professor Wood, as well as the highlights of the 2008 Beijing Olympic Games opening 

ceremony, assume the thematic analysis as discussed in chapters three and five. For the online 

articles of Xi’an’s soft power projection, discourse analysis is used. Discourse analysis (Jupp, 

2006), frequently defined as the analysis of language, seeing that it studies large pieces of 

language as it flows, is suitable for the data obtained from online newspaper articles 

(Coulthard, 2014).   

4.2 MULTIPLE DATA ANALYSIS REPRESENTATION 

4.2.1 INTRODUCTION OF THE BBC TRAVEL DOCUMENTARY 

The programme: The Story of China was produced by the BBC and PBC and hosted by famous 

historian Michael Wood, who is also a professor at the University of Manchester. The 

programme includes six episodes, each lasting approximately 60 minutes. According to the BBC 

(2015), the first episode was released on 21st January 2016. It is widely regarded as one of the 
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best programmes at telling Chinese stories that help people understand Chinese culture. The 

key feature of this programme is that it tells the viewer about 4000 years of Chinese history, 

covering historical events across various periods and shows China’s artistic achievements, 

including calligraphy, painting, jade, silk, ceramics, lacquers and bronzes, as well as showing the 

Chinese landscape, ancient science and technology. Six episodes cover the Xia, Shang and Zhou 

Dynasties until the implementation of the ‘Reform & Opening Up’ policy of the modern 

Peoples’ Republic of China. These documentaries provide an introduction to Chinese civilisation 

and the position is relatively fair from the research’s point of view because the focus is not on 

the prejudice between West and East but on the Chinese civilisation itself. Professor Wood is 

not only the host of The Story of China but also a well-known people’s historian (The University 

of Manchester, 2013). It took three years for Professor Wood to produce this documentary and 

during the process of production, both he and his team were in China more than 12 times 

visiting a variety of places, including Beijing, Xi’an, Kaifeng, Qufu and Xinijiang. The following 

section will introduce each episode.  

4.2.1.1 INTRODUCTION OF PROGRAMME 1: ANCESTORS 

In the First Show, Professor Wood (BBC, 2016) explores Chinese history from ancient times to 

the present. He travelled to the Yellow River plain, where legend has it that the Yellow River 

was the first yellow mud of the twentieth century and joined a million pilgrims at the ancient 

shrine of the goddess Nüwa. The palace in Anyang which was found in the twentieth century 

comprises the first Chinese writing found on oracle bones. At the Beijing Planetarium, Professor 

Wood returns to the shadow of astronomers over time and the ancients believed in predicting 

the overthrow of the Shang dynasty. Furthermore, in the era of Confucius, in his book titled 

‘The Analects’ (a book collection of Confucius ideas), Professor Wood (2016), relays how the 

first emperor took over China, created the first unified version of China and the Chinese State. 

Finally, Professor Wood returned to the temple in Henan to hold a dramatic evening ceremony 

to give thanks to the ancestors. He concluded that China's rise again is not only because of its 

economic strength but also because of the Han people's view of their civilisation, their family 

and the presence of the ancestors (Wood, 2016).  
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4.2.1.2 INTRODUCTION OF PROGRAMME 2: SILK ROADS AND CHINA SHIPS 

In the Second Programme, Professor Wood tells the story of the Tang dynasty, the largest 

international era among 13 Dynasties. From the old town of Luoyang, Professor Wood travels 

along the Silk Road. In his commentary, Professor Wood mentions the myths and alludes to one 

of the famous four classical novels called the ‘Journey to the West’. Chinese people love the 

story of Journey to the West. It has been shared by countless storytellers and many books have 

been published in conjunction with films & TV programmes. Professor Wood also explores Hui 

Street (aka. ‘Muslim Street’) in Xi’an, where he meets the descendants of traders from Central 

Asia who were involved in trading along the Silk Road. He also has a conversation with the 

Chinese Muslims of the Great Mosque who crossed the city to hear the story of Christianity in 

635 for the first time. Continuing south, Professor Wood believes that China is a giant of an 

economy. Furthermore, he talks about the silk and tea industries during the programme. On his 

journey, he also experiences Chinese scriptures, languages and cultures in East Asia. Professor 

Wood believes that China has had, and continues to have, a great impact on other countries. 

The role and the performance is similar to the influence of Rome on Latin America. Finally, the 

film tells the story of the sensational fall of the Tang dynasty. In a dusty village middle school, 

where the Chinese Shakespeare - Du Fu - was buried, the students discussed a famous poem 

concerning the loss and longing with regards to the dynasty. In that ordinary classroom, there is 

a surprising sense of drama and a sense of deep-rooted Chinese culture (Wood, 2016). 

4.2.1.3 INTRODUCTION OF PROGRAMME 3: THE GOLDEN AGE 

The Third Episode centres on the Song dynasty which is famous for its creativity. Professor 

Wood went to Kaifeng, the world's largest city in the 19th century. In Shuanglong Lane, the 

locals tell him about the legend of the emperor's baby boy. He also explores the ideas and 

inventions associated with the Song dynasty, as the greatest age of world culture and opened 

the rehearsal scrolls by China's most famous works of art, showing about 1120 years of urban 

life. One of the chefs from the Second Programme talks to Professor Wood about the morning 

exercise conducted by the local women, taken from a recipe book published in 1085 and still 

published under the guidance of ‘How to live a happy and healthy life’. The Song dynasty was 
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also a great era of scientific progress in China. The Golden Age of the Northern Song dynasty 

ended in 1127, the invaders dismissed Kaifeng, but they survived in the south of the country. In 

the new capital Hangzhou, Professor Wood joins the West Lake dancing locals, whilst in the 

countryside, he meets Mr Xie, accessing a book pertaining to his family history which includes 

more than 40 generations. The demise of the Song dynasty occurred at the Battle of the Pearl 

River in 1279, when many were lost, instead of surrendering to the Mongols. Professor Wood 

makes the conclusion that although it is the end of the glorious Song dynasty, a new age will 

certainly emerge, just as the new China has (Wood, 2016).  

4.2.1.4 INTRODUCTION OF PROGRAMME 4: THE MING DYNASTY  

The story of one of China's most famous dynasties began in Hongwu; one of the most stunning 

stories of the peasant rebellion in Chinese history. The film takes us to the capital, Nanjing and 

shows us its 21-mile city wall, with each brick covered with the name of the village. Like many 

authoritarian countries, the Ming dynasty was very obsessed with architecture. We see the 

great fortifications of the Great Wall, the ritual enclave of the Forbidden City in Beijing and the 

Grand Canal in China. Then we hear of the route taken by Admiral Zheng; the route Columbus 

took to Africa and the Gulf of Mexico for decades. Professor Wood sees a 250-foot-long 

wooden boat being constructed and caught the South China Sea replica star. With the growth in 

the country's prosperity, China’s middle class is growing once again. Professor Wood 

investigates the culture of the Ming dynasty in Suzhou, also known as ‘China's Venice’. In the 

merchant's house, he finds silk, ceramics and lacquers, and visits one of the city's most 

beautiful gardens. The documentary introduces the Jesuit missionary Matteo Ricci, who wanted 

to bring Christianity to China and began China’s interactions with the West. In Beijing’s 

cathedral, we learn more about these important exchanges with the West. Finally, in Shaoxing, 

Professor Wood visits a house called Mingpu Pusite and the grassroots of the Zhao family in 

Fujian (Wood, 2016). 
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4.2.1.5 INTRODUCTION OF PROGRAMME 5: THE LAST EMPIRE 

The Fifth Episode discusses China's last empire, the late Qing dynasty which took place from 

1644 to 1912, including Manchuria sweeping from the north, invaders and wars. The invaders 

became emperors and three generations of families ruled the country. Professor Wood agrees 

that the Kangxi Emperor is one of the greatest emperors in Chinese history. In the Qing dynasty, 

the size of mainland China doubled with Xinjiang in the West, Mongolia and Tibet creating the 

basic form of today's China. Various sorts of cultures and religions were accepted in the new 

dynasty by a tolerant society. In Kaifeng, Professor Wood visits a women's mosque; a delightful 

scene with laughter and joy echoing throughout. The culture associated with the Qing dynasty 

is magnificent. In traditional hand carved prints, we see the Tang poems of which 

approximately 48,000 have been copied. We cross the cold countryside to a remote village, a 

resilient audience watching the open-air opera in the snow and visit a painter's studio, telling 

the story of Yangzhou. In the 18th century, China was one of the greatest economies in the 

world, full of prosperity and culture. Professor Wood also goes on to state that every dynasty is 

prosperous and needs new life to regenerate. Additionally, China's port used for exports at the 

time is an almost uninhabited island, Hong Kong is one of the greatest financial centres of the 

day, Shanghai is a small town, though it is now one of the world's greatest cities (Wood, 2016).  

4.2.1.6 INTRODUCTION OF PROGRAMME 6: THE AGE OF REVOLUTION 

In Episode Six, Professor Wood primarily talks about the age of revolution which has always 

been a fact in Chinese history. The Cultural Revolution started in 1850 and ended in 1950. Three 

catastrophic revolutions shocked China's dominant position. The film was initiated by American 

missionaries and Chinese students. Inspired by the story of Christianity, Hong said he was the 

second son of God and released the bloodiest war of the nineteenth century, the Taiping 

Rebellion. With the weakness of the Chinese empire, came the growth of foreign forces. The 

number of ports increased, which brought railways and wealth. However, this sparked another 

violent rebellion against the foreigners. These foreigners were overwhelmed and forced a 

considerable amount of compensation, which is equal to 60 Billion US dollars in today’s climate. 

Subsequently in 1912, the empire collapsed and many groups became threats to China's future. 
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In the First World War, China's German colony was handed over to Japan. During the Second 

World War, there was a huge gap between the rich and the poor, with great differences 

apparent between rural and urban areas. Professor Wood visits the opulent Peninsula Hotel in 

Hong Kong, which was acknowledged as the jewel of the jazz era and subsequently follows Mao 

Zedong on the Long March to Yan’an, a key area associated with China’s communist revolution. 

He talks with the survivors of the Nanjing Massacre in 1937 and outlines the victory of the 

communists prior to Mao's death and the end of the destruction of the past 30 years. This 

series is famous for the warmth of a Chinese family, the altar of Beijing, as well as the last 

glimpse of eternal China (Wood, 2016).  

4.2.1.7 SUMMARY OF THE PRESENTATION OF FINDINGS FROM THE BBC PROGRAMME 

By watching all six programmes more than 20 times, this section covers 5,000 years of Chinese 

history. It is incredible to see that every journey Professor Wood presents in the programme 

was accompanied by local people or experts in a field. Professor Wood experienced several 

types of transportation, such as a high-speed train, a ship, re-takes the Silk Road and the Grand 

Canal and even visits a Buddhist resort. Wherever Professor Wood went, he interacted with the 

locals and this enabled him to combine ordinary people’s stories with the historical events 

being presented. 

Linking this to Professor Wood’s programme, Figueroa (2008), expresses that using images, 

photographs, films and documentaries in qualitative research can build an in-depth 

understanding of the world. Professor Wood stated that filming this series of documentaries 

was not only a great challenge, it was also an incredible journey for him. He emphasised that 

we are ‘thirsty’ to learn more about today’s China. However, if you want to understand China, 

you have to understand the history of the country.  

As Professor Wood mentioned in the first programme, Westerners have various misconceptions 

in regards to Chinese history. It is interesting that the West will use its historical periods to 

define Chinese history, for example, the stages associated with classical, medieval, renaissance, 

or modern times. Moreover, the application of all these terms has also been used in various 
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other countries. Here, the Tang dynasty, a highly developed civilisation among all 13 Dynasties 

is an example, though it is scarcely acknowledged by the West. 

In the second programme, he also mentions the Tang dynasty, especially the Chinese 

willingness to communicate with other cultures globally. Not every civilisation can do this, 

because this requires not only self-confidence but also the recognition of cultural identity. 

Professor Wood mentions another example in one of the programmes about the Song dynasty. 

In Chinese discourse, the Song dynasty not only stands for the medieval stage in Western 

thought and discourse but is also similar to the great renaissance. The Song dynasty took place 

more than a hundred years after the Western Renaissance. Most importantly, the development 

of technology in the Song dynasty is like the Industrial Revolution. A more critical analysis of 

Chinese history shows that it does not align to the Western notion of history.  

Although there is no comparison in the programmes, Professor Wood described Dufu who was 

one of the most famous poets in the Tang dynasty as the ‘Chinese Shakespeare’ and Zhang Dai 

as the ‘Proust’ of the Ming dynasty. This is a very easy message for a non-Chinese audience to 

convey and understand and creates a sense of familiarity with the context of the subject matter 

being displayed. Simultaneously, the entire programme is filmed from both a Chinese and 

Western perspective. For example, the Tang dynasty is acknowledged as the first main 

international period in China. Since then, Christianity was introduced and recorded in 

inscriptions. 

4.2.2 PRESENTATION OF THE DATA ANALYSIS OF THE BBC TRAVEL DOCUMENTARY 

The analysis assumed a thematic approach for the analyses of the travel documentary. Similar 

keywords that reoccurred within the data were tentatively grouped into subthemes. The 

subthemes were further refined, and keywords subsequently regrouped to allow for the 

emergence of new themes as the analysis proceeded (See Appendix 4). For instance, the most 

frequently utilised keywords or phrases were captured, such as civilization, myth, power, 

identity, history, Confucian thought, harmony and wisdom were highlighted throughout the 

journey. Related phrases or keywords with similarity within the content were grouped into 
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subthemes. For example, Chinese civilisation, origins of the Chinese state and writing were 

grouped under the theme of civilisation. Six subthemes were categorised further into the main 

themes. Five major themes emerged from the data: specifically, civilisation, power, identity, 

myth and wisdom. These themes were uniquely examined contextually within the Chinese 

cultural representation. 

4.2.2.1 SOFT POWER (RUAN QUAN LI)  

Soft power is another salient and recurring theme Professor Wood addresses across all six 

programmes. In the Chinese context, soft power can be understood in so many different ways, 

as mentioned in the literature review. For instance, Ruan Quanlii, Ruan Lilang, Ruan Nengli and 

Ruan Shili all symbolise power:  

A: The Emperor prostrated himself before the powers of the universe (Wood, 

2016).  

B: I think communication or interaction between the ancestral spirit and the 

acquisition of social power is indeed a recurrent theme throughout Chinese 

history. So, the power came from the ancestors. Divination, ritual, and writing 

were the bases of the state power (Wood, 2016).  

There are four great inventions (In Chinese 中国四大发明) connected with ancient China: 

papermaking, movable type printing, the compass and gunpowder. All these great inventions 

create a connection between ancient grandeur and the present role of China. By contrast, in 

the first documentary, Professor Wood also talked about hard power, in terms of political 

power. Here is a quotation from the video. It is well-known that the Great Wall was built by 

Qing Shi Huang Di who had power and strongly believed that power was everything. Since his 

death, the Terracotta Warriors have symbolised his authority.  

Qin Shi Huang Di built the first Great Wall. He made a new road system linking 

the 36 military provinces. For tax and commerce, the weights and measures 

were standardised. There was to be a uniform coinage. The key to the Qin 

Emperor’s power was the army (Wood, 2016). 
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4.2.2.2 CIVILISATION (WEN MING)  

Civilisation is a prominent theme that was noted and mentioned a few times by Professor 

Wood throughout the series. Civilisation in Chinese discourse means WEN MING. It is closely 

connected with the city’s history, culture and people. Additionally, civilisation can be 

understood in many different ways in Chinese discourse.  

Firstly, in the context of China, it is a term known as Huaxia Wenming (Huaxia Civilisation). Hua 

means China. Xia is the first dynasty among 13 dynasties in relation to ancient China. The Xia 

dynasty symbolises royalty all the way through Chinese civilisation. Moreover, the Huaxia 

civilisation is recognised as the longest ruling and greatest civilisation in Chinese history. 

Secondly, in episode one, Professor Wood mentions that Chinese civilisation starts from state 

and river.  

As Professor Wood (2016), stated in the documentaries, the country called China originally 

comes from: 

A: China is the oldest continuous state on earth. There are no historical texts 

that describe its birth but later myths and traditions take us to the Yellow River 

plain that gave China the name Zhongguo, the Middle Kingdom (Wood, 2016).  

B: It was the ability to harness the waters of the river for irrigation that enabled 

ancient people to feed bigger and bigger populations and eventually to create 

cities and make civilisation (Wood, 2016).  

C: All four of the great old-world civilisations began on rivers, the Nile, the 

Euphrates, the Indus and the Yellow River (Wood, 2016).  

4.2.2.3 IDENTITY (IN CHINESE MEANS TE ZHENG)  

Since the early 2000s, the Chinese Communist Party has propagated ‘Harmony,’ which is 

strongly noted in this documentary. In the first documentary, ‘Harmony’ was firstly linked to 

family; because family lays the foundation for everything and prosperity is derived from a 

harmonious family. As such, the whole nation depends on the well-being of family. As 

mentioned in the literature review, one of the unique identities in the Chinese context is 

related to family values, which is based on Confucianism. It is presented throughout the 
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programmes in both its ancient and modern forms. In the documentary, the Qin family’s 

ancestors are found after a few hundred years. Consequently, many of the family’s descendants 

go to worship and pay their respects during the Tomb Sweeping Festival. 

A: With ten thousand signs, so through their script, the Chinese people are 

uniquely connected to their deep past and its ways of thinking (Wood, 2016).  

B: Harmony is another word that is continuously used in the video. Here is a 

quotation from the video: ‘Family lays the foundation of everything’ (Wood, 

2016).  

C: Mandate from Heaven. The early Chinese believed their rulers should 
protect the people, keeping harmony with the order of heaven (Wood, 
2016).  

D: Identity begins with the family (Wood, 2016).  

E: China, a land of so many peoples and cultures is a single state and a single 

civilisation. Till now, the Chinese call themselves Han. They speak of ‘our Han 

culture’ and ‘Han speech’ as if they are one great tribe. A tribe with many 

stories but one great story - China itself. And, at the very heart of the story, the 

link between the State, family and ancestors (Wood, 2016).  

4.2.2.4 MYTH (IN CHINESE MEANS SHEN HUA)  

The myth is incredibly important for Chinese literature, because as Professor Wood mentions in 

the first documentary: ‘Myth would become history, for they would have found the root of the 

Chinese State’ (BBC, 2016). According to the programme, the Chinese female God (Nüwa) used 

the mud from the Yellow River to make people. Every year, people go to her temple and 

worship her. It is a myth that has been spreading for five thousand years. It can also be linked 

back to the Four Great Classical Novels of Chinese literature, particularly regarding Journey to 

the West, The Romance of the Three Kingdoms, The Story of the Stone (Red Chamber) and 

Water Margins. There is an old Chinese saying that states: ‘if you want to understand Chinese 

culture, you have to read these four classical novels.’ However, in Confucianism, Confucian 

scholars will always use their thoughts combined with the power of Ancient Chinese mythology 

to promote the essence of his thought. But if culture is the main element of soft power, then 

myth is one of the most important components of culture, so it is vital to recognise the 
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importance of Chinese mythology. It can therefore be concluded that Chinese mythology plays 

a very significant role in Chinese history. 

A: Myths and traditions take us to the Yellow River plain that gave China its 

name, Zhongguo, the Middle Kingdom (Wood, 2016). 

B: These myths have been handed down for over 4000 years. Furthermore, they 

contain a crucial idea, the uniqueness of Chinese ethnic identity (Wood, 2016). 

C: The myths also tell us about the origins of the Chinese state (Wood, 2016).  

4.2.2.5  WISDOM (IN CHINESE MEANS ZHIHUI)  

A: Confucius had a very sharp vision that there is a sense of passion in him; that 

he wants to be recognised. He wants to contribute to the social order of society 

and he strongly desires that the ritual practice will be followed closely. 

Confucianism focuses on the fundamentals of humanness or kindness. He sets 

the rules and wishes people can follow. There's a very lively metaphor in the 

Analects. He uses the metaphor to describe the ruler as the wind and uses the 

grass to describe the character of ordinary people (Wood, 2016).  

B: Like Socrates or Buddha, his sayings were turned into a book by his disciples, 

after his death: ‘The Confucius Analects’. What a mouthful. It means different 

quotations from, though it really should be called the conversations of 

Confucius because that is what it is really. They are his sayings. It has also been 

said that no book in the history of the world, even the Bible, has exerted so 

much influence for such a long period on so many people. That’s Confucius’s 

little blue book (Wood, 2016).  

The reason why the Analects is important is because it would become China’s guide to the 

principle of good government. Confucius stated: ‘if you govern people by 诚 ‘cheng’ (it could be 

translated as ‘law’ or ‘punishment’), then people will have no sense of shame (Wood, 2016). 

Hence, society is in order, although people will not realise the reason why they are wrong. 

However, if you govern by 德 ‘de’ (a sense of virtue, morality), then people will have a sense of 

shame. It is also implied that they will have a sense of moral progress as well. In the literature 

review the researcher has mentioned social constructions in China based on Confucian value.  
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In addition, The Story of China contributed a very old idea that all governments are based on 

morality, not law. And preserving the State is the key. However, in the West, we tend to think 

of Confucius as an archconservative, who has a reputation of being somewhat pious and 

pompous, but without virtue (Wood, 2016). Confucius believed that any rule was morally 

bankrupt and should be resisted, even until death. He travelled the roads of China like some 

intellectual ‘trouble-shooter’, attempting to persuade China’s local rulers of his ideals. 

Confucius covers the entire world with the concept that love should be spread worldwide, not 

just individually. According to Confucius, Love, benevolence, courtesy & good manners are 

central to the way society works when society works well (Wood, 2016). As mentioned in the 

literature review with regards to China’s soft power, one of the most important components is 

the revival of values of Chinese traditional culture. This is rooted in Confucianism, with 

harmony & peace as its core values. One of the most famous quotes from Confucius means 

having guests coming from far away is a pleasure (You peng zi yuan fang lai bu yi le hu). This 

thought was also spread in 2008 when Beijing hosted the Olympic Games. Moreover, the 

Olympic Games was also a tool for China to promote & project soft power and spread its 

culture.  

The findings demonstrate that one of the main elements of soft power in China is its culture. 

One of the key tools China is employing to promote soft power is through opening and funding 

over 300 ‘Confucius Institutes’ worldwide. In order to show the world the charm associated 

with Chinese culture, it is essential to connect Chinese cultural inheritance with modern culture 

and society for the sake of wider and deeper resonance. Moreover, if China wants to 

strengthen its soft power, then it needs to build its capacity to communicate internationally, 

particularly via Western media, particularly as much international social media including 

Facebook, Twitter, Instagram and Google are banned by the Chinese government. To construct 

improved communication, China should use the latest media to improve its creativity and 

appeal to the rest of the world. Likewise, it is essential that the credibility of the Chinese should 

be increased. Thus, the stories, voices and the characteristics of China should be explained. 

Although there are three specific ways that China can promote its image globally according to 
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soft power, culture as the country's soft power plays a significant role in China because culture 

is an important source of national creativity and one of the nations’ main cultural achievements. 

Regarding future research, a few aspects will also be looked at, such as the limitations of soft 

power in China, and how it combines with the country’s hard power designs.  

4.2.2.6 THE INFLUENCE OF CHINESE LITERATURE ON CHINESE HISTORY 

Another emergent theme identified by the researcher is the role of literature in tourism. The 

Chinese literature here primarily means Chinese classical literature. All four famous Chinese 

classical literatures, some of the greatest masterpieces in China, were mentioned in the six 

programmes; specifically, Journey to the West, Red Chamber, Romance of the Three Kingdoms 

and the Water Margin. Known as the ‘Four Great Classical Novels’, each of them plays a very 

important role in China’s national history and culture. Each of the four stories have had a great 

impact on films, myths, culture and legend in the tourism industry. With the rapid development 

of tourism in China, China is currently paying considerable attention in developing its cultural 

tourism industry. 

Moreover, tourists are paying more and more attention to their spiritual needs. Through 

strengthening the excavation of traditional cultural resources, cultural tourism promotion is a 

new trend within modern tourism development in China. Culture is the soul of tourism and 

tourism is the carrier of culture. As the researcher mentioned earlier at the beginning of this 

section, the ‘Water Margin’ is one of the Four Classical Novels. It not only plays a crucial role in 

Chinese literature but also has significant value as regards tourism. In recent years, cultural 

tourism has been vigorously advocated and is continuing to develop. With the rapid 

development in the tourism industry, water culture tourism (in Chinese means 水浒传 Shuihu 

culture) is becoming more and more popular.  

However, the process of development remains inadequate, so it is imperative to solve problems 

prior to taking any developmental steps. It is also the reason it is mentioned in President Xi 

Jingping’s five-year plan. In terms of another famous classical novel called Journey to the West 

(in Chinese means 西游记 Xi you ji), the theme is based on every Chinese cultural heritage site. 
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It is called Journey to the West Park which located in Wenquan Village of Hongshan Town in 

Suizhou City and is well known as the Disneyland of the East. It is not only a representation of 

Chinese culture via famous literature but also a cultural symbol for the tourism industry. 

Chinese culture has made a great contribution to open China to the world. Since the city of 

Suizhou in Hubei Province has been identified as an important birthplace in relation to Journey 

to the West, Suizhou City is currently incredibly popular in China and the local culture and 

tourism values are constantly being excavated.  

The third of these novels, The Dream of the Red Chamber represents outstanding traditional 

Chinese culture with unique cultural connotations and charm. Thus, nowadays, Red House 

tourism consists of performances of typical ‘Red House’ culture. As a basic feature of a 

traditional and innovative type of tourism, tourism places such as Beijing Grand View Garden, 

Hebei Zhengding Rong State House and Beijing Cao Xueqin Memorial Hall are all examples of 

‘Red House’ tourist attractions developed by the Chinese government in recent years. When 

the government pays attention to exploring the Red House cultural resources, it can make use 

of real cultural products to achieve economic and social progress.  

The last of four classics is Romance of the Three Kingdoms and also has a strong influence on 

Chinese culture-tourism. There is a demand for cultural tourism in contemporary China and 

Western countries. For example, the story of Three Kingdoms is well known throughout China 

and also across the world. The culture attached to Three Kingdoms is attracting many visitors 

and the visitor's experience has been improving. China believes that cultural industry is an 

essential element for tourism and is investing heavily in its cultural tourism development 

strategy.  

4.2.3 DATA ANALYSIS OF MICHAEL WOOD’S INTERVIEW BY DD WU THE EDITOR OF THE DIPLOMAT  

The newspaper article called: Michael Wood on China: There is no such thing as ‘Destined’ in 

History’ was published on 16th June 2017 by The Diplomat. The magazine’s editor, DD Wu, 

interviewed professor Wood about his time in China and his view on the clash between the East 

and West. Altogether, DD Wu asked 11 questions. The reason why three interview questions 
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are selected from the newspaper is that the researcher herself wanted to interview Professor 

Wood originally. She emailed Professor Wood but failed to receive any reply. Luckily, I 

discovered this interview transcript which was published by the Diplomat in 2017. If she had a 

chance to interview Professor Wood, she would have asked similar questions, with a particular 

focus on: 

• Who was your target audience for the series?  

• What sort of information do you want to express and disseminate?  

• Did you experience any difficulties while filming the programme in China?  

The researcher realises that there are a few places in the programme where the Chinese 

government does not generally allow filming. Therefore, she is desperate to know why and how 

Professor Wood and his team actually coped with this and if this was a challenge. The very last 

point that the researcher would like to know is whether there were any particular moment that 

Professor Wood was not expecting during the filming process. 

Question 2: Who is your target audience? What are the main ideas you want 

your audience to grasp?  

Response from Professor Wood: Our main target audience is the enthusiastic 

viewer who would like to be entertained, transported to wonderful places and 

cultures, and learn more about such a fascinating part of the world. We also 

hope to reach students, high school kids, anyone seriously studying the subject 

for whom we hoped the episodes could be an entertaining introduction. 

We try to make the series accessible and fun, colourful and interesting and full 

of detail. It is also somewhat challenging because history is complex and there 

are rarely simple explanations for events. 

Most of all we want the U.S. audience to get a sense of: 

• How fascinating and rich Chinese history and civilisation are 

• How the past helps explain the present and even points a way to the 

future 

• The Chinese peoples’ view of themselves and their pride in their 

history 
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• The warmth of the people. Too often in the UK (and maybe in the 

States too?), we read slightly cold things about China like how the 

people are difficult to get to know, but that’s not true. I hope the PBS 

audience will really enjoy spending time with the Chinese people on 

these six historical adventures (DD Wu, 2017). 

The Story of China is produced by Public Broadcasting Service which is an American public 

broadcaster and also a non-profit organisation. Therefore, it is crucial to recognise their main 

target audience. All six programmes are very impressive and full of detailed stories. As 

Professor Wood mentioned during his interview, this programme targets two main audiences. 

The principal target audience is the viewer who is enthusiastic in regards to learning more 

about places, cultures, and also interested more generally in stories from other parts of the 

world. They are also expecting to approach students from high school and others who are 

studying a subject they believe is relevant and hope the episodes entertain and inform them. 

Professor Wood also mentioned that the episodes are endeavouring to help the US audience 

get to know the richness of Chinese culture and history, and also how Chinese people tell their 

own story. 

Question 5: Did you encounter any difficulties when shooting in China? I noticed 

that you successfully entered some places that usually don’t allow filming. How 

did you make that happen? How did you cooperate with local governments? 

Any interesting stories? 

Response from Professor Wood: No difficulties — it was remarkably easy. We 

weren’t denied access to any place for filming. As is the rule, we were 

supervised, but once they saw what we were doing, they relaxed and let us film 

with no government stooge. The local provincial governments were invariably 

very helpful. They entertained us, provided extra help, and couldn’t have been 

nicer. I remember the mayor of Guiping especially fondly — she was lovely! (DD 

Wu, 2017).  

When DD Wu asked Professor Wood if they had faced any difficulties while the episodes were 

being filmed in China, it can be seen from Question 5 above, that he answered in a very 

confident way: ‘No difficulties----it was remarkably easy’. The researcher is quite surprised by 
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his answer because when she viewed all the episodes, she realised that the Chinese 

government do not usually allow filming to take place in places such as Xinjiao Temple and the 

Terracotta Warriors Museum. However, Professor Wood was adamant that the Chinese local 

authorities were very relaxed and let them film without any ‘stooge’ having to be present. 

Surprisingly, he strongly emphasised that the local government were very helpful, providing 

extra help where necessary. Professor Wood also recalled that a lady who is the mayor of 

Guiping was lovely. 

Question 6: Could you please share with us some of the most impressive stories 

of experiences with local people during your trip to China? Were there any 

‘wow’ moments or anything that was completely different from your 

expectations? 

Response from Professor Wood: We turned up fantastic local stories: families 

who had saved their documents and genealogies, their woodblock printed 

gazetteers, and their paintings and calligraphy from the rampages of the Red 

Guards in the Cultural Revolution. I especially remember Mr Xie in Qimen 

County, Huizhou, who was a descendant of Song dynasty scholars, standing in 

his crumbling mansion showing us his altar room containing wooden plaques 

dedicated to 36 generations of ancestors. We watched as he said prayers and lit 

incense to honour their memories. We all found it incredibly moving. 

Another favourite of mine was the time we spent with the Qin family in Wuxi 

during the Qingming festival. 300 members turned up for the ‘tomb sweeping.’ 

Frank Ching (The Wall Street Journal’s first Beijing correspondent back in Deng’s 

day) had written family history, and he initiated us into the world of a Chinese 

family (DD Wu, 2017).  

Professor Wood also shared his most impressive experiences during his trip to China. Professor 

Wood used ‘We’ implying that both he and his team loved the local stories, such as the 

documents, genealogies, woodblock printed gazetteers etc. He said he recalled that Huizhou 

was one of the famous Song dynasty scholars. 

Professor Wood also mentioned another favourite experience when he stayed with the Qin 

Family in Wuxi during the Qingming festival (in Chinese also called the Tomb Sweeping Festival) 

and 300 members turned up to worship their ancestors. He enjoyed the atmosphere and the 



126 

 

way the members of the Qin Family worship their ancestors. It’s simply not only a festival to 

sweep the tomb, but also a festival for all the family members to gather together and 

remember their loved ones and relatives who passed away. The three main interpretations of 

the three questions are profound and include rich Chinese history and culture, openness and 

the hospitality of Chinese local authorities and people. The very last one noted is the value of 

the Chinese family reunion (Confucian Value).  

4.2.4 DATA ANALYSIS OF ONLINE NEWSPAPER ARTICLES OF XI’AN SOFT POWER PROJECTION 

This section contains four online newspaper articles and three major events held in Xi’an from 

2017-2018, as well as the news released by the Xi’an Tourism Development Committee official 

website. The Xi’an Tourism Development Committee is a platform employed to publish local 

tourism decisions and important tourism policy documents. The last online newspaper article is 

‘Xi’an Food Going Out to China’ published by CNWEST which is a local news network in Shaanxi 

(Xi’an). 

A)  Silk Road International Food and Tourism Festival 

The very first event was the Silk Road International Food and Tourism Festival which was held in 

Xi’an in 2017. According to Xi’an Tourism Development Committee (2017), in order to actively 

implement the national ‘One Belt and One Road’ strategic concept and the deployment of work 

related to One Belt, One Road, the municipal party committee & municipal government to play 

a supportive role to Xi'an's leading role in the ‘Belt and Road’ tourism construction. The new 

opportunities for tourism development in Xi'an and ‘Quality Xi'an’ can be accomplished by 

comprehensively recommending Xi'an’s special restaurants and international food connected 

with the Silk Road. The goal is to ‘catch up and surpass’ and to let Chinese and foreign tourists 

appreciate the charm of Xi'an’s delicious food. 

Through the newspapers, WeChat and Weibo, ‘Xi'an Tourism’ promoted the ‘2017 Xi'an Silk 

Road International Food Tourism Festival’ and printed Huimin (Muslim) cuisine and offered 

discounts for the best hotels in Xi'an. Visitors who come to participate in the Silk Fair are given 

information about tourism consumption and catering. 
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B) Xi’an Silk Road International Tourism EXPO  

The second major event held on 3rd March 2018 in Xi’an was Xi’an Silk Road International 

Tourism EXPO. It was the platform for high-quality tourism for shared development. There were 

exhibitors from across 35 countries and regions, as well as many domestic and provincial 

exhibitors, working on tourism promotion, folk songs and dance performances, as well as 

intangible cultural heritage displays, etc. Renovation of the pattern and the endless stream of 

tourism industry chain related products have made people feel reinvigorated and made great 

contributions to innovation within the industry. The Silk Road International Tourism Expo is not 

only a platform for innovation but also a platform for openness and development (Xi’an 

Tourism Development Committee, 2018). Figure 4.1, the awards ceremony held at the Xi’an Silk 

Road International Expo in 2018, that Xi’an was awarded ‘The Best Creativity Award’.  

 

 
 

Figure 4.1 The Presentation of the Xi’an Silk Road International Tourism EXPO 2018 
Source from xatourism.xa.gov.cn 
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C) The Global Destination Marketing Summit and World Culture and Tourism Forum 

The third event was the Global Destination Marketing Summit and World Culture & Tourism 

Forum held in Xi’an (xatourism.xa.gov.cn). The theme of this summit was ‘Interactive Culture, 

Linking the World’. The World Cultural Tourism Conference serves as an international platform 

to promote cultural tourism exchanges between China and the rest of the world, as well as to 

help Xi'an to go global. As the host of the World Cultural Tourism Summit, Xi'an focuses on a 

global vision to demonstrate its cultural confidence. It can be seen from Figure 4.2 that this 

conference was guided by the government of Shaanxi Province, hosted by the government of 

Xi’an and supported by the Ctrip Group, Xi’an Tourism Development Committee, Xi’an 

Development and Reform Commission, together with Xi’an Ecological Zone Management 

Committee (Global Times, 2018).  

 

 
 

Figure 4.2 The Presentation of the 2018 Global Destination Marketing Summit and World Culture and 
Tourism Forum Opening Ceremony 

Source from xatourism.xa.gov.cn  
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D) Xi’an Food Presentation  

CNWEST is a Shaanxi News Network which predominantly reports news relating to Shaanxi. It is 

also a national news website and the first provincial-level authoritative mainstream online news 

media in Shaanxi. It is hosted by the Shaanxi Provincial Party Committee Propaganda 

Department and undertaken by Shaanxi Radio and Television. Shaanxi Western Network is the 

only provincial-level online media unit and network news organisation in Shaanxi (Introduction 

to Western Network, 2012).  

On 21st August 2018, an online newspaper article named ‘A Bite of China Chinese Food Carnival 

entered into the Xi’an Delicious Food journey’. The two important messages this article is trying 

to express pertains to the power of Xi’an local food and its unique story with regards to the 

local food. ‘A Bite of China’ includes eight episodes covering the stories of more than 150 

people and over 300 types of food. Most importantly, Xi’an was one of the places the 

programme included. ‘A Bite of China’ (in Chinese she jian shang de zhongguo), is a TV 

documentary primarily about Chinese food, produced by China Central Television (CCTV). This 

documentary began filming in March 2011. The main purpose was to introduce food ecology in 

China, including the daily diet of the Chinese and also different eating habits and unique tastes. 

This programme is extremely popular in China. The documentary is considered to be the 

highest-rated documentary in China since 1990. Therefore, in the first half of the first quarter, 

the number of online viewers reached virtually 20 million. The main purpose of this Chinese 

documentary is to help the world to understand China, especially the food cooked and eaten 

across the country. It should also be mentioned that ‘Bite of China’ also participated in the 65th 

Cannes Film Festival and won the second-highest number of films in all participating 

documentaries in China (Xinhua News, 2012). This presentation largely focuses on Xi’an’s well-

known local foods. The documentary is 7:53 minutes long 

(https://www.youtube.com/watch?v=4v6Ha1RvjFk). So far, it has been reviewed 88,425 times. 

Xi’an as a famous historical city has made and continues to make a great contribution in 

representing Chinese soft power by means of the documentary ‘Bite of China’.  

https://www.youtube.com/watch?v=4v6Ha1RvjFk
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Figure 4.3 Xi’an Housekeeping Food: Biang Biang Noodles 

Adapted from: people.cn (21/08/2018) 

When Xi’an is mentioned, it is said that ‘Xi’an as a host city naturally does not want to be 

outdone and naturally has its own unique food’ (people.cn, 2018) (see Figure 4.3). Owing to 

Xi’an’s geographic uniqueness, noodles are very famous and have naturally become an 

everyday food. Biang Biang noodles are well-known not only by local people but also by people 

in London. Biang Biang noodles look like a wide belt, two feet long belt and are made by hand. 

The complex character of Biang (see Figure 4.4) is reflected deeply in the local food, local Xi’an 

culture and local people. Additionally, the character contains 56 pen strokes (BBC, 29th October 

2015). According to Table 4.1, the best way to write Biang is to memorise its song. This song has 

been widely distributed in Xi’an locally. It contains the word Biang which means a famous local 

food. In actual fact, this word is not recorded in the dictionary and it is a unique Chinese 

character in Xi’an.  
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Figure 4.4 The Chinese Characteristic of Biang 

Adapted from: people.cn (21/08/2018) 

 
 

 

Table 4.1 The Meaning of ‘Biang’ in Xi’an Discourse 

CHINESE ENGLISH TRANSLATION 

一点戳上天，黄河两头弯。八字大张口，言官

朝上走。你一扭，我一扭，一下扭了六点六。

左一长，右一长，中间夹了个马大王。心字

底，月字旁，拴钩搭挂麻糖。推着车车走咸阳. 

Apex rising up to the sky, over two bends by 

Yellow River’s side. Character ‘Eight’s (八) opening 

wide, ‘Speech’ enters inside. You Twist, I twist too, 

you grow, I grow with you, inside, a horse king will 

rule, ‘heart’ down below, ‘Moon’ by the side, leave 

a hook for matang (sesame candies) to hang low. 

On our carriage, to Xianyang we’ll ride.  

 
Column A adapted from China.com.cn. Column B Adapted from Mnemonics (2016) 
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As the discourse analysis approach and population study were demonstrated in Chapter three, 

the following questions lead to insight into each newspaper article. The first three newspaper 

articles are all from the Xi'an Tourism Development Committee (www.xatourism.gov.cn), 

whereas the last newspaper article is from CNWEST which is a Shaanxi local news network 

(www.cnwest.com). They are all supervised by Xi’an’s local official government. It’s a 

representation of showing what Xi’an is doing/practising to develop their tourism industry by 

making use of such soft power resources. The themes of the articles are all completely different. 

For instance, article A is a festival focused on Silk Road International Food and Tourism Festival, 

article B is about the Xi’an Silk Road International Tourism EXPO, article C is about the Global 

Destination Marketing Summit and World Culture and Tourism Forum. The final article is about 

food representation through the well-known programme ‘Bite of China’.  

4.2.5 DATA ANALYSIS OF 2008 BEIJING OLYMPIC GAMES OPENING CEREMONY HIGHLIGHTS 

One of the types of data mentioned in Chapter 3 is a thirteen-minute YouTube video containing 

highlights of the Beijing 2008 Olympic Games Opening Ceremony. In this data, the researcher 

examined particular moments of the opening ceremony and how China as a nation utilised the 

Olympic Games to help the international audience to understand its concept of soft power. 

Moreover, soft power is also used as a tool to improve communication at an international level. 

In this data analysis, a thematic approach was principally adopted by focusing on ‘moments’ by 

way of inspecting the information represented by the images. Visual insight was also 

considered by focusing on different moments delivered via the Opening Ceremony. The key 

theme displayed in the ceremony is linked to ‘unity’, as well as the power of the flames and 

welcoming fireworks. Unity mainly means Chinese unity among its 56 minority groups.  

The countdown used for the 2008 Beijing Olympic Games was very creative; a combination of 

technology and culture. The countdown and ‘fou’ beating represented the hospitality and 

confidence of the Chinese people (see Figure 4.5) and is a typical Chinese way to welcome 

friends. One of the ways to express hospitality by Chinese people is to beat the ‘fou’; the harder 

you beat, the more hospitality you are showing to your guests. The ‘fou’ is an instrument used 

http://www.xatourism.gov.cn/
http://www.cnwest.com/
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during the Beijing Olympic Games opening ceremony. In the Spring and Autumn, ‘fou’ is a type 

of vessel like a pot or jar used for wine. The main information gathered from this moment is 

friendship and peace. 

 

 

Figure 4.5 The Countdown and Fou Beating 

Adapted from (YouTube, 2018) 

Peace is strongly emphasised within the ceremony. However, since many of the doves released 

at the opening ceremony of the Seoul Olympics in 1988 were burnt to death by the flames 

emitted by the main torch, the International Olympic Committee decided not to release real 

ones. Instead, the ceremony represented this artistically. The organiser chose 100 girls dressed 

in costumes who acted like peaceful doves and over 100,000 athletes crossed their arms, 

waved their hands and danced to the rhythm of the song (Figure 4.6). More than 90,000 people 

raised their hands from the hearts and released the doves. The doves come back to the Bird’s 

Nest (officially the Beijing National Stadium), which represents the culture of peace integrated 

into China’s current development (Zhao, 2008) and unify the different races around the world. 

It is also conveyed here that China is completely integrated with the international community 
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after being closing to the outside world for a long time (Luo et al., 2010). This is the simplest, 

most unique and most attended ‘bird’ in the history of the Olympics. International Olympic 

Committee President Rogge appreciated the plan before the opening ceremony and he also 

practised this action in advance.  

Figure 4.7 conveys the representation of China’s 56 ethnic groups during the opening ceremony 

and represents the unity of these different ethnicities. 

 

 

Figure 4.6 The Dove: Representation of Chinese Harmony 

Adapted from (YouTube, 2018) 
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Figure 4.7 Representation of Chinese Unity with its 56 Ethnic Groups 

Source: YouTube (2018) 

 

The Olympic Games is always an opportunity for the host to present itself to the rest of the 

world as nearly all the countries and regions have representatives joining this great event. For 

China, the Beijing Olympics was a great opportunity to introduce its achievements in science, 

technology and the talent & strength of the Chinese people to the world. The light show in the 

opening ceremony was believed to be a model of later Olympics. The ceremony venue, the 

newly constructed and inconic ‘Birds Nest Stadium’ (Figure 4.9) demonstrated China’s prowess 

in construction technology. As a regular part of the opening ceremony, the host normally 

designs this part in a unique way to demonstrate the cultural characteristics of the host 

country. The lighting of the torch in Beijing embedded Chinese cultural identity that expresses 

harmony to the audience (Figure 4.8) (Chen, Colapinto and Luo, 2012).  
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Figure 4.8 Lighting the Flame 

Adapted from (YouTube, 2018) 

 

 

 

Figure 4.9 Welcoming Firework Display: Representation of the ‘Bird’s Nest’ 

Adapted from (YouTube, 2018) 
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The Olympic Games was designed to present the unity, friendship, progress, harmony, 

participation and dreams of the Chinese people. Examining all these five images in this section, 

shows that the Beijing Olympic Games demonstrated China in a positive way, which helped to 

enhance the international community’s understanding, communication and recognition of 

Chinese culture. The performances through which the world saw China’s achievements, 

creativity and artistry were carefully planned and prepared. The Beijing Olympic Games was 

used as a way to promote China’s image and also a great way to display Chinese soft power 

resources. It also expresses the core message of Confucian value of 和 ‘He’ (means harmony in 

English). The opening ceremony of the Beijing Olympic Games is also a way to represent art, 

especially ‘The Bird’s Nest’ where the Olympic Games was held which has become one of the 

most famous landmarks and scenic locations.  

After holding the Beijing 2008 Olympic Games, Chinese soft power developed in different ways. 

From the opening ceremony, it can be seen that China displays a good international image. The 

Chinese have expressed the Chinese people's goodwill towards the world through the Olympics, 

especially through the images of the opening ceremony. The actors shouted out: ‘It’s a pleasure 

to have a friend from afar,’ which was choreographed to reflect the open mind of the Chinese. 

Since ancient times, the Chinese have been willing to live in harmony with the world and nature. 

Therefore, ‘He’ is applied as a theme in the centre of the scroll. Anyone who understands the 

opening ceremony appreciates that this is the core of China's humanistic spirit as well as the 

Chinese element most related to the hosting of the Olympic Games by the Chinese people. It 

reflects the hospitality of the Chinese people.  

Four great Chinese inventions were shown through the opening ceremony and helped to create 

a link between ancient and contemporary China. 

Critic of the Olympics and its Negative Aspects 

The Olympic Games are a global multi-sport event that promotes the realisation of individual 

and collective dreams and, furthermore, enhances human interaction, friendship and solidarity 

(Olympic Charter, 2007 p.1). The 2008 Beijing Olympic Games was the third summer Olympics 
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to be hosted by an Asian country after Japan (Tokyo 1964) and South Korea (Seoul 

1988). Observers expected the Beijing Olympic Games to promote China’s political openness 

and social freedom. As Wen Jiabao, the Chinese Premier at the time of the games, the foreign 

media could have unrestricted access and coverage across China, although he added that this 

would be inadequate without continuous engagement with the Chinese government 

(Grohmann, 2008). However, this ‘continued engagement’ had the potential to influence the 

media and take away the freedom it deserves. 

The holding the Olympic Games can enhance a country’s national image on a global scale, but 

there are both positive and negative aspects to this. On one hand, the Beijing Olympic Games 

increased the number of the tourists and generated environmental improvements and 

economic development (Lee, 2008). Conversely, the Games also had a detrimental impact on 

China. Here are two examples. Websites in China were restricted and blocked, especially, 

Facebook, Google, YouTube, Twitter and Wikipedia, which frustrated people around the world 

who were wanting to get information and watch what was happening; instead of promoting 

communication, it was the other way round. A further example and one which caused quite a 

stir, was the damaging revelation that the child singer who ‘won the heart of the nation’ (China 

Daily, 2008), singing ‘Song of the Motherland’ and impressed the whole world during the 

opening ceremony at the 2008 Beijing Olympic Games was in fact miming (The Guardian, 2008). 

The little girl called Lin Miaoke was one of the most famous child stars in China at the time. 

However, when she opened her mouth to sing during the ceremony, the voice that was actually 

heard was a recording of another seven-year-old girl called Yang Peiyi. Chen Qigang the general 

music designer of the opening ceremony stated that the reason for the fake song was to 

promote China’s national interests and because they wanted the child on camera to have a 

flawless image, especially as the Olympic Games is a spectacular event (New York Times, 2018). 

Ironically, this could be depicted as insincerity and was not well received around the world. 
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4.3 SELF-CRITIQUE OF THE TRAVEL DOCUMENTARIES  

The mainstream Chinese media, such as the Xinhua News Agency and People’s Daily contribute 

positive reports about ‘The Story of China’ series and the feedback from Chinese citizens was 

overwhelmingly positive as well. Moreover, 24 hours after the release of each episode, a 

Chinese language version of the show was also broadcast in Mainland China. The researcher 

collected a number of online reviews and feedback from both Chinese and UK websites after 

‘The Story of China’ was broadcasted. Surprisingly, all the feedback from both China and Britain 

are very positive. I have been living in the UK for around six years and I am extremely pleased to 

see that The Story of China as a documentary has been presented as a true reproduction of 

Chinese history and the allure of Chinese culture.  

Having watched the series several times, I myself as a Chinese citizen, believe that ‘The Story of 

China’ represents China in a very positive way, particularly in terms of the powerful Chinese 

culture and vibrant Chinese market. Through these six episodes, many Westerners and British 

born Chinese have had the opportunity to understand the deep and complex mysteries of 

Chinese culture. Professor Wood’s presenting style is very warm and objective. In one of the 

interviews online (DD Wu, 2017), he mentions that he is a friendly interviewer and 

communicator on the spot. It should also be added that the audience can make their 

observations and judgments on the Chinese people and Chinese culture through the 

documentary. 

The most impressive thing was that Professor Wood focused on communicating with local 

people throughout the series. This included a wide range of subjects, including scholars, 

business professionals and locals. Lots of lively and natural interactions on the documentary 

reflect the friendship and cheerfulness of the people. In general, the image of this documentary 

is of a very friendly programme, produced globally and has a great influence on China’s 

friendship.  

However, as a documentary telling the audience about Chinese culture and Chinese history, 

although the titles of the series are named after different historical periods in China, the story is 
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related to Chinese history. If you think The Story of China is a genuine historical documentary, 

then you may well be wrong. This documentary shows the reality of China which is a life story 

of contemporary Chinese told by means of real scenes, Chinese literature and art, background 

knowledge and historical commentary.  

In terms of the title of this documentary, although the large red ‘China (The Middle Kingdom)’ is 

marked on both the title and the publication, the official translated Chinese title is as ‘Chinese 

Story’. That means the documentary affirms the host is amazed by ‘cultural and traditional 

China’, because ‘China’ is more inclined to the definition of culture and the meaning of 

government. Regarding the overall affirmation of Chinese traditional culture, there is no 

disagreement between China and the West. Nonetheless in terms of the evaluation of specific 

cultural elements, the emphasis on Chinese and foreign is not consistent. For example, the 

documentary highlights the Chinese fear of destiny and the worship of ancestors, which is quite 

different from the understanding of Chinese traditional culture in contemporary Chinese 

mainstream discourse. The judgment of history is the same.  

The third episode of the documentary is called the Song dynasty, the best era in Chinese history. 

This ‘best’ evaluation is based on the people’s leisure time, the richness of material culture and 

the energy of the market economy. The emphasis is on the society being very liberal and not 

the strength of the country. Moreover, in the explanation of the documentary, this sort of 

liberal behaviour is especially used for the strict political control of the Tang and Ming Dynasties, 

although both Dynasties appear to be stronger, which is critically self-evident. 

In the last episode pertaining to the era of revolution, the documentary introduced the history 

of modern China and the ‘Cultural Revolution’ and other processes quite briefly. But through 

the whole series of stories, such as the Qin family’s (Qing dynasty) ancestral activities and the 

Ming and Qing dynasties, the ups and downs of Bao Jia and the era of the hometown, 

repeatedly expressed his negative attitude towards the history that was ignored. Since the 

Communist Party of China has clear political assumptions about the ‘Cultural Revolution’ and 

Mao Zedong's historical role in it, the ‘Chinese story’ has a negative bias toward Mao Zedong's 
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evaluation and the ‘Cultural Revolution’ is repeated a few times. However, considering the 

feelings of the Chinese market, the documentary's expression is still very modest. To Chinese 

ears, some words are inevitably harsh, though from the perspective of Westerners, the 

language does not appear harsh enough. 

Emphasis is placed on a number of concepts, for instance ‘Destiny, Heavenly Condemnation’ 

(the emperor is subject to the heavens), ‘one rule, one chaos’, etc., to explain China's historical 

changes. In particular, the term ‘revolution’ means social unrest, which is not only a change in 

political power but also a change in a dynasty. It is a negative word, which is totally different 

from our usual understanding. 

 As far as visual symbols are concerned, in addition to the bright red ‘Chinese’ characters in the 

documentary, the Pentium dragon is also a striking symbol. The ‘good luck’ symbol as 

recognised by the Chinese is a symbol of ferocity in the eyes of Western audiences. Of course, 

according to Professor Wood's explanation, the Chinese dragon is a Chinese national icon and a 

concentrated representation of Chinese cultural symbols. They do not interpret the ‘image of 

the dragon’ in the sense of ‘evil’. However, the ‘Chinese story’ caters for a Western image of 

China, while the discourse relating to the symbol is obvious. While the foreign audience sees 

the dragon-shaped figure that screams and screams, the feeling is likely to be frightening. 

‘The Story of China’ also played to the needs of the Chinese market, especially the feelings of 

the Chinese government. Particular words seem to be made for China. For example, in the first 

episode, Professor Wood particularly emphasises the Chinese people's collective recognition of 

‘a place where people are so diverse and where culture is so rich; a single country, a single 

civilisation’. From a Westerner’s point of view, this affirmation may be more effective than 

China’s declaration of unified sovereignty. Similarly, the documentary also clarifies some 

misunderstandings that Westerners may have. For example, the documentary introduces the 

strength of the dynasty in Chinese history and the Chinese tradition of Huairou Yuanren (怀柔

远人) and refutes the ‘China threat’ argument from a new angle. In the fourth episode (Ming 

dynasty), with a well-equipped land force and navy, while China might have found it easier and 
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even appealing to conquer neighbouring countries, neither the emperor nor his subjects ever 

thought of launching a war of aggression. This attitude was very different from other nations 

during this period. Conversely, does this also indicate the nature of the Chinese people's self-

sufficiency and non-existence?  

However, overall, due to the basic Western position and views of the documentary, these 

words are not as attractive to the Chinese audience. Behind the ‘Chinese Story’ adopting this 

discourse, there are also market considerations. Viewership and reviews in both China and the 

UK/US prove that ‘The Story of China’ was a successful programme. For the BBC, the 

exploration of China as a rich mining country has attracted a lot of interest. Although the 

ideology is still opposite, the position and viewpoint is softening in the world market and the 

BBC's territory has expanded. For China, by means of the global influence of the BBC 

documentary, it has spread an imperfect but dynamic and promising image of China, which is 

conducive to China's next revival. 

Western media (such as the BBC) on the Chinese theme of the documentary serves two distinct 

markets. The first is the global market represented by the West, whereas the second is the 

Chinese market. The documentary for the Western market only adopts Western-style discourse. 

Despite the attitude of being ‘objective’ and ‘fair’, the criticality of the Chinese reality still exists. 

It is also understandable that the soul of the documentary is thought, and that the socialist 

human documentary, if it lacks criticism, is difficult to stand on the market. The ‘culture’ of this 

documentary is the same both in and out of the country. When it comes to the evaluation of 

China, the West already has some negative ‘ideas’ and it is impossible to avoid these. If you just 

say good things, the documentary will lose the trust of people in the West. Consequently, what 

will its global impact be? 

For China's popular ‘themes’, the BBC adopted three strategies for storytelling. One (Chinese 

New Year) is basically to complete the Chinese commission, show the appearance, lack of ideas, 

few new ideas, and is casual and rough. The other is (China's education), BBC invests in ‘reality 

show’ style performances, international market sales and gains economic benefits with the fun 
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of themes and the dramatic drama. The third one is the Chinese story, which is more traditional. 

It is known for its professionalism in content and production. It has stable sales channels and 

distinctive brand recognition and can obtain long-term benefits due to the long tail effect. I 

think that the Chinese image (Chinese story) is friendly, and the story is positive, which is 

sufficient. Such a ‘Chinese Documentary’ is worth promoting. The most important effect of 

external communication is not our feelings, but the feelings of the global audience. As the 

communicator of The Story of China, it has improved China's visibility and presence in the world. 

Travelling makes the world recognise and understand China. In that sense, China will be able to 

have the opportunity to ‘go out.’ 

4.4 SUMMARY OF THE CHAPTER  

In this Chapter, multiple data, including BBC travel programmes, interview transcripts of 

Professor Wood, online newspaper articles about Xi’an and highlights of the Beijing Olympic 

Games opening ceremony are all analysed through different data analysis approaches. The 

Subsequent Chapter, Chapter Five focuses on the analysis of primary data in the form of semi-

structured interviews and includes the introduction and discussion. 
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CHAPTER 5 DATA ANALYSIS OF SEMI-STRUCTURED INTERVIEWS 

5.1 INTRODUCTION 

This Chapter presents findings from the qualitative interviews as regards the public perception 

of China. Semi-structured interviews were used for data collection, in conjunction with a series 

of open-ended questions to probe for specific details (see Methodology Chapter, Table 4.1). 

The researcher collected rich and in-depth information of their experiences and their 

perceptions based on Chinese culture, whilst a soft power representation of contemporary 

China was part of the interview questionnaire. Participants included individuals from Luton 

(were they exclusively from Luton? If so, just say “participants were individuals based in 

Luton”), Bedfordshire, both males and females. The main selection criteria of individuals was 

based on previous visits to China, the desire to visit the country, and/or by watching a 

documentary about the country. No distinction between age groups was made between male 

and female participants. 

 The sampling technique was purposive sampling, which was undertaken in respect of the 

experience of visiting, watching a documentary of the desire to visit China and consent to be 

involved with the research.  

The recruitment process involved recruiting work colleagues as well as friends and family(?). 

This was followed by an extensive sampling method via word of mouth and telephone 

conversations.  

Before the study, I sought informed consent from both the University of Bedfordshire and the 

participants. The interview yielded six participants. The interviews were face-to-face semi-

structured using the interview guide developed in consultation with supervisors.  

The individuals were  queried on five aspects: their experiences of China, their favourite 

touristic attraction, if they had watched any documentary about China, any dislikes concerning 

China, and their opinions on improvements needed in China.  
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I had planned to interview 16 participants; however, six participants consented and were 

interviewed. Over the course of the interviews it was evident that the same theme was 

emerging. As a consequence, a saturation point was reached, which allowed me  to conclude 

the interviews.  

5.2 DATA ANALYSIS 

The interviews were all audio recorded and analysed using thematic analysis. This was done to 

identify themes on my data as explained in Chapter 3. I familiarised with and comprehended 

the data by listening intently to the interviewees, and then transcribing the data, using the 

thematic analysis by Silverman, 2006. Subsequently, the transcripts were cross and double-

checked for accuracy, before the data was sorted and transferred onto NVivo.  

Nvivo is a software used for qualitative analysis that facilitates the process of qualitative data 

analysis; that is from printed data to soft copy, and helps identifying themes. The software 

presents features such as character-based coding, multimedia functions and rich text 

capabilities that are necessary for qualitative data management (Zamawe, 2015). One of the 

disadvantages of using NVivo that is worth noting is that the software does not accept all data 

files unless there is a converter. This issue occasionally leads to partial retrieval of data 

(Zamawe et al., 2015). However, in my study, I combed through all the data to make sure the 

data was completely retrieved.  

Six themes were identified by means of data analysis: Chinese culture, East and West 

understanding, representation of Chinese history by Western media, future prospects and 

Chinese food. Each theme was a result of an amalgamation of sub-themes that emerged from 

the data. In the following section, each major theme will be explained in detail, followed by 

quotes from the raw data. 
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Table 5.1 Interview Guide with Structured Questions 

Interview guide with questions structured around five themes 

1. Introductory/Demographic questions 

• Where do you come from? 

• How long have you been in the UK? 

Specific Questions 

Destination preference 

2. Experience of China 

• Have you been to China before? 

• If yes, which part of China have you visited? If no, which part of China would you like to 

visit one day?  

3. What are the top three things you like about China? 

Follow up question: 

Among the three things mentioned in your answer to question 3, which one is your favourite? 

What fascinates you about the Chinese culture? 

Can you mention any specific tourist attractions you would like to visit? 

4. What are the top things you dislike about China? 

• What do you think needs to be done about those things? 

Media Representation of China 

5. Have you watched any documentaries about China?  

6. If so, where did you watch it? Did you use social media? If so which one?  

7. Have you seen any specific TV documentary about China? If so, was it interesting? 
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• Was it an interesting documentary? 

8. Can you remember who produced the documentary? 

9. Did you watch the 2015 BBC production ‘The Story of China’ produced by Michael Wood? 

• If you saw any of the episodes, do you have a particular memory about any of them? 

Future expectation of understanding more Chinese culture through media  

10. If you had an opportunity to see a new documentary on China, what would you like the 

programme to be about specifically? 

General impression and understanding of China today 

11. What is your individual impression of China today? 

12. Have you heard anything about ‘Soft Power’? 

Follow up questions: 

• Do you have anything you would like to add based on what we have discussed today? 

Thank you very much indeed for your time and participation. If you think of something else later 

which relates to this research, please don’t hesitate to contact me. All the best. 

A source from the Author 

 

5.2.1 PRESENTATION OF FINDINGS FROM THE SEMI-STRUCTURED INTERVIEW TRANSCRIPTS 

The researcher collected rich and in-depth information of their experiences and their 

perceptions based on Chinese culture and their representation of contemporary China. The 

interviewees were required to answer several questions; hence, the semi-structured interview 

was the most appropriate way to collect data (Stage and Manning, 2015). This section presents 

the findings from the qualitative interviews with respect to people’s perceptions of China. The 

visit to China was themed under three sub-themes, namely, places visited, reasons for visits and 

famous attraction visited. Four of the participants mentioned that they had not yet been to 

China, while two stated that they had visited China. 
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PLACES VISITED 

A participant stated that he had been to Kunming, in Yunnan province, and Xi’an, China. 

Another stated he had visited the site of the Terracotta Warriors in Xi’an.  

REASONS FOR VISITS  

A participant mentioned that it was mainly work-related, like taking a small group of tourists. 

FAMOUS ATTRACTION VISITED 

The famous attraction that one of the participants visited is located in Xishuangbanna in the 

north of Yunnan province: 

“I went up to Lijiang in the northern part of Yunnan province. I also went to 

Xishuangbaina which is in the South and has many minority groups.” – 

Participant 3. 

THREE TOP THINGS THAT YOU WERE LIKED ABOUT CHINA 

Music, culture, food, dramatic landscapes and people, are what have been mentioned 

frequently by most participants. It was also noted an appreciation towards the elderly people 

communicating.  

“I feel…the culture. When I was a child, I used to watch Chinese movies about 

karate and all types of discipline-based sports. So I was impressed. Now I can  

say I would like to see what China is like because I think China has made lots of 

progress. And the way they have made sacrifices to make China an important 

centre of business is interesting.” – Participant 2. 

“Well, that’s a difficult question. I like the cultural heritage, and I do like the 

qualities that are important for Chinese people as well. That means they are 

focused on education, you know? They’re focused on different options for their 

future. I should add, their inquisitiveness is what attracts me to china too.” –  

Participant 4. 

“Top three? Oh, it’s totally different every year. Totally different to my own 

British culture. Uh….I think I will put it in terms of the music, food, all aspects of 

culture. Uh… I don’t know how many things I would include. Culture generally, 

every individual respects the culture. I love travelling, particularly the very 

dramatic landscapes: mountains, rivers, and rock formations in the western 

part of Guangzhou Province. That’s the area I love, particularly the river. 



149 

 

There’s quite a variety of things. I love traveling in long trains and just sit by the 

window. I really love sitting on the train in a hard sleeper carriage too, as well 

as talking to people/strangers. Because you have got an audience, everybody is 

relaxed. I take a long train journey and I love just talking. And another thing I 

really love is observing people. I can sit and watch people in China forever, 

hahahhahaha! Their behaviour, the way they communicate…especially 

watching two old gentlemen chatting away, talking about whatever. I love it” – 

(Participant 3). 

“Truly, I am really fascinated by the Chinese culture. You know, it really…it 

fascinates me. Again, I love the Chinese way of doing business and lastly, I am 

interested in their tourist attractions” – Participant 1. 

MOST FAVOURITED THINGS ABOUT CHINA? 

When the participants were explaining about the three things they liked the most about China, 

they mentioned people, friendships and the Chinese way of doing business. The reason they 

mentioned friendship was based on their conversations with Chinese people and getting to 

know them. The exchange of smiles and laughs was found very enjoyable. 

“Uh, I have to choose one… uh….[pause] ….People. 

Just getting to know people, friendships. Uh, I formed many good friendships 

with Chinese people who were students, professors, church leaders. Uh….this is 

how people can be. I was able to become friends with them as they were able to 

speak English. But actually, sometimes, we only managed to share just a few 

words. And just sitting, smiling and laughing is equally good [laughter]” – 

Participant 3. 

“I think I am mostly attracted to the way the Chinese do their business, so I 

would like to observe their way of conducting their businesses.” – Participant 1. 

DISLIKES ABOUT CHINA 

Some participants expressed a dislike towards the “Chinese way of doing business”. Products 

are cheap which causes instability in the cost of products in other places. Distance is another 

thing mentioned.  

Furthermore, some participants were not used to some of the cuisine and the schooling system 

is demanding of children.  
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Interestingly, one participant mentioned that he disliked WCs, as well as well as Chinese 

bureaucracy, and people’s suspiciousness.  

“At the moment I can say the only problem is the way Chinese people do 

business around the world. People are complaining about prices going down. 

Yeah, it is like that.” – Participant 2. 

“I dislike the distance; China is very far away from the UK. I also dislike probably 

some of the cuisine because it is different to what I’m used to in terms of taste.” 

– Participant 4. 

“[Pause]. Uh….toilets! [huge laughter]. I would say bureaucracy, as well as 

probably some people looking suspicious. I usually understand the suspicion, 

because I know how to build relationships. But you do encounter people whose 

job appears to be suspicious.” – Participant 3. 

“I don’t know if I would go as far as dislike. I think there are really obvious 

cultural differences. If anything, I don’t know if I would personally agree with 

the schooling system. It seems incredibly intense for children. I like the idea that 

children have more freedom to kind of explore and work out how they want to 

learn themselves. And yeah, it seems quite regimented.” – Participant 5.  

“Well, I don’t have much to say as I am not conversant/not familiar/I don’t 

converse with Chinese people about culture (?) with the Chinese culture. I mean, 

I haven’t been to China before, but one thing I dislike or I am not happy about is 

the fact that China is such a big country with so many people. And I also read 

about the industrial waste, which really concerns me.” – Participant 1. 

SUGGESTIONS ON IMPROVEMENTS 

On things people dislike about China, participants reported that they could be improved by 

increasing the standard of goods and increasing the price to become the same as everywhere. 

Others included standard toilets, removing suspicion barriers, pushing all areas of life rather 

than just the academic area, including sports and creativity and trying to ease congestion in 

terms of traffic.  

“About that, I think it is only a matter of increasing the standard of goods and 

to increasing prices as the normal standard price everywhere else.” – 

Participant 1. 
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“Toilets are cultural in some respects. The difference between the first time I 

visited rural areas in China and the last time I visited urban Shanghai and 

NanJing in 2010, was huge. So actually, the availability of Western style toilets 

is wonderful. But when using old-style/old-fashioned type toilets I don't squat 

very well. In terms of bureaucracy, I think I just need to relax about it. 

Sometimes it’s about making things simpler. It is the responsibility of the 

Chinese. Maybe I just have to relax about it because there is another level of 

bureaucracy. There is a lot of fear, and yes the Chinese will get over it because 

they will have more meaningful encounters with me and people like me. But I 

know they are suspicious because of their history with foreigners and in the end 

it is all about me showing them that I am different from the Westerners visited 

China in the past, whether it was 150 years ago or 10 years ago. When I 

accompany people to China as a guide, my whole focus is on removing the 

barriers of fear and suspicion. My approach is not to talk to Chinese people but 

is to help my people deal with their own fear and suspicion.” (Participant 3). 

“Well, my experience of the schooling system is quite complex because I moved 

schools a lot. I like the idea of consistency and of continuation throughout 

school. But I really dislike the level when I was speaking to some Chinese 

students, who are actually not from the tourism agency Sinoland but from a 

different group. This group told me they spend their whole weekends doing 

their homework. To me that sounds like they don’t have enough freedom 

and/or enough free time. And I don’t know how much sports and arts are 

encouraged in the Chinese school system. We’re quite good in England though; 

we encourage sports a lot, creativity too. I’m not sure if that’s true for China (?) 

as Chinese kids apparently draw a lot. They are very talented. So I think it might 

be ideal to urge children to pursue all areas of life instead of focusing on the 

academic life only.” – Participant 5.  

“Well, I don’t know. Maybe company buildings could be dispersed or scattered 

in villages to ease the congestion in cities. It might be a good idea. This opinion 

is based on the documentation that I saw with the Chinese, especially in 

industrial areas.” – Participant 1.  

FASCINATION TOWARDS CHINESE CULTURE  

Cultural fascination was another theme identified. Participants mentioned that Confucius as a 

form of religion was fascinating and is different from European culture. One participant was 

interested in a book called Chinese Tiger Mum, which portrays the parenting system:  
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“Yes, I read about Confucius a long time ago. Although I didn’t investigate 

deeply to try and understand about this religion in China, I read the book, and I 

think it is interesting.” – Participant 2.  

“It is quite different from the European or Western culture. I think that alone 

can interest anyone who is focused on cultural differences” – Participant 4. 

“I mentioned to you a while ago about the book Tiger Mother, Chinese Tiger 

Mother. And it’s hilarious. In England is marketed as ‘uptight parenting’. She 

said afterwards that it was marketed in China as relaxed parenting. I don’t 

know, everything in that book made me laugh. My mum also read it in her book 

club, where people have such varied opinions about it. There are extremely 

middle-class women in that book club who think the book is awful. And we have 

the quite uptight parenting. I love it, I will do that, I will do exactly the same 

thing. And then we have the rest of them. Oh yeah, it’s hilarious but I wouldn’t 

parent like that. It is also interesting how much conversation that book alone 

generated. I would like to read more books similar to this one, to hear more of 

similar personal accounts. That’s just one book; with China being such a big 

country, there must be more. It’s very disappointing that at 22-years old I 

haven’t searched for more books, and I’m the only one to blamed. It annoys me 

that I haven’t made the effort in knowing more about China, but I want to 

change that.” – Participant 5. 

TOURIST ATTRACTIONS 

Most participants indicated that they have never been to China, but they would love to visit the 

country if there is an opportunity. However, these participants indicated that they would love 

to visit Beijing because of the Olympic Games and the Forbidden City. Another participant 

mentioned that they would like to visit the inner part of China as it is less civilised. Another 

participant stated they wish to visit Harbin to see the Festival of Ice.  

“Yeah, because I have seen the Olympic Games and I was impressed, that is why 

I would like to go there (Beijing) one day or Guangzhou (Participant 2).  

“I would like to visit the inner parts of China as I have no knowledge about 

them. I am familiar with the eastern parts of China, the big cities, and the more 

Westernised way of life.” – Participant 4.  
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“I want to see the Festival of Ice where the ice figures are, in Harbin. And I will 

probably go to Beijing, to see…I am not sure what it’s called, the Forbidden 

Army? Yeah, the Forbidden City.” – Participant 4. 

“Maybe Beijing, but just because I don’t know enough about China to get an 

idea, an opinion or a plan on where to go.” – Participant 5. 

“Mm, truly, I would like to go to central China, especially where they have 

tourist attractions…maybe visit their business centres too.” – Participant 1.  

2015 BBC DOCUMENTARY ON CHINA 

The participants were asked whether they had watched the Story of China documentary on the 

BBC website or app; only one participant stated they had seen it, while the rest expressed the 

desire to watch the documentary.  

Media Representation of China  

Participants used various forms of devices and social media to access the documentary:  

“I used Facebook. Someone shared it on their timeline and I just opened the link 

and watched it.” – Participant 2. 

“The one that I previously mentioned was produced by the Danish Film 

Institute.” – Participant 4. 

“I love watching documentaries on Chinese television as well as on English 

channels.” – Participant 3. 

PROSPECT OF FUTURE DOCUMENTARIES ABOUT CHINA 

In regards to future documentaries, some participants conveyed strong interests in 

documentaries that are about Chinese culture, Chinese people and their values, the one-child 

policy, and possibly about erasing misconceptions about China. In addition, participants 

indicated that they would like a programme that shows how Chinese conduct their business.  

“I would like it to be on culture today, explaining a little bit about the 

Chinatowns which are increasing around the world.” (Participant 2). 

“It would be a good opportunity for Chinese people to expand on how Chinese 

culture has evolved over the centuries.” (Participant 2). 

“I would like programmes to be on the basic pillars of Chinese Culture, i.e., the 

basic values that connect society.” (Participant 4). 
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“Maybe the school system. I don’t know enough about it to be able to judge, 

which somewhat terrifies me because here in England it’s common to think that 

there is no need to know about other cultures just because Western culture is 

still a dominant one.” (Participant 5). 

“To me, a documentary about the one-child policy would be very interesting. It 

was maybe five years ago that there was news about the Chinese government 

imposing parents to get rid of babies that were girls; even flushed down toilets 

and/or hidden. If you adopt in China, you have about 70% chance of adopting a 

baby girl since nobody wanted them. I’m very curious to know how much of the 

above is true. Western countries, England included, tend to spread false news 

about other countries, so it’s difficult to know which facts are clear-cut and 

which aren’t.” (Participant 5). 

“I would want the programme to really tell the world how the Chinese really 

conduct their business, how they go about being a highly industrial country, 

How they have been able to achieve their business sense.” (Participant 1). 

IMPRESSIONS OF CHINA 

Conversely, a participant commented on China’s increasing world power in terms the economy, 

businesses, and population. Altogether, a force to be reckoned with.  with a communal sense as 

a whole.  

“China is everywhere today. When I go to Africa, what I notice is the Chinese, 

like a contract, everywhere in Africa where they are building airports, building 

bridges. building new roads, everything. They have these contacts. They are 

everywhere in Africa. I think that this is impressive because it means that first, 

they have been working in their own country and then export this knowledge to 

work or to help these countries from failure.” (Participant 2). 

“China is a fast-growing economic power and I think more and more people are 

wondering what happens within the country. But I also think that China could 

become the ‘land of opportunity’.” (Participant 4). 

“Uh, my impressions of China are from China, from regular visits. I was there in 

2008 for two months. During the months leading up to the Olympic games, 

China had changed incredibly. And it continues to change, particularly politically 

in its relationships with the West. It changed for me both as a tourist and as a 

visitor. When I went there in 2010, I gave a couple of lectures at a University in 
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the south. I was sort of a tourist, I was there for work, but most importantly I 

was there to see friends. 

China was always trying to prove itself to the West until 2008 with the 

Olympics. Whilst the West was trying to recover economically due to the 

recession that year, China was moving forward; it didn’t need to prove itself any 

longer. It’s all different now.” (Participant 3). 

 “All the children from China who I look after had a hilarious sense of humour. 

They were really naughty but they would find ways to have fun, something that 

lots of other children wouldn’t be able to do. In fact, English children never 

struggle to have fun. Sometimes they will get bored but they still make each 

other laugh. And yes, there is a really interesting sense of community as a 

whole. I think the Chinese individuals who I have encountered so far have 

always had really close relationships with each other.” (Participant 5). 

“Business-wise China is very powerful, and the population is expanding very 

fast. I think the world needs to understand how China has come this far.” 

(Participant 1). 

INTEREST TOWARDS CHINA 

When asked why they visited China, one participant mentioned that history is their biggest 

interest. They visited Xi’an and particularly enjoyed the display of the Terracotta Army. The 

participant wishes to revisit; the others stated that culture and cuisine are other reasons to 

visit.  

“I love the Terracotta Warriors, the history of Xi’an and especially uh…. the 

Great Mosque. I really enjoyed the Buddhist pagoda as well, which is the site of 

an early church. I would definitely love to visit again. (Participant 3). 

“Yes. Actually, the more people I meet from China with all the Chinese students 

we look after here, the more interesting it sounds. 

Rice and noodles are typical in Chinese cuisine, and I love rice. I live for rice. It’s 

brilliant that Chinese food can also be vegan; vegan English food doesn’t seem 

to be as good. 

What I find interesting is the really strong cultural aspects. All the people I met 

that are from China are in touch with their culture, in a way that people from 

England seem less centred-around.  
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Like England, we love football, and that’s kind of all we’ve got. And in China, 

one of the lovely Chinese groups l looked after gave me a lovely tea set. In 

England tea sets seem to be rare; we have any form or rituals. In China it’s all so 

different.” (Participant 5). 

KNOWLEDGE ON SOFT POWER 

The participants were questioned about ‘soft power’: most were unfamiliar with the term, but 

mentioned Chinese movies, food and culture. On the other hand, one participant described 

‘soft power’ as ‘relationships between people’.  

“Yeah. Soft power, I can say….I have heard of Indian ‘soft power’ but not 

Chinese ‘soft power’ (Participant 2). 

You have to think about restaurants (Participant 2). 

Yeah, as I said before, but now it is less about the cinema. It was a kind of soft 

power, when we were seeing, watching, Chinese movies, I was telling other 

people, saying, ‘look at where we are’.” (Participant 2). 

“Then who introduced me to this concept and academic term that I am very 

familiar with the term because my job involves guiding Westerners visitors 

around China and it’s all about building true relationships between West and 

East. China’s relationships with the West, in my opinion, is about soft power. 

In my work as a mediator, peacemaker, a person who tries to find resolution in 

conflicts, I aim to remove barriers between people. Not through diplomacy at 

the top level, but attitudes between individuals and between groups and 

cultures. So personally, soft power is all about relations more than anything 

else” (Participant 3). 

ADDITIONAL COMMENTS  

Towards the end of the interview, the researcher asked the interviewees if they wanted to add 

anything specifically based on what they had discussed on the day. One participant claimed that 

they would like to go to China as soon as possible; moreover, China is such a powerful country 

that everywhere they travel, they can often notice lots of Chinese shops and foods, as 

mentioned by another participants. Additionally, one participant who is interested in Chinese 

history and culture, said that he is expecting more documentaries about China.  
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“No, I don’t have anything else to add other than emphasising the importance 

of knowing more about China’s evolving culture. I have travelled to Italy 

sometimes; I have seen areas where many Chinese people own shops. 

(Participant 2). 

“I would like to add that I would like to go China as soon as possible, but it is not 

entirely for me to decide, so I hope for the best for the future.” (Participant 4). 

“Well, it has been a pleasant interview. I am so delighted to have spoken about 

China and I hope there’ll be more documentaries produced about China, its 

culture, tourist attraction and its way of conducting business.” (Participant 1). 

5.3 PRESENTATION OF DATA ANALYSIS 

5.3.1 CHINESE CULTURE 

The first major theme classified, namely culture, was formed from two sub-themes: Chinese 

culture and English culture. The major difference between the English culture and Chinese 

culture that can be noted by the participants, is that Chinese people largely base their values on 

Confucianism. On the other hand, English people’s values were observed to be based on their 

own values as individuals. Three interviewees made the following comments: 

“I feel…the culture. If I say the culture, it’s because when I was a child, we used 

to watch   these kinds of karate or all these sport films, so I was impressed 

and now I will say I will like to see what China is like because I think after now, 

China has made lots of progress. And, the way they have made sacrifices to 

make China a huge centre of business is interesting.” –Participant 2.  

“Truly, I am really fascinated by the Chinese culture. You know, it really…it 

fascinates me. Again, I love the Chinese way of doing business and lastly, I am 

interested in their tourist attractions” (Participant 1). 

“My top three. It’s completely different every year. Totally different to my own 

British culture. Well… it’s the music, food, places to visit, as well as the cultural 

aspects. The culture generally. And I think they, I love travelling, particularly the 

spectacular landscapes, travelling through the mountains, forests, rivers and 

rock formations in the west of Guangzhou Province. That’s the area I love the 

most, especially the river. I love long trains and I just loving sitting next to the 

window and admiring the wonderful views. One thing I really love is sitting on 
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the train and talking to people. I love just talking to the other passengers. And 

another thing I really love is, just sitting watching people. I could sit and watch 

people constantly in China” (Participant 3).  

5.3.2 DESTINATION PREFERENCE 

The second major theme identified whilst analysing the data is their destination preference. 

This theme is further sub-divided into people who have previously been to China, and people 

who have never been to China but would like to visit in the future.  This important subdivision 

was made to highlight the differences in perceptions and understandings between those who 

have visited the country before and those who have not.  This is evident in the following 

statements by two interviewees:  

“I would like to go to Beijing one day if I have the chance. I was impressed by 

the Olympic Games (on TV?), that’s why I would like to go there one day.” – 

Participant 2. 

“I have never been to China before, but I am planning on visiting soon and I 

would like to go to central China, especially where there are tourist attractions. 

Maybe some sites, like business centres.” – Participant 1. 

5.3.3 UNDERSTANDING THE DIFFERENCES BETWEEN THE EAST AND THE WEST/EAST AND WEST 

UNDERSTANDING 

The following section looks at the third major theme, which is the East and West understanding. 

One participant remarked:  

“Toilets are cultural in some respects. The difference between the first time I 

visited rural areas in China and the last time I visited urban Shanghai and 

NanJing in 2010, was huge. So actually, the availability of Western style toilets 

is wonderful. But when using old-style/old-fashioned type toilets I don't squat 

very well. In terms of bureaucracy, I think I just need to relax about it. 

Sometimes it’s about making things simpler. It is the responsibility of the 

Chinese. Maybe I just have to relax about it because there is another level of 

bureaucracy. There is a lot of fear, and yes the Chinese will get over it because 

they will have more meaningful encounters with me and people like me. But I 

know they are suspicious because of their history with foreigners and in the end 

it is all about me showing them that I am different from the Westerners visited 
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China in the past, whether it was 150 years ago or 10 years ago. When I 

accompany people to China as a guide, my whole focus is on removing the 

barriers of fear and suspicion. My approach is not to talk to Chinese people but 

is to help my people deal with their own fear and suspicion.” (Participant 3). 

Two participants mentioned the differences in relation to toilets because it is a different 

country with a different background, so toilets are of cultural nature. With the fast 

development of China, everything has been changing and improving. Most importantly, China is 

opening its doors to the whole world and learning positive things from Western countries. In 

Chinese, there is a proverb saying: “Keep the essence, goes the dregs”. 

Bureaucracy is also considered a form of culture/ethos. As a result of Guanxi (i.e. relationship in 

Chinese), Participant 3 said it is all about building mutual understanding. For example, if he is 

unable to change the minds of Chinese people, it would be ideal to change his own approach 

and to adapt to what their thought processes, or to change themselves to remove that barriers 

of fear and suspicion. It is very important to mention that two participants remarked that 

despite their high keenness towards the Chinese culture, they still think they have very little 

knowledge about the country, so they would like to understand Chinese culture through media 

representation.  

“But in general, I know so little about Chinese culture. That terrifies me in a way 

because its Westernisation in that in England we think we don’t need to know 

about other cultures just because our culture is still a dominant one. And that’s 

really not ok. I guess it’s not. I feel guilty ‘cause I don’t know lots and lots about 

other countries.” – Participant 5.  

5.3.4 REPRESENTATION OF CHINESE HISTORY THROUGH THE WESTERN MEDIA 

This section discusses the fourth main theme, specifically the representation of China through 

Western media. 

With the help of modern technology, documentaries can be watched through mobile phones, 

smart TVs and tablets using social media, e.g. YouTube, BBC.  

A few participants observed that most of the documentaries they watched are produced by 

non-Chinese people; they hope there would be more documentaries produced by native 
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Chinese people who are more closely related to the history and culture. As mentioned 

beforehand, however, there is a different understanding of media in the Chinese context. For 

example, both Participant 1 and Participant 3 mentioned the famous ice sculptures in China and 

due to their fascination towards the documentary, they were motivated to go to China and 

experience as much as they could of the culture, tourist attractions and food. This shows that 

social media is a powerful tool that allows the promotion of the Chinese culture and history, 

and the gain of respect and understanding from other cultures/people.  

“It was a documentary programme about Chinese tourism sector especially with 

the sculpturing of ice to make houses or individuals.” – Participant 1. 

“The most recent one I saw was a short documentary about China, like a New 

Year event. I noticed that it took place in Paris, where there are a lot of Chinese 

people, instead of China. It was like a festival, like how Chinese people celebrate 

the Chinese New Year in China.” – Participant 2.  

“But equally, I love watching documentaries on Chinese television, whether it is 

on the English Channel or other channels. I just sit and watch pictures.” – 

Participant 4. 

“Yes, I have watched lots of documentaries about China, using my laptop. I 

purchased a lot of documentaries, but they were made by Western directors, 

from Denmark. The last one I saw is the Last Train Home. It is about the 

journeys that are 2000 or 3000 km long that a lot of people have to make every 

year to see their families, from one side of the country to the other. I find it 

interesting, as most of the cultural differences that I am interested in are 

portrayed in the movies, so I can use them as an educational resource.” – 

Participant 3. 

5.3.5 FUTURE CHINESE DOCUMENTARIES 

Finally, the fifth most important theme described relates to potential future documentaries 

about China. The theme is further subdivided into history and culture documentaries. Four 

interviewees responded to the questions: 

“I would like it to be about the culture, explaining a little bit about why 

Chinatowns are increasing around the world, which is what I’d like to 

understand… I have been to Chinatown in London, but it hasn’t been explained 
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to visitors how the Chinese culture has evolved over the centuries. It could be a 

good opportunity for Chinese people to expand on it. It would really be 

interesting to know how the town came to be as it is today.” – Participant 2. 

“I would like programmes to be on the basic pillars of Chinese culture, 

particularly the basic values that connect society.” – Participant 3. 

“I found history to be really interesting. And maybe buildings as well.” – 

Participant 6. 

“[10 second pause]. Probably things related to what I mentioned earlier, 

aspects of history and the attraction of the West, as well as China’s own history, 

the manner and project. The attitude of dominance that we had. So, exposing 

that and opening up new ways. Helping British people to think in new ways 

about China, to understand aspects from the past. I like that sort of thing. It 

would help expose matters that have been wrong in the past, and help me to 

come to terms with or helped people like me to come to terms with China 

(Participant 4). 

Chinese culture is the primary resource and an important foundation for the Chinese soft 

power, as culture is one of its main elements (Li, 2009). Because soft power in recent years has 

been continuously mentioned by President Xi, more and more history and culture 

documentaries will be produced. It is an effective way for Chinese propaganda to improve 

China’s image to the whole world, which will lead the world to understand the country more, 

especially by learning more about the background of its culture and history. However, in China 

one of the main significant elements in undertaking business is the building of a relationship, as 

per Chinese Guanxi, which is also of Chinese cultural significance.  

“I would want the documentary programme to really tell the world how the 

Chinese really conduct their business, how they manage to be a highly industrial 

country, how they have been able to achieve their sense of business.” – 

Participant 1.  

Moreover, one of the participants mentioned the Eastern and Western schooling systems: their 

foundations are based on Confucianism because of it provides guidance for behaviours and 

ethics. Confucianism prescribes behaviours that are based on respect and a sense of obligation 

towards one another, e.g., parents and children. In the school system, learning always involves 
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Confucian philosophy/notions. Parents would like to provide everything to their kids, and they 

believe that when they get older, they can depend on their children. It is very different to 

Western culture, where children are often very independent. Western parents are more 

independent when they get older, compared to Chinese parents.  

“Maybe the school system because I think I still don’t know enough about it. 

Because I feel like I’m potentially being judgemental of schools from what I’ve 

seen despite not having seen all of it. And I would like to have more of my own 

opinions on it.” – Participant 5. 

5.3.6 CHINESE CUISINE  

In addition, food also plays a crucial role in Chinese culture and seen as the embodiment of 

most social gatherings among the entire Chinese population. Three participants commented:  

“What comes to mind is restaurants.” – Participant 2. 

“Uh….I think, I will put it in terms of the music, food, and all aspects of the 

culture.” – Participant 3. 

“Yes, rice and noodles are very typical Chinese food and I love rice. I live for rice. 

It’s brilliant that Chinese food can be vegan; English food is not so good for 

vegans (Participant 5). 

5.4 DISCUSSION  

The interviews were undertaken in Luton to explore the public perception of China, and, to my 

knowledge, there are no interviews that have been made regarding public perceptions of China. 

These interviews have provided insight into the perception of China’s culture and history. 

Consequently, they support the secondary data in regards to triangular research. 

Participants were all adults, three females and three males. Two participants had visited China 

on several occasions, while the remainder were very much interested in visiting the country. 

This supports the fact that China is becoming a global village and leading economy, with an 

inward flow of international forces and deepening internalisation (Zweig, 2018). The interest of 

the participants in visiting China supports the fact that culture and actions can influence others 

as well as the economy, politics and culture, helping to shape the world (Lule, 2017). However, 
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correct decisions have to be made in order to not diminish the interest from past and potential 

visitors alike. Soft power as a tool to globalisation can be relayed positively by the media as 

more common policies are built around the world. 

One of the subjects that emerged from the interview excerpts is Chinese Culture, where 

participants indicated that the culture of the Chinese is entirely different from the English 

culture in terms of norms and values.  

Chinese culture is founded on Confucianism values. Other differences include food and music 

which is the embodiment of most social gatherings. Justifiably, Dian & Xidias, 2017 support this 

fact and emphasises that Confucianism is correlated with economic growth and stability, which 

is a factor that renders China’s culture distinguishable from others’ in the world. Confucianism 

is also associated with resilience among the Chinese youth. Perhaps, other Western countries 

could learn several important ideas through globalisation. 

The participants who had visited China were impressed with the country, especially the Olympic 

Games. However, certain issues, such as fear and suspicion by the Chinese people towards 

outsiders, needed to be dealt with. Fear and suspicion are associated with China (Sonmez & 

Sonmez, 2017) especially due to the communist regime. However, this has not deterred the 

country’s tourist industry from becoming a global force with tremendous growth (Leung et al., 

2014). Ironically, participants who had never visited China but shown interest did not mention 

fear or suspicion. They were attracted by the business acumen and cultural centres. Accordingly, 

they are motivated by the media propagation of Chinese tourist attractions like the ‘Ice 

Sculpture’. Social media in this context has integrated Chinese traditional culture to promote 

China and brought about a broad discussion about the contemporary public sphere In China 

(Shao & Wang, 2017). 

The media has created value in network culture via a mass audience, broadcast and satellite 

television. The content still dominates and drives users along the way (Jenkins et al., 2018), 

thereby indicating the power of soft power in promoting China to the outside world. The future 
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experiences of Chinese documentaries will have to take into consideration concerns around 

these areas. 

5.5 STRENGTHS AND LIMITATIONS 

As indicated in the discussion above, this is the first study that explores the perception of China 

by the outside world, i.e., Luton, regarding soft power and the media. The study represents the 

perceptions of China by foreigners who have been to China and who are genuinely interested in 

visiting China. It was, however, impossible to interview many individuals due to the limitations 

mentioned in the introduction. Therefore, a generalisation cannot be made. However, most of 

the responses were centred on the same themes, indicating a common interest. 

5.6 SUMMARY OF THE CHAPTER  

In this Chapter, data analysis of the semi-structured interview is demonstrated. Six themes have 

been identified through the interview transcripts in terms of Chinese Culture, Destination 

Preferences, understanding the differences between the East and the West, Future Chinese 

documentaries, and finally Chinese Cuisine. In the Next Chapter, the Concluding Chapter, the 

researcher will provide an oversight of the whole thesis regarding the research aim and 

research objectives. The researcher will also clarify the future research agenda. Lastly, 

implications and recommendations will be discussed. 
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CHAPTER 6 STUDY SUMMARY AND RECOMMENDATIONS FOR FUTURE 
RESEARCH AGANDA 

6.1 OVERVIEW  

To recap, this research study has covered the East and West’s understanding of China, 

representations of China, Confucianism, and people’s overall perceptions about China. In terms 

of the East and West’s understanding and Chinese representations through Western media BBC 

Travel Documentaries, it can be concluded that history, culture, tourist attractions, Chinese 

food, historical places, scenic spots and the unique flavours of each local area are all forms of 

soft power resources. The Chinese government is not interested in the term soft power, per se, 

although the effects of soft power have indeed been taken into account within the strategy of 

China’s development (Wuthnow, 2008).  

If one revisits the literature review conducted in the early stages of this study, four lead 

imperatives were identified. They were: 

THE OBLIGATION TO PROBE THE INTERFACE BETWEEN THE NATIONAL AND THE LOCAL IN 

SOFT POWER PROJECTIONS; 

THE NECESSITY TO STUDY SOFT POWER IN LINEAR (MULTI-DIMENSIONAL) FASHION; 

THE NECESSITY TO PROBE THE SOFT AND NUANCED 'CULTURAL' CHARACTER OF SOFT POWER 

VIS-À-VIS ITS POSSIBLE (AND ALTERNATIVE) 'MARKETPLACE' EFFECTIVITY; 

THE ESSENTIALITY TO APPRAISE THE ON THE GROUND MILIEU IN WHICH SOFT POWER 

RELATIONSHIPS ARE CULTIVATED. 

The findings which are now reflected upon in this summary chapter are now offered in respect 

of these four imperatives, in order. 

IMPERATIVE A = THE OBLIGATION TO PROBE THE INTERFACE BETWEEN THE NATIONAL AND 

THE LOCAL IN SOFT POWER PROJECTIONS 
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The findings and recommendations of this study are predicated on the understanding that it is 

important to assess the degree to which lead policy programmes such as 'The Chinese Cream' 

and the 'One Belt One Road' scheme are unequivocally national in strong-form centripetal 

agency, or whether they have significant and genuinely-localised operational hues to them. 

IMPERATIVE B = THE NECESSITY TO STUDY SOFT POWER IN LINEAR (MULTI-DIMENSIONAL) 

FASHION 

The findings and recommendations of this study are based on the view that it is important to 

spend time in China inspecting whether there is any significant incremental or cumulative 

maturation of approach to the exercise of soft power in various cities / regions of China. In this 

respect, Table 6.1 (hereafter) seeks to develop a research agenda on 'programmed greatness' 

(constructed from a critique of the Economist (2012/a)) and is notably pertinent here. 

IMPERATIVE C = THE NECESSITY TO PROBE THE SOFT AND NUANCED 'CULTURAL' CHARACTER 

OF SOFT POWER VIS-À-VIS ITS POSSIBLE (AND ALTERNATIVE) 'MARKETPLACE' EFFECTIVITY 

The findings and recommendations of this study are platformed on the judgment that it is 

important to spend time in situ in China not just inspecting what researchers in Tourism 

Studies, per se, say and think about 'the cultural character' versus 'the marketplace effectivity' 

of soft power articulations, but to also take advantage of what is increasingly known about soft 

power in general — and about soft power in China in particular — from disciplines and fields 

other than Tourism Studies. In this broader respect, Table 6.2 (hereafter) is a cardinal exhibit as 

it seeks to draw conceptual and operational energy from the panoramic work of Li (2009). 

IMPERATIVE D = THE ESSENTIALITY TO APPRAISE THE ON THE GROUND MILIEU IN WHICH 

SOFT POWER RELATIONSHIPS ARE CULTIVATED 

The findings and recommendations of this study are informed by the outlook that it is 

important to discern what is going on regarding engagement in soft power activities in a range 

of real-world (and hopefully vibrant!) policy-reactive / policy-setting contexts. Much of this sort 

of work will involve a nuanced (and likely-to-be-difficult) inspection of the local politics of 

decision-making, and the study recommendations for a thereby duty-bound ongoing research 
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agenda are specifically designed to guide how a mix of different cities in China relate to, for 

instance, President Xi's new five-year plan and also to informed interpretations of unfolding 

projections of never-constant Confucian being. 

In all of these regards, the worth of a given research study is not so much the solutions it 

immediately answers, but the emanative and apposite further questions it unearths. And in an 

emergent study of this Lincolnian-and-Gubaian type (after Licoln and Guba 1985), the 

substantive value of it stems from the quality of these freshly mined ongoing questions around 

'the who', 'the what', 'the where', 'the when', 'the why', and 'the how' of things are the gold at 

the end of this research rainbow. The study of soft power is a complex matter involving many 

different bodies, many different positionalities, many different paces of institutional change, 

and many different latitudes to operate (and, for authoritarian China, to be unable to operate). 

Thus, this study is not one which seeks shallow understandings and consonantly of fast and 

immediate closure, it is one that necessarily seeks slow and steady assessment of the deeper 

depths of the integrated projection of place and space in China. Hence, the necessary thrust of 

this study has been towards the cultivation of surfacing and proportionate further angles to 

probe, not to come up with hasty and depthless conclusions. As Levi-Strauss (1964) famously 

put it once: "the wise man [sic!!] doesn't give the right answers, he poses the right 

questions." 

6.2 OVERALL CRITIQUE OF THE FINDINGS VIS-À-VIS THE RESEARCH AIMS 

If culture is the main element of soft power, then civilisation, history, myth, Confucian thought, 

wisdom and well-known Chinese novels are indeed part of its own culture. Respectively, this 

research study has employed diverse ways to gain an in-depth understanding of Chinese 

culture, particularly in terms of how soft power has been utilised in Chinese cities, both in Xi’an 

and Beijing. The role of the representation in the programme of the Story of China has a huge 

influence on spreading the Chinese culture and history to the world. In the meantime, it is also 

a good opportunity for the Chinese government to use and acknowledge the programmes as 

cultural propaganda. There are so many popular destinations and tourist attractions in the film, 
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such as Xi’an, Beijing, Wuxi and Xinjiang. There are also so many famous tourist attractions in 

the programme, like the Terracotta Army, Beijing Temple of Heaven and the Forbidden City. 

Most importantly, BBC travel documentaries can be used in the education sector as well for the 

purpose of enhancing Chinese students’ culture and knowledge of history. 

Study Objective 1: To examine how China is using its inheritance as a soft power resource in 

tourism 

Through Chinese history, culture, heritage sites, food, the values of Confucius and organising 

mega-events such as the 2008 Olympic Games, China is using its inheritance as a soft power 

resource in tourism. The 2008 Olympic Games were well recognised by the world as 

demonstrated China’s economic power, technological, cultural and social achievement to the 

rest of the world. As the host nation of such a global event, China was given a unique chance to 

promote its soft power to the world by transmitting messages concerning its cultural identity. 

From the opening ceremony of the 2008 Beijing Olympic Games, due to new communication 

technologies, the Olympic Games changed into a media that carries the cultural role of sports in 

society (Moragas, 1989). The Beijing Olympic Games were a great event that challenged 

Western domination of this type of global event and it enabled China to show its global 

importance to the rest of the world. Simultaneously, China launched an enormous media 

campaign to build its national identity to the rest of the world as an important part of its soft 

power agenda. What’s more, this agenda also reveals China to the ordinary Chinese people. 

From the data analysis of the semi-structured interviews, it can be seen that a few interview 

participants who have never been to China mentioned that they would love to go to Beijing one 

day if they have a chance. It clearly demonstrates that they would prefer to visit Beijing more 

than any other city in China, not because Beijing is so much better than any other city in China, 

but only because Beijing has a better reputation and is more well-known. Although the BBC 

documentary ‘The Story of China’ was not produced by the official Chinese government, from 

some of the supportive data of the interview transcript concerning Professor Wood, it can be 

concluded that when he and his team were filming the programmes in China, the Chinese 
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government was very supportive. Unsurprisingly, this BBC programme is being used as teaching 

material in some Chinese universities and schools. It is important for us as Chinese to 

appreciate our stories before the foreigners tell our own stories. Moreover, most of the 

participants mentioned that they would like to see some authentic Chinese culture 

documentaries produced by Chinese officials. 

According to the China Power Team, the Chinese government tried their best to attract 

international tourists and continuously show the world that tourism is a national priority (China 

Power Team, 2016). As mentioned previously, the Chinese government is promoting Confucian 

values outside China. The programme was launched by the PRC Ministry of Education in 2004 

and there are more than 400 Confucius Institutes across 125 countries. The purpose of the 

Confucius Institute is to disseminate Chinese culture, promote Chinese festivals and to teach 

foreigners to learn the Chinese language in order to satisfy the need for cross-cultural 

communication (China Power Team, 2016). Most importantly, culture is the most significant 

point, therefore China is also using tourism as a form of soft power. For instance, Feng Jicai who 

is the president of the Chinese Folk Literature and Art Association mentioned that Chinese 

traditional culture needs promotion under a harmonious environment, during the 12th Chinese 

People’s Political Consultative Conference (China Daily, 2017). By way of exhibitions like the 

Terracotta Army in the British Museum in London and also in Liverpool in 2018, these forms of 

communication have improved China’s international image (The Guardian, 2017). 

Study Objective 2: To examine how Xi’an is using its inheritances as a soft power resource in 

tourism 

As the researcher mentioned in the introduction and literature review, Xi’an is not just an 

ancient city but also the capital of the 13 Dynasties. Furthermore, Xi’an is famous for the 

Terracotta Army which is listed as a UNESCO site. Xi’an has a great deal of ancient architecture, 

such as the Old City Wall, Bell tower and the Wild Goose Pagoda. There are more than 46 scenic 

spots in the city (China Highlights, 2017). It has been said that ‘If Xi’an is the grandmother of 

cities, Beijing is the youth and Shanghai is just a baby in the womb’ (Mookherjee, 2017). It 
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should be mentioned that the Silk Road International Food and Tourism Festival, Xi’an Silk Road 

International Tourism EXPO and the Global Destination Marketing Summit and World Culture 

and Tourism Forum, which is promoted by the Xi’an Tourism Development Committee are 

being undertaken to attract both inbound and outbound tourism. Additionally, food is also 

another highlight related to the representation of soft power in Xi’an; the places which attract 

most of the tourists are in the Muslim Quarter in Xi’an (a famous street full of local snacks 

which appeared in the YouTube Video mentioned in Chapter four. The Muslim Quarter is not 

only a place for selling local food, snacks and souvenirs, it is also a place where the local people 

and tourists come together to achieve a harmonious society in the city. 

Study Objective 3: To evaluate how Xi’an is using its inheritances as a soft power resource in 

tourism in contrast to the ways that China uses its inheritances as a soft power resource in 

and through tourism 

Both Beijing and Xi’an are using Chinese Food as a soft power resource through tourism. Beijing 

is also using large events such as the 2008 Olympic Games to promote its own culture 

attractiveness in order to have considerable influence on China’s international prestige. The 

Olympics is not only a sports event but also a tourist event. According to the experience of 

previous Olympic Games, the hosting of the Olympic Games can attract a large number of 

foreign tourists and income. For the tourism industry in China and Beijing, hosting the Olympic 

Games was a very good opportunity. To begin with, it is very beneficial to the promotion of 

China and Beijing's tourism image. According to statistics published by www.people.com.cn in 

2008, during the Olympic Games, tens of thousands of Chinese and foreign journalists came to 

Beijing to report on Beijing and the Olympic Games. As a consequence, more than 4 billion 

viewers and the media learnt about Beijing and the Olympic Games. Beijing has become the 

focus of attention around the world, and the image of Beijing and China's tourism brands has 

rapidly improved. The hosting of the Olympic Games has added a lot of tourism resources to 

Beijing. Many stadiums such as the ‘Bird's Nest’ and ‘Water Cube’ have become well 

established tourist spots.  

http://www.people.com.cn/
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6.2.1 CRITIQUE OF THE MAJOR ELEMENTS OF THE STUDY 

Each finding reflects Confucianism which primarily focuses on the nature of harmony itself. 

Nature in Chinese is TIAN REN HE YI. Harmony in Chinese is HE XIE（和谐). It can be concluded 

that Confucianism plays a significant role in constructing today’s harmonious society in China. 

That is the reason why the Chinese official government is promoting the core message of 

Confucianism through Confucius Institutes. It is a form of soft power, which Nye (2015) explains 

as not forcing others to do anything and appealing to them based on your own attractiveness. If 

culture is one of the important elements of soft power, then Chinese culture is the 

crystallisation of Chinese wisdom and it is playing a significant role in promoting and enhancing 

soft power in China. 

It is very surprising that when asked about things you dislike about China; one participant 

mentioned the toilets (public facilities) in China. Public facilities can have a significant impact on 

visitors’ experience of travelling. It relates to a city’s image and identity. According to the China 

Daily (2015), toilets for tourists is an issue of public service. In order to improve the situation, 

the China National Tourism Administration made the decision to undertake a 3-year campaign 

starting in January 2017. Furthermore, it is reported that by the end of 2017, there will be more 

than 33,000 restrooms located in various cities across the country (China National Tourism 

Administration, 2015).  

6.2.2 SPECIFIC INQUIRY INTO SOFT POWER: ARTICULATIONS ABOUT THE CHINESE DREAM 

One of the more prominent aspects of policy-making (or at least of ongoing practice) in the 

exercise of soft power in and through tourism in the follow-up research period identified in this 

study for the year 2019 to 2024 is likely to surround projections of and for The Chinese Dream. 

Table 6.1 now lists a number of key questions which should conceivably drive that intensive 

span of investigation. The twelve questions listed have been derived from the distillation of the 

Economist’s (2013) coverage of ‘Xi jingping, The Chinese Dream’ and ‘A Return To Greatness’ 

which was accorded the snappy rubric cover ‘let’s Party Like Its 1793’!! ---a reference to the 

appearance in China of the British envoy Lord Macortney who was turned away by the Qianlong 
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emperor of the time with the statement that China does not have ‘the slighted need for your 

country’s manufactures [or indeed your presence]’ (The Economist 2013/A:11). [ As stated in 

the Economist: ‘The British returned in the 1830s with gunboats to force trade open, and 

China’s attempts at [resultant] reform ended in collapse, humiliation and eventually, Maoism’ 

(The Economist 2013/A:11)].  

The target of Mr. Xi’s possible / probable pronouncements about the Chinese Dream over the 

five year period from 2019-and, of course, the pronouncements of any other representative of 

the Beijing government (or of prominent cities) on the Chinese Dream may indeed involve 

declarations of and about soft power policy or ‘strategy’ or they may just be offered as 

persuasive pieces of emotional encouragement to keep both decision-makers in China and the 

citizens of China ‘on song’. Slogans do indeed matter considerably in China and was seen during 

the 20th century with the ‘New Life Movement’ and with ‘The Great Leop Forward’ reforms (see 

Milter 2016, p.53-56).  

Thus, it will be important to inspect vis-à-vis The Chinese Dream whether (during the target 

five-year period) Mr. Xi makes any sustained or fresh declarations on the subject---a topic he 

first elucidated in November 2012 at a ‘Road to Revival’ exhibition in Tiananmen Square 

(Economist, 2013, A:11). Thus, as the questions of Table 6.1 address, will The Chinese Dream 

continue to respect ‘the old’ after ancient ways were disappointed under Mao…will the Chinese 

Dream be used as a subtle and delicate or alternative as a blatant and clamorous source of 

legitimacy for the Communist Party…and will schools be used to reinforce and share up 

understandings about The Chinese Dream as Mr. Xi exclaims ‘The Great Revival of the Chinese 

Nation’?  

The article points from the Economist which are featured in Table 6.1 ---and from which the 

twelve guiding or start-up questions are derived---are designed to trace how Chinese Dream 

messaging evolves as a site of soft power internal and extend persuasion, and it is significant to 

note that what was initially and coldly termed ‘The China Dream’ was warmly refurbished as 

The Chinese Dream by Mr. Xi to position it as something enacting from the lifeblood of all the 



173 

 

people rather than from (perhaps) the stiff sinews of the Beijing government itself (The 

Economist, 2013/B:24). Thus, it will be important to inspect during the 2019-2024 years the 

degree to which emergent Chinese Dream articulations speaks to a or any end to perceived 

victimhood for the nation (after that country or so of humiliation), whether they are merely 

designed to inspire and not necessarily inform (as the Economist suggest has so far been the 

case) The Economist 2013/B:22)), whether the people will be asserted to have new sorts of 

freedom, or otherwise whether Chinese Dream pronouncements will be accompanied by / 

counterbalanced by coterminous celebrations of international belligerence or combativeness 

combativeness per medium of a Strong Army Dream (see the Economist 2013/A:11).  

The distilled questions of Table 6.1 are therefore designed as something of a handrail to guide 

soft power inquiry into The Chinese Dream. Clearly, there will be a need to distinguish emergent 

Western understandings (plural!) of whatever is said by Mr. Xi from proffered Chinese 

understandings (which probably will not be plural?!) It must be recognised that many such 

slogans-----whatever the century / whichever the government----are often left vague at an 

adventitiously ambiguous or ‘catch-all’ level (see Robertson 1993:51-2), and since the unwritten 

rules of ‘succession’ in China are conceivably being rescaffolded under the all-powerful Mr. Xi, 

he may choose to make declarations about the Chinese Dream which cannot be easily 

predicted at the time of writing (2018)!! 

The unfolding questions of Table 6.1 will necessarily involve the effort to interpret matters of 

language and rhetoric just as much as concrete content. Will The Chinese Dream be hardened 

up via its communicated syntax, or will it be made even ‘softer’? Will declarations about The 

Chinese Dream be accompanied by any prominent demands for clarity of Mr. Xi from any 

particular internal groups or external nations? Will any interest groups or publications in China 

seek to challenge The Chinese Dream ideals and thereby be censored? Will questions of 

constitutionalism arise to dispute on defy the one party state system? Will an academic 

equivalent to Mingjiang Li (author of Soft Power: China’s Emergent Strategy in International 

Politics) emergent to produce a sizeable (and authorised?) scrutiny of The Chinese Dream? Such 

are some of the pressing questions for the 2019-2024 research agenda, and such will be the 
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need to weigh up the role and function of tourism in adding to or in encaptualising the big / 

strong Dream.  

 

Table 6.1 The Chinese Dream and a Programmed Return to Greatness? Questions on Soft Power 

Projection for the Follow-up Research Agenda 

CRITICAL POINTS REGISTERED IN THE 
ECONOMIST (2013) 

 

RELEVANCE OF THE ECONOMIST’S COVERAGE 
OF ‘THE CHINESE DREAM’ FOR THE FOLLOW-UP 
/ ON-GOING RESEARCH AGENDA (2019-2024)  

1. The Chinese Dream-unlike the slogans of 
Deng Xiaoping’s ‘reform and opening up’ 
drive are designed to inspire rather than 
inform 

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power till just 
appear to be designed ‘to inspire’, or have they 
taken on board other orientations and /or 
messages?  

2. The Chinese Dream is designed to show that 
the suffering of China under the oppression 
of the colonial powers and ‘the century of 
humiliation’ has decidedly ended now.  

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power continue to 
be seeded on the need for corrective action and 
communication regarding ‘the century of 
humiliation’?  

3. The Chinese Dream-whist paralleling the so 
called ‘American Dream’—is less 
materialistic than its North American 
precursor, and pungently more nationalistic 
and ideological  

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power continue to 
mirror ‘The American Dream’, or are they taking 
on ever-new-nationalistic and ideological 
bearings pertinent to Chinese life / Chinese 
patriotism?  

4. The Chinese Dream is distinctly translated 
for and incorporated within school textbooks 
in and across China  

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power continue to 
be heavily assimilated within school textbooks 
within China?  

5. The Chinese Dream is expected to both 
foreshadow and help cultivate ‘a more 
sustainable’ China in terms of both 
prosperity and ideological direction.  

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power continue to 
augurs ‘a more sustainable China’, and if so in 
terms of which avenues of prosperity and 
ideological direction?  

6. The Chinese Dream is validated in on-going 
fashion by the new vigour represented by 

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power continue to 
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‘the tall and portly' Mr. Xi, in contrast 
(perhaps) to the studied greyness of his 
predecessors, Mr. Hu 

depend heavily upon representations of a or the 
energetic and dynamic Mr.Xi? 

7. The Chinese Dream mirrors-in its spirit-‘the 
strong army dream’ articulated by Mr. Xi in 
hard power militaristic 

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power continue to 
mirror parallel projections of militaristic potency 
in China? 

8. The Chinese Dream captives a nuanced but 
steadfast attempt to remind both citizen of 
China and people in the rest of the world of 
China’s virulent position a thousand years 
ago (or so) as ‘the most powerful nation in 
the world  

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power, indeed 
purposely reflect the supposed position of 
ancient China as the most powerful nation / 
advanced civilisation in the world? 

9. The Chinese Dream is conceived to reflect 
bolster the invigorated health, and fresh 
prosperity of both a parallel ‘Asian Dream’ 
and a ‘Pacific Dream’.  

 

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power pointedly 
seek to strengthen and reinforce visions of a or 
the sprightly ‘Asian Dream’ or of a or the 
sparkling ‘Pacific Dream’? 

10. The Chinese Dream is buoyantly formulated 
to have significance ‘moral appeal’ for the 
peoples of other countries and countries 

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power have clearly 
identifiable ‘moral appeals’ for the citizens of 
other nations and continents?  

11. Then Chinese Dream is subtle but sure in its 
faithfulness idealistically to the ideological 
inheritances of Chinese communist 
orthodoxy  

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power continue to 
ideologically reflect the conventionalities of 
Chinese communism?  

12.  The Chinese Dream portends further ‘great 
revivals’ of and for the Chinese nation  

Do the articulations of the Chinese government 
on the Chinese Dream / Soft Power contain any 
other / new / fresh awakenings or reawakening 
for the Chinese nation?  

Source: Column 1 adapted from The Economist (2012/a and 2013/2) 
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6.2.3 SPECIFIC INQUIRY INTO SOFT POWER: TRAJECTORIES FROM INTERNATIONAL POLITICS FOR 

TOURISM STUDIES 

In this second critique of observations on soft power, scrutiny is made of the book that resulted 

from the October 2007 Conference in Singapore entitled The Rise of China and Its Soft Power. 

Brief maintain has already been made in this dissertation of this book, namely of Mingjiang Li’s 

(2009) edited collection Soft Power: China’s Emerging Strategy in International Politics. The aim 

now in give a deeper and more critically immersed inspection of the Li publication, and the 

exposition that follows relate to Table 6.2 which seeks to provide something of a range at cross-

disciplinary insights into the conduct of soft power in China. It is important in an inter-

disciplinary or transdisciplinary study like this one that intelligence is not limited to what is 

already known within the field of Tourism Studies, and so an earnest attempt will be made to 

see what can be learnt from International Affairs via Li’s thirteen chapter book, and in particular 

from his contributors (i.e., the sociologists Zhang and Deng, the International Relations experts 

Cheng and Zhao, the foreign correspondent Kurlantzick, and the Chinese Studies specialist 

Wibowo) and not only just from the diplomatic correspondent, Li, himself.  

In Li’s (2009:1) book we are informed that engagement in soft power has indeed become a 

spotlight issue by the turn of the century. While ‘the Charm Offensive’ use of soft power in the 

PRC is not fully sophisticated or strategically coordinated its use has risen considerably over the 

last couple of decades, and Zhang (2009:45) cites Minxin’s pointed judgement that ‘the only 

thing rising faster than China is the hope about China’ (See Minxin 2006:32 for the original 

coverage). 

Thus, the contributors to the Li compendium note that, quite recently, China (or rather the 

Beijing government) was still something of ‘an international outlier’ (see Deng and Zhang 

2009:144) within a world dominated by the Western media. During this time, Deng Xiaoping 

(head of the ruling Communist Party) had formally stated that China must ‘keep a low profile 

and never [seek to] take the lead [in international affairs]’ (See Kurlantzick 2009:169). Yet by 

turn of the century Deng’s maxim was no longer repeatedly upheld, and it was commonly 

recognised in government circles in Beijing that China must nowadays endeavour to become a 
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most prominent international player on global issues. Significantly, in academic circles, the term 

soft power was first mentioned-circa 1997 and had become a workaday term by 2001 (Zhao, 

2009:248). 

Hence, as soft power suddenly became a commonplace concept by the turn of the century, 

academics in China / academics on China became enthusiastic in their scrutiny of it. Some 

academics were clearly troubled by the complex interface between ‘hard’ and ‘soft’ forms of 

power, and others noted that user of soft power resources and soft power communications 

than China (see Li 2009/ B:33). But the commentators in the publication emanating from the 

October 2007 Singapore conference generally noted that much stronger engagement in soft 

power strategies that been characterised by the reduced reliance upon ‘bringing in’ policies 

(e.g., of overseas educational investments or experts…qing jilai zhanlue [see Cheng 2009:112]) 

and the increased reliance upon ‘going out’ policies (e.g., for oil and energy deals and for the 

purchase of foreign assets…zou chu qu [see Zhu 2009:186]). The commentators in the Li 

collection thereby generally suggest that China’s ‘charm offensive’ or ‘warming advance’ was at 

last becoming committed during the opening decade of the new century as China sought to 

offset the seeming negative impressions overseas of its so called illiberal domestic ‘one party’ 

politics (refer to Wibowo 2009:217, here). 

So, what may be learnt for Tourism Studies from the Global Affairs and other experts who 

contributed to the Soft Power: China’s Emergent Strategy in International Politics work? A 

distillation of Li collation informs us that while China has conceivably suffered from a shortfall 

of moral appeal abroad (Li 2009/A:16), the government in Beijing has worked hard since the 

turn of the century to project the nation’s influence beyond its customary realm of cultural 

influence (Deng and Zhang 2009:158). To a significant degree it appears that a primary message 

of the book is that the leaders of the party in Beijing are not just seeking to propel China 

ideologically and economically across the world, they are ultra-keen to project it culturally that 

China can lie at the centre of a family of nations and peoples disposed towards it (Chen 

2009:88). During these years of reassessment and redirected projection, China has indeed 

benefited from the decline of the Washington consensus (Zhao, 2009:258), so that by 2007 Lee 
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Kuan Yew (the national leader in Singapore) could judge that China is exercising its soft power 

with consummate still (see Zhao 2009:251; see Yew 2007). Perhaps Zhang (2009:55) most 

appropriately sums up the inherent message of the book when he queries whether indeed 

China is transforming the world (with its soft power projections and preferences in the van) or 

whether the world is transforming China (where the North Atlantic ‘West’ has had its sunny 

days of continual predominance).  

And so, eighteen questions are posited in Table 6.2 from the Li compendium. They comprise 

questions derived from the critique of the Singapore conference book---i.e., from its mix of 

knowledgeable (inter disciplinary) scholars of international affairs--- to bring a broader assault 

an exercise of soft power in and from China. It is now the intention of interrogation in the table 

to pump-prime critical and careful explanation of soft power engagement in and through 

tourism in richer and more rigorous ways than have so far been attempted in Tourism Studies. 

And the length of the target period of 2019 to 2024 should give a depth of longitudinally that 

has not been witnessed before within the domain. The purposed reflection of and probing into 

the exercising of soft power via tourism in Beijing, in Xi’an, in Shanghai, in Chengdu, et cetera, 

over the envisaged half decade will hopefully generate insights into issues of governmental 

integration and cultural image building that have not yet been encountered within Tourism 

Studies.  
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Table 6.2 A Cross-disciplinary Inspection of the Exercise of Soft Power in China: Some Lessons /Some 

Questions on Innovative Strategies in China Regarding Tourism 

CARDINAL ISSUES VIS-A-VIS DOMESTIC AND INTERNATIONAL OUTLOOKS ON SOFT 

POWER IN CHINA, AS REGISTERED IN LI (2019) ---TRANSLATED HERE TO RESEARCH 

QUESTIONS FOR TOURISM CONTEXTS 

1. In the exercise of soft power in China in and through tourism, do all the key strategies 

and activities emanate from the stated? (Adapted from Li, 2009/A:7) 

2. In the exercise of soft power in China in and through tourism, do all the key strategies 

and activities principally revolve upon the goal of China becoming an economic 

superpower? (Adapted from Li, 2009/A:14) 

3. In the exercise of soft power in China in and through tourism does a substantial 

proportion of the strategies and policies exhibited in China stem from traditional 

‘Chinese’ views of culture (which stress the giving of priority to human beings [yi ren 

wei ben]) rather than to the governing Western obsession with the omnipotence of the 

material? (Adapted from Li, 2009/B:35) 

4. In the exercise of soft power in China in and through tourism, in which ways have 

articulations of and about the magnetism of China taken an on entirely distinct Chinese 

hue, compared to the soft power projections of other countries? (Adapted from Zhang, 

2009:51) 

5. In the exercise of soft power in China in and through tourism, have the exhibited 

policies and strategies been designated to match the seemingly unending receptively of 

Westerners to ‘things Chinese’? (Adapted from Zhang 2009:57) 

6. In the exercise of soft power in China in and through tourism, is there significant 

evidence that the soft power policies and strategies are well organised and deliberately 

coordinated? (Adapted from Deng 2009:64) 

7. In the exercise of soft power in China in and through tourism, is there significant 

evidence that the soft power policies and strategies are increasing more pluralistic in 

what they say about the Chinese realm? (Adapted from Deng 2009:64) 

8. In the exercise of soft power in China in and through tourism, is there clear evidence 

that many of the found soft power policies and strategies are distinctly’ ‘Confucian’, per 
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se? (Adapted from Chen 2009:88) 

9. In the exercise of soft power in China in and through tourism, is there clear evidence 

that soft power projections and activities have become much broader and fluid in their 

operational conceptuality? (adapted from Kurlantzick 2009:167) 

10. In the exercise of soft power in China in and through tourism, is there evidence that 

many of the lead decision-takes for matters of soft power studies outside of China for 

significant periods? (Adapted from Kurlantzick, 2009:169) 

11. In the exercise of soft power in China in and through tourism, is there evidence that a 

mix or range of new sophisticated tools of soft power projection / presentation have 

been developed there? (Adapted from Kurlantzick, 2001:171) 

12. In the exercise of soft power in China in and through tourism, is there evidence that 

important new aspects of Chinese culture have been freshly harnessed beyond the 

already conceivably well-known arenas of cuisine, calligraphy, cinema, curious, et 

cetera? (Adapted from Wibowo 2009:215) 

13. In the exercise of soft power in China in and through tourism, which old stories (i.e. 

traditional narratives) of Cheesiness are being regularly deployed? (Adapted from Zhao, 

2009:248) 

14. In the exercise of soft power in China in and through tourism, which new stories (i.e., 

emergent narratives) of Chineseness are being regularly deployed? (Adapted from Zhao 

2009:248) 

15. In the exercise of soft power in China in and through tourism, are any particular policies 

/ strategies / activities indulged in which seek to disrupt the recently found strong 

interest cum desire of young Chinese people to engage in highly Westernised 

behaviours? (Adapted from Zhao, 2009:249) 

16. In the exercise of soft power in China in and through tourism, is there clear evidence 

that China is engaging in forms of promote its ‘Zhongguo’ (Middle Kingdom) 

inheritances and traditions as the national centre of and for the East Asian world? 

(Adapted from Zhao, 2009:253) 

17. In the exercise of soft power in China in and through tourism, is there clear evidence 

that China is engaging in forms of international public diplomacy which promote its 
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‘Zhongguo’ (Middle Kingdom) inheritances and traditions as the national centre of and 

for the East Asian world? (Adapted from Zhao, 2009:253) 

18. In the exercise of soft power in China in and through tourism, is there clear evidence 

that China has engaged in (or is engaging in) selective learning from or selective copying 

from the public diplomacy policies or activities of other nations (or from cities or 

provinces in other countries) (Adapted from Zhao, 2009: 257) 

Source: The above critical questions are taken from the following chapters in Li (2009): *Li 2009/A; *Li 

2009/B; *Zhang 2009; * Deng 2009; *Chen 2009; * Kurtantzick 2009; * Wibowo 2009; * Zhao 2009.  

6.3 IMPLICATIONS AND RECOMMENDATIONS FOR FURTHER RESEARCH 

• Implications for the field in general 

There are two implications in this section, particularly in terms of the implications for the 

related field and implications for the research herself. The Chinese government gradually 

realised how important soft power construction is to the whole nation. Through media, though 

all different kind of ways to push China to spread the Chinese culture and history to the rest of 

the world. For example, Chinese culture festival, Chinese New Year, exhibitions, and Confucian 

Institutes to archive the goals. That means through cultural exchanges to narrow the distance, 

to enhance east and west understanding between each other. It is well known that China has 

increased their reputation and international visibility through the 2008 Olympic Games, 

Shanghai Expo, and much public diplomacy. Most of the research on soft power has mentioned 

that China still needs to work hard on promoting the cultural soft power towards the rest of the 

world. But it depends on the government how much they want to spread out, such as the 

limitation of using social media. First of all, it is important to gain the perspectives on the 

Chinese audience by using semi-structured interviews. It is important and essential to find out 

the influence of this programme in China. Is there any influence on the tourism site, although it 

is all about presenting the Chinese soft power, the audience may not realise? Therefore, it is 

important for future research to work in the soft power and culture representation through 

films, documentaries, and TV programmes.  



182 

 

• Recommendations for the future research agenda 

Soft power has played a very significant role in Chinas’ developing stage. Furthermore, cultural 

soft power has also become an important part of comprehensive national strength, to enhance 

the cultural soft power. It has become the focus of attention in the world. It is very important to 

increase the awareness of the importance of the soft power of China from the perspective of 

strategy. China's cultural strength to enhance the culture has made certain impact, but there 

are still many problems, in terms of the further research on the promotion of China's cultural 

soft power perhaps need certain paths. Thus, in terms of the auxiliary problem that the 

researcher has stated in Chapter one (see section 1.3.4), I now therefore make the following 

twenty (20) recommendations from the desk research period of my study (2017-2018) for 

reflexive deployment in my own future research agenda --- to be conducted from 2019 to 2024: 

REFLEXIVE RECOMMENDATION 1: THE PRESIDENT'S NEW FIVE-YEAR-PLAN FOR CHINA 

1) THE EXTENSION OF PRESIDENT XI JINPING'S 'CHINESE DREAM' 

That the researcher examines the statements which comprise the 2017-2022 national Five-

Year-Plans for China in October 2017 in order to determine what President Xi Jinping states 

which has a significant relevance to:  The use of soft power in China;  The role/function of 

tourism;  The traditional legacy of Confucius; and/or,  The contemporary sensitivities of Neo-

Confucianism. 

2) CHINA AND POLYVOCALITY 

That the researcher examines the statements which comprise the 2017-2022 national Five-

Year-Plan for China in October 2017 in order to determine what President Xi Jinping states 

which encourages the projection of polyvocal representations to thereby decidedly stimulate 

either articulation about 'China' by many different 'voices' or via the several different 

interpretations about the Chinese inheritances. 

REFLEXIVE RECOMMENDATION 2: MATTERS OF REPRESENTATION 

1) THE POLITICS OF EXHIBITRY: CHANGING REPRESENTATIONS 
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That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

institutional structures which are deployed in China to issue Worldmaking representations of 

the past/present/future of China, in order to interpret how normalisations/ naturalisations 

about China are conceivably changing. 

2) THE SILENCES OF EXHIBITRY: UNDERUTILISED INHERITANCES IN THE DISCOURSE/PRAXIS OF 

REPRESENTATION 

That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

places/spaces/subjects which are commonly drawn upon to represent 'China' and thereby 

uncover the significant places/spaces/subjects which are seemingly ignored/bypassed/silenced. 

REFLEXIVE RECOMMENDATION 3: MATTERS OF SOFT POWER INSCRIPTION 

1) THE POLITICS OF EXHIBITRY: SOFT POWER PROJECTION 

That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

institutional structures which are deployed in China to issue soft power articulations of the 

past/present/future of China, in order to interpret how normalisations/ naturalisations about 

China are conceivably changing. 

2) THE SILENCES OF EXHIBITRY: UNDERUTILISED INHERITANCES IN SOFT POWER PROJECTIONS 

OF 'CHINESE' BEING 

That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

places/spaces/subjects which are commonly drawn upon in soft power inscriptions of 'China' 

and thereby uncover the significant places/spaces/subjects which are seemingly 

ignored/bypassed/silenced. 

REFLEXIVE RECOMMENDATION 4: CHINA AS 'NATION' 

1) REGIMES OF REPRESENTATION IN CHINA: NEW VISIONS OF SELFHOOD 

That the researcher inspects in ongoing fashion (over the five-year period 2019 to 2024) the 

mythopolitics of representation in China in order to critique the who/what/where/when of the 
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discourse and praxis of 'China-making' in order to assess which aspects of 

history/heritage/culture are being emphasised in distinctly new/fresh/corrective ways. 

2) DOMINANT REPRESENTATIONAL PARADIGMS IN CHINA: EMERGENT STORYLINES 

That the researcher inspects in ongoing fashion (over the five-year period 2019 to 2024) the 

mythopolitics of representation in China in order to critique the who/what/where/when of the 

discourse and praxis of 'China-making' in order to assess the degree to which added or elevated 

attention is significantly paid to particular regions of China/cities in China / events in China / 

narratives about China, et cetera. 

REFLEXIVE RECOMMENDATION 5: XI'AN AS MAJOR DRAWCARD CITY 

1) REGIMES OF REPRESENTATION IN XI'AN: NEW VISIONS OF SELFHOOD 

That the researcher inspects in ongoing fashion (over the five-year period 2019 to 2024) the 

mythopolitics of representation in Xi'an in order to critique the who/what/where/when of the 

discourse and praxis of 'Xi'an-making' in order to assess which aspects of 

history/heritage/culture are being emphasised in distinctly new/fresh/corrective ways. 

2) DOMINANT REPRESENTATIONAL PARADIGMS IN XI'AN: EMERGENT STORYLINES 

That the researcher inspects in ongoing fashion (over the five-year period 2019 to 2024) the 

mythopolitics of representation in Xi'an in order to critique the who/what/where/when of the 

discourse and praxis of 'Xi'an-making' in order to assess the degree to which added or elevated 

attention is significantly paid to particular features of Xi'an of China / subcultures in Xi'an / 

events in Xi'an / narratives about Xi'an, et cetera. 

REFLEXIVE RECOMMENDATION 6: THE MILKING OF 'CONFUCIUS' 

1) DELIBERATE ENGAGEMENT WITH CONFUCIAN SIGNIFIERS 

That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

mythopolitics of representation in China in order to critique the degree to which received 

Confucian values are utilised in governing inscriptions about China in tourism. 
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2) DELIBERATE ENGAGEMENT WITH NEO-CONFUCIAN SIGNIFIERS 

That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

mythopolitics of representation in China in order to critique the degree to which unfolding Neo-

Confucian values are utilised in governing inscriptions about China in tourism. 

REFLEXIVE RECOMMENDATION 7: THE ARTICULATIVE POWER OF TOURISM 

1) THE REPRESENTATIONAL LEGITIMACIES OF TOURISM 

That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

mythopolitics of representation in China in order to inspect the degree to which tourism is itself 

harnessed as an important source of communication about what China is and has been.  

2) THE SYSTEMS OF REPRESENTATION IN TOURISM: DECISION-MAKING EXPERIENCE 

That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

mythopolitics of representation in China in order to inspect the industry-relevant and expertise-

relevant experiences which the decision-implementing individuals deployed in the 

representation of place/space/culture indeed do and do not have. 

REFLEXIVE RECOMMENDATION 8: THE VIEWS OF WESTERNERS ABOUT CHINA 

1) THE REPRESENTATIONAL LEGITIMACIES OF TOURISM 

That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

profile of visitors coming to China from 'The West' in order to interpret the degree to which the 

held views of 'Westerners' about China are changing. 

2) ACTS OF TRANSCODING THROUGH TOURISM: ADDRESSING 'THE WEST' 

That the researcher inspects in ongoing fashion (over the five-year period 2019 to 2024) the 

interests of visitors coming to China from 'The West' in order to interpret the degree to which 

those organisations charged with the responsibility of representing 'China' engage in acts of 

deliberate and effective transcoding to denote 'China' in specific ways which are audience 

towards Western levels of comprehension about 'China'. 
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REFLEXIVE RECOMMENDATION 9: THE REPRESENTATIONAL ACTIVITIES OF 'OTHER CITIES' IN 

CHINA (DISTINCT FROM XI'AN) IN TOURISM 

1) THE POLICY INITIATIVES OF PARTICULAR CITIES IN CHINA REGARDING SOFT POWER / 

REPRESENTATIONAL ACTIVITY 

That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

representational repertoires of other cities (distinct from Xi'an) in order to determine which 

particular cities, have robust policies which have been deliberately established to articulate 

coordinated soft power projections of place and space for those cities. 

2) THE COMPARATIVE EFFECTIVENESS OF PARTICULAR CITIES IN REFRESHED SOFT POWER / 

REPRESENTATIONAL ACTIVITY 

That the researcher inspects in an ongoing fashion (over the five-year period 2019 to 2024) the 

representational repertoires of other cities (distinct from Xi'an) in order to determine which 

particular cities have implemented effective procedures in the articulation of 

fresh/realigned/corrective soft power projections of 'Chinese being', there in those cities. 

REFLEXIVE RECOMMENDATION 10: THE REPRESENTATIONAL ACTIVITIES OF 'OTHER 

INSCRIPTIVE INDUSTRIES' IN CHINA (DISTINCT FROM TOURISM) 

1) THE POLICY INITIATIVES OF PARTICULAR INSCRIPTIVE INDUSTRIES IN CHINA REGARDING 

SOFT POWER / REPRESENTATIONAL ACTIVITY 

That the researcher inspects in ongoing fashion (over the five years period 2019 to 2024) the 

representational repertoires of other projective industries (distinct from tourism) in order to 

determine which of those particular inscriptive industries have 

corporations/organisations/institutions which have robust policies which have been 

deliberately established to articulate coordinated soft power projections of place and space in 

China. 

2) THE COMPARATIVE EFFECTIVENESS OF PARTICULAR INDUSTRIES IN REFRESHED SOFT 

POWER / REPRESENTATIONAL ACTIVITY 
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That the researcher inspects in ongoing fashion (over the five-year period 2019 to 2024) the 

representational repertoires of other projective industries (distinct from tourism) in order to 

determine which of those particular inscriptive industries have 

corporations/organisations/institutions which have implemented effective procedures in the 

articulation of fresh/realigned/corrective soft power projections of 'Chinese being'. 

6.4 CONTRIBUTION TO KNOWLEDGE  

This inquiry is based upon the assumption that there is no singular way to conduct advanced 

research, but many approaches to researching, theorizing, and writing up (Diversic and Moreisa 

2009). It is based upon the view that the conduct of advanced research is not so much about 

the answering of immediate study questions A/B/C (whatever they may be), but rather of the 

progressive unearthing of many further questions to the topic in hand so that ultimately 

opposite insight is gained into matters A/B/C….to H, A/B/C/……to M, or A/B/C……to Z 

(whichever unfold). Thus, this study is an emergent are which does not just seek to throw data 

or even interpretation at a singular start-up set of study objectives, but it is one which seeks to 

hum around the issues of representation and governance being explained in and through 

tourism in order to open up the clear wider for many sorts of broader yet deeper critical inquiry 

into the clash of East-West understandings on tourism and which tourism studies. Hence this 

study is necessarily an inquiry that requires ‘time’ in order to decently situation the conceivable 

decolonisation of knowledge production on tourism and within Tourism Studies.  

Given this obligation to build in ample ‘time’ for meaningful reflections to be made about on 

the ground decision-making on soft power projectivity through tourism, this study is one which 

does not seek over-fast and underbaked solutions to isolated factors or unconnected variables 

in the representational acts of tourism, it is one that seeks to situate the public diplomacy (or 

the national pedagogy) of tourism in large frames of international and cross-national praxis. To 

repeat the point, it constitutes an emergent study in which the researcher seeks via door-

opening dissertation (circa 2015 to 2018) to prepare herself to be able to conduct a more 

meaningful gibbous/rounded/protuberant/programme of research agenda studies thereafter 
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(2019 to 2024) which have been fed and fattened during those three preliminary years. And 

here, in translating my Chinese terms to the English words ‘gibbous’/ ‘rounded’/ ‘protuberant’, I 

hope I have landed safely and soundly, having been advised by my Director of Studies to avoid 

that dangerous expectant and presumptive term ‘holistic’!! 

This preamble stated, I now seek to explain the contribution which this study hopefully makes 

via the simple expedient of a who/what/where/who/why/ (w) how/which scaffolding. 

▪ THE CONTRIBUTORY ‘WHO’ OF THE STUDY 

This study stands a reflexive inspection of a Chinese national who-following the pathfinding 

work of Xiao (2006) in Tourism Studies-----seeks to inspect how tourism is indeed used in China 

as a signifier (or showcase) for reform and open policies (i.e. for gai ge kai fang zheng ce 

reconstruction). It comprises an attempt to see how the who of Western understandings of the 

use of soft power in China (most pointedly captured towards the end of the study by scrutiny of 

the Economist’s interpretation of those acts of governance in China) conceivably clashes with or 

meshes with the who of East Asian understandings (most pointedly captured towards the end 

of the study by scrutiny of the Li contributors on China’s unfurling soft power strategies). In this 

regard, the overall study-----building up to and within the 2019 to 2024 research agenda-----

amounts perhaps to an inquiry into the clash of continental cognitions as identified by the 

sociologist Weber, were the puritan rationalism which has conceivably driven, the productive 

imperatives of the West meant rational mastery of the world, while the Confucian rationalism 

which has conceivably driven the productive imperatives of East Asia meant rational 

adjustment of individuals / family / communities /nation to the experienced world. [See 

Agathangelou and Ling (2009:70) for this critique of Weber’s views on different macro-

continental outlooks.] 

But the contributory who of the study is not one just contained within Tourism Studies, for this 

researcher believes the field to be dangerously insular, at times. Accordingly, for instance, an 

important attempt is made in the aforementioned scrutiny of the Li compendium to inspect not 

what Tourism Studies ‘expects’ think about the use of soft power in China and elsewhere, but 
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what lead thinker is other fields think is and is not being undertaken. The eighteen points of the 

exhibit based on Li’s text emanating from ‘The Rise of China and It’s Soft Power’ conference in 

Singapore (October 2007) is a large step towards the infiltration of thinking about soft power in 

Tourism Studies from oxygenated thought in a number of other fields from Practice Science, to 

international Affairs, to Chinese Studies. Role on such cross-disciplinary influences, therefore, 

during the forthcoming 2019-2024 research agenda period.  

▪ THE CONTRIBUTORY ‘WHAT’ OR THE STUDY 

This study of the exercise of soft power is an inquiry into how tourism matters in as yet 

undersuspected ways both within and beyond the domain of Tourism Studies. Perhaps this is 

best seen via the degree to which the story-----through its resultant 2019-2024 research 

agenda-----seeks to pay respect to Confucian thoughtlines today, for the prominent 

contemporary Chinese thinker of our era Kang Xiaoguang has argued that any critique of the 

use of soft power in China must be based on Confucian ritual and practice (See Bell 2008:20). 

But as Tu Wei-Ming (1985:22), conceivably the world’s leading authority on Neo-Confucian 

transformation has stated, East Asia thought in general and Confucian thought to academic 

conceptualisation, for both the self and the nation are seen to be open systems where ‘Tao’ is 

everywhere, and where (to succeed) any transformation must necessary be a communal act of 

subtle relationships or a mix of communal acts of dynamic interplay. Thus, the holism (that 

dangerous word again!) of practical Confucian existence has a many-sidedness and an infinite 

potential for ‘development’ to it. Thus, the contributory what of this study is a process or a 

movement, or a dynamic unfolding of the self, the family, the nation, whatever-----and it cannot 

easily be gauged at pace over the data-gathering interpretation-----gathering year of 2017, and 

hence (again) the need for the longer research agenda period of 2019-2024. The reflective 

researcher thereby needs careful learning and due time to inspect the contributory what (i.e. 

the tao) at play in this study. In effect, the Confucian through tourism (as for any area of human 

activity or industry) conceivably seeks to promote international peace while conterminously 

enabling legitimate national self-interest, but these endeavours take some time and reflection 

to interpret. They are not just theoretical concerns of human rights or of protectionist 
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statecraft, they are intricate and sustained with practices which have be deciphered with 

circumspection over a researchable and not rushed time-scale (Bell 2008:32). As Confucius 

phrased it: ‘Under the wind, the grass must bend’ (cited in Bell 2008:37), but what type is the 

grass (?)…where have the various winds blown from (?)…how much bending has taken place or 

each other (?)…et cetera. Thus, the extended period (2019-2024) for the research agenda is 

almost obligatory if the tao (the contributory what) of the study is to be faithfully captured. And 

what matters in terms of the conveyance of soft power through tourism ought to be 

comparatively assessed vis-à-vis the contributory what of soft power projection in China 

through music, through the acts, through film, through the media------i.e., through the cousin 

inscriptive fields to tourism. There is little merit in sustaining the seeming narrow provinciality 

and the apparent crippling insularity of Tourism Studies. So Chinese film studios have recently 

made a € 10 million biopic of the philosopher-sage (Confucius) backed by the Chinese 

government (Foster, 2009). What does this authorised film say in terms of soft power 

proclamation compared to what is authorised likewise through tourism? So…tourism 

matters…but the purposed elongated research agenda (2019-2024) proposes to inspect how 

tourism matters relatively! 

▪ THE CONTRIBUTORY ‘WHERE’ OF THIS STUDY 

This study has had the benefit of being able to ride not only on the back of Nyíri’s landmark 

study of the governance of the scenic spots of China, but also in the aftermath of Hou’s (2010) 

deciphering of Nyíri’s interpretation of state ortholalia in and through tourism across the nation. 

Thus, Nyíri (2006, p.69) maintains that ‘narrative uniformity’ is exacted over the nation’s 

principal tourism sites in the shape of ‘a cultural grammar’ which regulates how the 

value/import/meaning of landscapes, spaces, and places are ‘known’. Thus, such drawcard sites 

are excised from the local tourism ‘directory’ and projected and developed in terms of official / 

statist interpretations of heritage (See Hou 2010, p.229, here). But does Nyíri’s well received 

critique still hold true a decade and a half later in the fast-changing scenarios of symbolism in 

China? This study therefore calls for a follow-up or further inspiration of (conceivably) the 

enforced complicity in the nationalist dominion over exhibited place and space. It calls for a 
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multisite inspection of the scenic spots/the history ‘scriptures’/the natural storylines of China to 

see if Beijing is still ultra-dominant in these articulations of being and becoming through 

tourism, and hence the need to devote time to distilling the contributory where of this 

overlordship in Xi’an, in Shanghai in Chengdu, et catera during the elbow-room time period of 

2019 to 2024 are such cities something of an under-surveillance under clash of tourism 

drawcards, or are such cities now being able to tell their own proud stories with some degree of 

‘non-complicit’ narrative/independent chronicling of place and space? Ergo, was Nyíri over 

hasty in his judgements about the force of state ortholalia in and across China? And, hopefully, 

the added sweep and span of the five years research agenda (2019-2024) can permit this 

researcher to glance sideways at time to assess whether the found levels of state ortholalia in 

China (if such still exists?) matches the found levels of state ortholalia in Confucian South Korea 

and Confucian-Japan (if such exists there?) too. Clearly, the efforts to inspect the contributory 

where in and of exercise of soft power within and through tourism will necessarily have a rather 

broad to it, and such geographical compass-work cannot be done over-night/ over-weeks/over-

year….it needs ‘over-years’! 

▪ THE CONTRIBUTORY ‘WHEN’ OF THE STUDY 

Just as the contribution ‘where’ of this inquiry needs what could be described as an ‘duration’ 

of months/seasons/years to be meaningfully inspection, so the contributory ‘when’ of this 

subject-matter needs substantial periods of visitation and frequent rounds of interviewing to be 

meaningfully supportable. It is an exciting tome under President Xi and is (or rather the 

peoples’) Chinese Dream as the so-called developing nation translates itself into a superpower. 

But the pace of change is exceedingly rapid, and in many sense turbulent moments are being 

experienced now in China, and turbulent years are expected to lie ahead in these immediate 

years, given the rapidity of these transformations (Watts 2012). As China will probably replace 

the U.S.A. as the nation with the great GDP by the mid 2020’s, it has not been easy for the 

Beijing government to equitably manage the pace of change across the nation, and an era of 

protest has resulted. Ergo, in the judgements of Watts---a reporter on China for nine years for 

The Guardian---The Beijing government has had to learn in new / different ways to the dissent 
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of certain citizen groups and the outcries of certain regional collectives. While the era of 

President Hu could be described as one of fast ‘construction’, the current era of President Xi 

will be (is proving to be?) one of ‘steadying-maintenance’ (Watts 2012:11). According to Nyíri, 

the turn of the century had been a period of statist orthopraxy where the Beijing government 

was able to coordinate the construction and delivery of its lead tourism places and spaces via 

the national imaginal of a rich multicultural cohesive community (Nyíri, 2006, p.16), but is it still 

possible for one-party government to easily sustain such visions of seemingly simple and blissful 

coexisting peopledom? Are the turn of the century state-authorised practice of shared ritualism 

(Nyíri, 2006, p. 95) still easy to inculcate across the nation as certain local groups and ethnic 

collectives perhaps gain more confidence in using their own distinct voice? Is Beijing still able to 

always play the dominant hand in the soft power-controlled theming (Nyíri, 2006, p.24) of place 

and space across the provinces of China? While Nyíri apparently took a long decade to put his 

landmarks critique together, it is important that the proposed follow-up work as envisaged for 

the elongated research agenda (2019-2024) is not rushed. The value of the contributory when 

of this study and its five year will come from the dedicated and persevering character of its 

critique of soft power at work and cursory and fleeting inspections of tourism drawcards and 

tourist settings will not be sufficient. And during the target years of 2019 to 2024, Beijing has 

another ‘massive moment’ Olympic Games to project----this time a Winter one. Just how will 

the when and the now of the Winter Olympic tally with the brilliance of the 2008 Summer 

Olympics in Beijing? And how will president Xi adapt the Chinese Dream to the national and 

international noise being made as the Winter Olympics beckons/ takes place/is memorialised? 

All these fast-paced changes of transformation, and all there now opportunities for patriotic 

exuberance will take time to capture, to interpret, and reflect upon for different within-nation 

and different beyond-nation audience! 

▪ THE CONTRIBUTORY 'WHY' OF THE STUDY  

The study has been keen structured as an emergent study, a line of inquiry that has not been 

commonplace in Tourism Studies. Being based upon advanced interpretative of bricolage it 

seeks to yield and complexity via the exercise of qualitative social science approaches. 
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Following Kincheloe (2005), the bricolage being followed is an emergent process wherever due 

periods of time the researcher/research team can demonstrably got dawn to the nuts and the 

bolts of the complex scenarios being investigated. Thus, as an emergent study, this study of the 

subtitles and intricacies of the projection and management of soft power is one obligated to 

probe not only the past historical dynamics that have shaped the use of soft power but also the 

still alive cum changing dynamics which are involved. The study of such complex Confucian 

praxis and such nuanced forms of government rhetoric demands rigor in a or the ‘bricolage of 

time’. It is therefore intended, and it is hopefully expected that the contributory why of this 

study will come from what Kincheloe (2006:328-330) insights must necessarily be the studies 

embedded and interactive (and thereby longitudinal) effort to examine, for instance: 

• The implicated orders of reality (which are enwrapped within the soft power practices 

detected)  

• The living process in which the cultural entities are situated (whether they be long 

established cultural traditions or fresh and vigorous pursuits/preferences which are 

being proclaimed via soft power channels); and 

• The relationships between power (itself) and knowledge (as capitalised upon by the 

individuals and institutions who are prominent in the found soft power articulations) 

• The philosophical and operational implications of such matters inevitably mean that an 

emergent study needs a decent lifecause or longevity. Fundamentally, this study of the 

exercise of soft power in China is a revisit to Unger’s (2016) general study of nationalism 

in China: is the encountered projection of Chineseness (as here exhibited in and through 

tourism) predominantly driven by ‘national imperatives’ or by ‘cultural predispositions’? 

It will therefore take time to inspect, for example, what various players inside and 

outside of government in Xi’an, in Shanghai, in Chengdu, in other cities think about the 

engagement of decision-makers in tourism and for tourism of soft power which Chinese 

Characteristics, and it may take a substantial period of time in each city to locate 

informed officials or industry –relevant ‘managers’ who are even prepared to speak 
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unguardedly on such processes. Thus, the contributory why for this inquiry approach 

has its own protracted and hopefully incremental profile.  

▪ THE CONTRIBUTORY ‘(W)HOW’ OF THE STUDY 

This study has purported to be a critical study. In recent years, a number of philosophers have 

condemned the fact that too much progress is claimed to have been made by social scientists 

and humanists who work via over-institutionalised forms of knowledge-----which they all to 

readily accept and work restrictively within-----rather than via studies thought. To Deleuze, for 

instance, too many individuals and interest groups inhabit enhanced forms of knowledge what 

have become disproportionate in their reach and arrogant in their assertiveness. He calls such 

overbearing and purblind ‘doctrines’ dogmatic images of thought (May 2008:73), and instead 

he calls for the constant renewal of thought (Colebrook: 2002:51) which is not over restricted 

by concretised ‘knowledge’ about soft power (in general) or about ‘the engagement in soft 

power in China’ (in particular). So, this study is Deleuzean in that Spirit in that its ultimate 

contributory how will hopefully be based upon a sustained five-year period of ‘renewed 

thought’ rather than upon a or any immediate thought’ reconfirmation of any ’dogmatic’ 

intelligence about soft power.  

But Deleuze is a French philosopher. Let me now say something similar about the contributory 

why of the study via Confucian thoughtlines. Let me cite Bell (2008, p107-108: emphasis added) 

relevantly here:  

In 2006, was asked to serve as an examiner for an oral examination of a 

doctoral student at a Chinese university. The thesis dealt with the thought of a 

contemporary British philosopher, and it was an impressively comprehensive 

and well-documented account of his ideas. But I pointed out that the thesis had 

more presentation than critical evaluation, and I mentioned something I had 

learned from of my teachers at Oxford: that when reading a philosophical text, 

we should always ask, ‘Is this argument true or false?’ and give reasons for our 

views.  

Another member of the examination panel intervened at this point. He said that 

it’s hard enough for a Chinese student to engage with the thought of a difficult 
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philosopher writing in a foreign language, that the student did an excellent job 

explaining the philosopher’s ideas in Chinese, that his thesis in published form 

will be an important contribution to the Chinese academic world, and that the 

student should be awarded for his effort. I agreed with this. But then the 

panelist said something more surprising (to me): that according to traditional 

Chinese ideas, the task of the student is to learn about the world until age 

forty or so, and only then try to critically examine the world. On the face of it, 

it was a preposterous statement for a university professor to make. It might 

seem to justify an uncritical approach to education, with the teachers seen as 

transmitters of ‘truth’ and students as passive absorbers of knowledge. The 

political implications might seem equally ominous: that people under forty 

shouldn’t play any substantial role in political decision-making because that’re 

not yet in a capacity to engage in critical evaluation of policies. Upon further 

thinking, however, I realized that the panelist’s view was not preposterous as it 

seems. In fact, it may stem from a long tradition of Confucian thinking about 

education, and that tradition may have some merit in the contemporary world.  

So, let me take a Deleuzean leaf out of Bell’s book on new Confucianism. The real contributory 

(w) how in this study will hopefully not come from any kneejerk or hackneyed reapplication of 

received ‘dogmatic’ interpretations about who is doing what to whom via the exercise of soft 

power in China, but from longrun thought about the nuances of soft power engagement in each 

context and in each city over due time. To Deleuze, useful understanding anywhere and 

everywhere in the social science comes from ‘thinking otherwise’ (May 2008:120). To Bell, 

useful insight into Confucian cognitions/into Chinese practices comes from long simmered 

consideration and re-thrashed rumination. Thus, let the research agenda timeline of 2019-2024 

generate fresh and well-maintained conceptions about soft power and its operations through 

the thresholds of tourism. Such protracted thinking is an undervalued requirement for such a 

multi-agency/multi-scenario field as tourism/ tourism studies (Hollinshead, Suleman, and Wang: 

forthcoming).  

▪ THE CONTRIBUTORY ‘WHICH’ OF THE STUDY  

This final subsection of the chapter’s section detailing the envisaged study contribution 

contributes something of a recap of the six previous subsections. It is hoped that the extended 
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research agenda period of 2019 to 2024 can generate well-delineated insight into the following 

conceptual understandings on the engagement is soft power in and through tourism in China: 

• FROM THE CONTRIBUTORY ‘WHO’ OF THE STUDY 

…on who has sovereignty over the representation of China through tourism, and whether it 

continues to be predominately statist or increasingly fragmented; 

• FROM THE CONTRIBUTORY ‘WHAT’ OF THE STUDY 

…on the interface between the conventional/traditional cultural grammar (after Nyíri) of self-

presentation/self-performance in the representation of China internally and externally vis-à-vis 

the transitional/metamorphosed cultural grammar of such matters of being and becoming. 

• FROM THE CONTRIBUTORY ‘WHERE’ OF THE STUDY 

…on the degree to which China is able to stand up through the cultural selection and cultural 

production process of tourism as a distinct and coherent ‘where’ loyal-to-itself, rather than as 

a destination (or mix of places and spaces) which are still predominately known outside of 

China via narratives which conform to Western/North Atlantic/Eurocentric notions of ‘Cathay’/ 

‘The Far East’. 

• FROM THE CONTRIBUTORY ‘WHEN’ OF THE STUDY 

…on China in the now, as site of which sorts of banal nationalism (after Billig, 1995) today 

whether they be scenes / features / instances of national (or regional? Or local?) ritual based 

upon long-cherished tradition, osmotic / hybrid social practices, pafriotic emotion and 

behaviour, or what. [Refer here to Bell (2008:38-55) on the coercive and noncoercive 

hierarchical rituals of Neo-Confucian China---as based upon the Xunxi’s (- a major ‘founding 

father’ of Confucianism: 310-319 BCE---‘Philosophy of ritual;] 

• ON THE CONTRIBUTORY ‘(W)HOW’ OF THE STUDY 
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… on the capacity of an emergent study (via the proposed Kincheloean of 2019 to 2024) to gain 

fresh insight into the social construction (and the political construction) of projected knowledge 

about China as exhibited through the revealed subjectives of the narratives of tourism; and,  

• ON THE CONTRIBUTORY ‘HOW’ OF THE STUDY  

…on my own reflexive capacity to think in possibly dynamic new ways about China as a 

‘becoming-China’ place through tourism no longer so restrictively via rather immobile 

‘Western’ / ‘North Atlantic’/ ‘Eurocentric’ outlooks. [See May 2008, p.59-60] on Deleuze and 

the affirmation of ‘becoming’].  
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APPENDIX 2: INFORMED CONSENT FORM  

Before the one-to-one interview, a copy of Informed Consent Form and participant information 

sheet has given to every participant. 

Below is the information that is normally included in an informed consent form. The 

information in bold should be included in most consent letters. the information not in bold is to 

aid researchers. If you are working in an establishment you will need to obtain the written 

permission of the manager to engage in the research activity, which should be captured on the 

research ethics proposal form. In other organisations, you should refer to the placement 

organiser or mentor. Where performing case studies of individuals, you will also need to gain 

the consent of each participant (or their carer, if under 18). You will need to clarify what 

information you intend to collect and the purpose that you will use it for. Ideally you will also 

highlight the benefits that the outcomes from the research will bring and the way you hope to 

feed the findings into the decision-making processes. 

THE DEVELOPMENT OF AN ONGOING RESEARCH AGENDA: CONTEMPORARY SOFT POWER 

REPRESENTATIONS OF CHINA IN TOURISM 

Dear Participants, 

As part of my PhD/MPhil studies at the University of Bedfordshire, I am investigating in the 

development of an ongoing research agenda: contemporary soft power representations of 

China in tourism. In probing the development of soft power influence, the study mainly look at 

in the specific ways in which the tourism sites and inheritances of China [In general] and of the 

city of Xi’an [In particular] utilized as projective and declarative resource today. This study of 

soft power will also inspect the degree to which those sites and that heritage are harnessed 

through tightly coordinated manners. I would be pleased if you could help on the study by 

being interviewed. All of the information that I collect will be kept confidential and will not be 

passed on to any third party in any way in what you will be able to be identified in the study. It 

is perfectly acceptable for you not to participate or to stop at any point during the study period. 



 

Should you wished and inform me in writhing, at your request. I will also make my findings 

available to you when I have completed my study. If you are interested, contact me at 

sisi.wang@study.beds.ac.uk or otherwise contact my study supervisor at the University of 

Bedfordshire at keith.hollinshead@beds.ac.uk and khdeva@btopenworld.com. Since Professor 

Hollinshead may travel during same of the proposed study time, it would be helpful (If you do 

wish to communicated with him) if you use both the above University of Bedfordshire and the 

‘btopenworld’ addresses indicated for him. Then you can also contact either of us. If you have 

any questions about the research after you have completed your part of the study. If you have 

any other concerns about this study or the way that you have been involved in it, please feel 

free to contact the University’s independent officer, particular for research activity via the 

secretary of the University Research Ethics Committee. If you have read and understood these 

guidelines and you do not have any questions about them, please do sign your name below. 

Date: ____________________________ 

Researcher  Participant 

Full Name: (Put in Capital letter) 

 

Full Name: (Put in Capital letter) 

Signature: 

 

Signature: 

 

Note: Please underline your surname 

I volunteer to participate in this study, entitled the Development of an Ongoing Research 

Agenda: Contemporary Soft Power Representations of China in Tourism 

mailto:sisi.wang@study.beds.ac.uk
mailto:keith.hollinshead@beds.ac.uk
mailto:khdeva@btopenworld.com


 

APPENDIX 3 PARTICIPANT INFORMATION SHEET 

The information sheet should provide brief and clear information on the essential elements of 

the specific study: what the research is about, invitation paragraph, the title of the research, 

purpose of the study and outcomes of the research will be included. The participant’s 

responsibilities, the potential risks, inconvenience or restrictions balanced against any possible 

benefits and the alternatives. It should allow the participant to decide whether the study is of 

interest to them and whether they wish to read and discuss it further. 

INVITATION PARAGRAPH 

I would like to invite you to be part of an interesting research study. Please read the following 

information to gain brief insight into what this research is about. You can ask questions if 

anything is not clear.  

RESEARCH STUDY TITLE:  

The development of an ongoing research agenda: contemporary soft power representations of 

china in tourism 

PURPOSE OF THE STUDY 

The research is being conducted for the purpose of completion of the degree of PhD/MPhil at 

the University of Bedfordshire 

The research topic covers subject areas of: 

• Soft Power 

• Representation of China today 

The research aims to understand in which specifics ways are the tourism sites and inheritances 

of China [In general] and of the city of Xi’an [In particular] utilized as a soft power resource 

today, and to what degree are those sites and that heritage of both harnessed through tightly 

coordinated manners. 

WHY HAVE YOU BEEN INVITED? 



 

You have been chosen to this particular study as the researcher is keen to involving you in this 

study. 

PARTICIPATING IN THIS RESEARCH 

• In this research require, if you agree to engage in this research, a consent form will be 

given for you to sign and agree to move forward based on the terms provided. 

• As a participant you are only required to attend an interview on a specific date which 

will be most convenient to the participant and the researcher 

• The research will be using TV programmes only for the purpose of the study.  

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 



 

APPENDIX 4: IDENTIFY THEMES FROM BBC DOCUMENTARY  

 

PRELIMINARY THEMES FROM PROGRAMME ONE 

Themes: cultures 

Codes 

Themes: Myth  

Codes 

Themes: Power  

Codes 

Themes: 
Festivals  

Codes 

Themes: 
Identity  

Codes 

Themes: 
Traditions 

Codes 

Themes: Places  

Codes 

Themes: Harmony  

Codes 

Themes: 
Dynasty  

Codes 

Themes: 
Civilisation  

Codes 

• So distinctive 

• So brilliant  

• Values 

• Incredible 

• Unbelievably 

• Wonderful  

• Myths  

• Ancient myth 

• Mythology  

• Origins of the 
Chinese state  

• Kingyu  

• Mystery 

• Myth world 
become 
history  

• Mysterious 
temple 

• Chinese 
language  

• Political power  

• Greatest 
discovery 

• Source of 
power  

• Scared place  

• The status were 
powers in 
heaven  

• Divination  

• Ritual  

• State power  

• Powers of 
nature  

• Qingming 
Festival  

• Festival of 
light  

• Tomb-
sweeping 
day  

• Chinese  

• Identity 
begins with 
the family  

• Qin Family  

• Qin Guan  

• Repaying our 
roots  

• Warmth of 
home  

• Renewal 
identity  

• Mother 
goddness: 
Nüwa  

• Fuxi: Male 
God  

• Ethic Identity  

• Han  

• Chinese 
history  

• Ancestors  

• Symbols  

• Chinese 
thoughts  

• Han culture  

• Han speech  
 

• Traditions 
survived until 
modern times  

• Customs  

• Beliefs  

• Beijing  

• Wuxi  

• Shanghai  

• The Yellow 
River Plain  

• Zhong Guo  

• The Middle 
Land  

• Anyang  

• Shang Qiu  

• Qufu  

• Terracotta 
Warriors  

• A family reunion  

• Rulers must be 
virtuous and 
keep harmony 
between 
humanity and 
cosmos 

• Idea of 
humanness  

• Benevolence  

• The principles of 
good 
government  

• The basis of all 
government  

• Love  

• Courtesy  

• Good manners  
 

• The 
Shang 
dynasty  

• The Xia 
dynasty  

• The 
Ming 
dynasty  

• The Qin 
dynasty 

• The Tang 
dynasty 

• Chinese 
civilisation  

• Writing  

• Chinese wisdom  

• Beliefs  

• Chinese writing  

• Ceremonies  

• Conversations of 
Confucius  

• National treasure  

• Single State  

• Single civilisation  

• Great tribe  

• Great tribe  

• Greatest epochs 
world  

 



 

PRELIMINARY THEMES FROM PROGRAMME TWO 

Themes: Places  

Codes 

Themes: Dynasty  

Codes 

Themes: Powers 

Codes 

Themes: Chinese 
Literature Codes  

 

Themes: Wisdom  

Codes 

Themes: Civilisation  

Codes 

Themes: 
Identity Codes 

 

• Xi’an  

• Luo Yang  

• The Wild Goose Pagoda  

• Xian Yang 

• The Temple of the Eight 
immortals  

• Drum Tower  

• Yangzhou  
 

• Tang dynasty  

• A New dynasty  

• A global superpower  

• The greatest power  

• Economic power  

• Cultural power  

• Middle Kingdom  

• Great myths of Chinese Culture 

• The great power of Asia  

• The Tang Dream  

• Lustful piggy (a 
famous novel 
character in the book 
of ‘Journey to the 
West’ 

• The dim whittled 
Sandy  

• Faithful monkey  

• Dufu  

• Libai  

• Musician Qiwang (a 
brother of Tang Xuan 
Zong) 

• Wisdom of Indian  

• The magic of Silk 
Road  

•  

• The buddhist 
monk Xuan Zong  

• Golden Age  

• Closed civilisation  

• Global civilisation  

• Xuanzang  

• Fantasy  

• Continental 
civilisation  

• The grand canal  

• Amazing creativity 

• Openness to 
other cultures  

• Cultures 

• Peoples  

• Different 
religions  

• Rich in culture  

• Rich in trade  

• Dynamic 
places of new 
styles 

• New fashions  

• New music  

 

 

 

 

 

 

 

 

 



 

PRELIMINARY THEMES FROM PROGRAMME THREE 

Themes: Chinese Literature  

Codes 

Themes: Power 

Codes 

Themes: Value 

Codes 

Themes: Civilisations  

Codes 

Themes: Places  

Codes 

Themes: Identity  

Codes 

• The Romance of the Three 
Kingdom  

• Li QingZhao (one of China’s 
greatest poets) 

• Sima Guang (historian) 

• Chines cuisine 

• Cookbooks from Song dynasty  

• The Mountain House Cookbook  

• Poetry  

• History  

• Chinese language  

• The Paradoxical period for women  

• Women’s voice appearing strongly 
for the first time 

• Women become crucial to this 
political notion of loyalty  

• Equal part 

• Confucian teaching  

• Confucian classics  

• Confucian ideas  

• Confucian society 

• The Confucian ethos of China 

• Different civilisations  

• Creativity 

• Inventiveness  

• Song Renaissance 

• Mandate of Heaven 

• Great inventions  

• Chinese Characters  

• Civic values 

• Printing  

• High civilisation in 
world history  

• Books 

• Music 

• Gunpowder  

• Magnetic compass  

• Blast furnaces  

• Football 

• Kaifeng  

• The Scared mountain 
Hushan  

• Tuin Dragon Alley  

• Tang Chang’an  

• The Iron Pagoda  

• The Hill of Longevity 

• The streets 

• The alleyways  

• The Hutongs 

• The shops  

• Fujian  

• Henan University  

• Yangze River 

• Suzhou 

• Hang Zhou  

• Chinese medieval 
village 

• Best governance  

• Best education  

• Best science  

• Song Renaissance  

• New capital  

• New age 

• Great culture 

 

 

 

 

 

 

 



 

 

PRELIMINARY THEMES FROM PROGRAMME FOUR 

Themes: Chinese Literature 

Codes 

Themes: Power  

Codes 

Themes: Value 

Codes 

Themes: Civilisation 

Codes 

Themes: Places 

Codes 

• The golden age of Chinese fiction 
(such sd Plum in the Golden Vase) 

• The true doctrine of the Lord of 
Heaven  

• Euclid’s elements 

• Rulers  

• Great power  

• All powerful state  

• Ming power  

• To restore the ancient customs of the 
people  

• Best governed state on earth  

• An architecture of absolute power  

• Powers of Heaven  

• The alter of heaven  

• Gathering place of the ships  

• Sea power 
 

• Confucian value  

• Good governance  

• Traditional storytellers  

• Ancient Daoist Beliefs 

• The true soul of China  

• By returning to the roots of Chinese 
culture  

• Loyal, severe, honest  

• Stability  

• Zheng He (Nation Hero) 

• New knowledge 

• Plants 

• Value food  

• Exotic animal  
 

• The greatest Chines 
emperors  

• High civilisation 

• Harmonious  

• Revolution  

• Harmony  

• Cosmos  

• Humanity  

• The Heavens  

• Ming Voyages  

• Great inventions  

• Han civilisation 

• Astronomy 

• Nanjing  

• Anhui  

• The Ming State  

• Shexian County  

• Tian’an men Square  

• The forbidden city  

• Beijing  

• Suzhou  

• Suzhou gardens  

• Shaoxing 

• Fujian 
 

 

 

 

 

 

 

 



 

PRELIMINARY THEMES FROM PROGRAMME FIVE 

Themes: Dynasty 

Codes  

Themes: Civilisation 

Codes 

Themes: Powers 

Codes 

Themes: Beliefs  

Codes 

Themes: Confucian  

Codes 

Themes: Value 

Codes 

Themes: 
Chinese Class 
Literature 
Codes 

Themes: 
Festivals 
Codes 

• The Ming dynasty 

• The Qin dynasty 
(Last imperial 
dynasty of China 

• Tang dynasty  

 

 

• Greatest civilisation in 
the world 

• Ancient civilisation  

• Han civilisation  

• Multi-ethnic empire 

• New vitality in Chinese 
civilisation  

• Invented agriculture 

• Creative imagination  

• From of modernity 

• Middle Kingdom 

 

• Largest empire 

• Authentic Chinese 
rules 

• Solidarity  

• Agriculture  

• Charm offensive  

• Wealth 

• Cultures 

• China’s four ancient 
cuisines 

• Great power  

• Self-sufficient  

• Maritime power  

• Balance power 

 

• Chinese Muslim 
Philosophy  

• Da lai lama  

• Tibetan Buddhism  

• Tibetan Culture  

• Old rituals of the Chinese 
state  

• Confucianism 

• Daoism 

• The Confucius rules  

• The classic 
Confucian 
education  

• Civil service 
examinations  

• The Confucius way 
(such as ‘be thrifty, 
but don’t hoard, 
spend wisely.’) 

• Confucianism 

• Poets  

• Painters  

• Book collectors  

• Qin Drama  

• Freedom of love  

 

• Quan Tang 

Shi ( 全 唐

诗 )The 
complete 
Tang 
Poems 

• Water 
Margin 
=Robin 
Hood 

• The great 
Chinese 
novel (The 
Red 
Chamber) 

• Chinese 
New Year 

 

 

 

 

 

 

 

 



 

PRELIMINARY THEMES FROM PROGRAMME SIX 

Themes: Chinese 
Literature 
Codes 

Themes: Dynasty  
Codes 

•  

Themes: Confucius  
Codes 

•  

Themes: Places  
Codes 

•  

Themes: Value  
Codes 

•  

Themes: Civilisation  
Codes 

•  

Themes: Power  
Codes 

•  

Themes: Identity  
Codes 

•  

• Lu Xun (who is a 
Chinese Poet) 

• Calligraphers 

• Qin dynasty  

• Ming dynasty 

• Traditional Confucian 
Morality  

• Confucian values 

• Nanjing  

• The Pearl River  

• Beijing 

• Shanghai  

• Shangdong  

• Yanan  

• Tiananmen  

• Anhui  

• WuXi  

• Altar of Heaven in 
Beijing 

• Qin Empire  

• Harmony  

• Martial Arts  

• Chinese history  

• Chinese civilisation  

• Heaven and Earth 

• Peaceful China 

• Political force 

• Sprit of China  

• Power  

• The birth of new 
China  

• Opening up policy  

• Invention and 
creativity 

• Golden Age 

• Traditional 
storytellers  

• Images 

• Chinese symbol 
for long 

• Mao’s portrait  

• Deng Xiao Ping 

 

 

 

 

 

 

 

 

 

 



 

 

REVIEWING THE THEMES 

Theme: Civilisation  Theme: Soft Power  Themes: Power  Themes: Chinese 
Festivals  

Themes: Identity  Theme: Literature Theme: Myth  Theme: Wisdom 

• Chineseness 

• Populations 

• Cities  

• Royalty 

• Diverse language 

• Ancient 
civilisation  

• Han civilisation  

• Multi-ethnic 
empire 

• New vitality in 
Chinese 
civilisation  

• Invented 
agriculture 

• High civilisation 

• Revolution  

• Harmony  

• Cosmos  

• Humanity  

• Great inventions  

• Chinese 
Characters  

• Printing  

• Writing  

• Gunpowder  

• Magnetic 
compass  

• Football 

• Fantasy  

• Amazing 
creativity 

• Chinese wisdom  

• Beliefs  

• Chinese writing  
 

Sprit of China  

• Power  

• The birth of new 
China  

• Opening up policy  

• Invention and 
creativity 

• Largest empire 

• Authentic Chinese 
rules 

• Agriculture  

• Charm offensive  

• Cultures 

• China’s four 
ancient cuisines 

• Great power  

• Balance power 

• Great power  

• All powerful state  

• Ming power  

• To restore the 
ancient customs 
of the people  

• Best governed 
state on earth  

• An architecture of 
absolute power  

• Powers of Heaven  

• The alter of 
heaven  

• Gathering place of 
the ships  

• Chines cuisine 

• Cookbooks from 
Song dynasty  

• Chinese language  

 

• State power  

• Chinese language  

• Political power  

• Greatest discovery 

• Source of power  

• Political force 

• Scared place  

• The status were 
powers in heaven  

• Divination  

• Ritual  

• Powers of nature  

• Openness to other 
cultures  

• Dynamic places of 
new styles 

• New fashions  

• New music  

• Chines cuisine 

• Cookbooks from 
Song dynasty  

• The Mountain 
House Cookbook  

• Poetry  

• History  

• Chinese language  

• The Paradoxical 
period for women  

• Women’s voice 
appearing strongly 
for the first time 

• Women become 
crucial to this 
political notion of 
loyalty  

  

• Qingming Festival  

• Festival of light  

• Tomb-sweeping 
day 

• Chinese New Year 
 

Subtheme: Chinese 
Identity  

• Chinese  

• Ethnic identity 

• Identity begins 
with the family  

• Warmth of home  

• Renewal identity  

• Ancestors  

• Symbols  

• Chinese thoughts  

• Han culture/Han 
Speech 

• Best governance, 
best education, 
best science  

• Harmonious  
 

Subtheme: Chinese Classic 
Novels 

• Quan Tang Shi (全唐

诗 )The complete Tang 
Poems 

• Water Margin =Robin 
Hood 

• The Red Chamber 

• The golden age of 
Chinese fiction (In 
English: Plum in the 
Golden Vase) 

• The Romance of the 
Three Kingdom 

• Journey to the West 

• Books 

• Music 

• Poetry  

• History  
 
 

Subtheme: 

• Myths  

• Ancient myth 

• Mythology  

• Origins of the 
Chinese state  

• Mystery 

• Myth world 
become history  

• Mysterious 
temple 

 

Subtheme:  

• The magic of Silk 
Road  

• Gunpowder 

• Papermaking 

• Printing  

• Compass  

• Creativity 

• Inventiveness  

• House Cookbook  
 
 



 

 
 
 
 

 

 

 Display of Themes and Divergent Point 

Source from Wood (2016) 

Civilization 
• Chinese Characters  

• Four Great Invention  

• Cities  

• Royalty  

• Writing  

• History  

• World 

• Ethnic identity 

• Diverse language 

• Biggest tribe 

• Origins of Chinese state  

Myth 

 

• Yellow Emperor  

• Traditions 

• Ancient  

• Story  

• Ancient culture  

• Origins of the Chinese people  

 
• Zhongguo  

• Chinese State   

• Story tellers  

• King yu  

• Huang Di  

 

 

Identity 

 

• Traditional Chinese Festival 

• QingMing Festival 

• Family reunion 

• Roots 

• Warmth of home 

• Harmony 

• The Mandate of Heaven  

• Ethic identity  

• Han Chinese  

• Middle Land  

 

 

Power 

 

• Political Power 

• Cultural Revolution 

• Communist revolution 

• Social power 

• Star 

• Society 

• State power  

• Han Chinese  

• Middle Land  
 

 • Practices  

• Poet  

• Traditional pharmacy  

• Dragon bones  

• Oracle bones 

• Belief  

• Communicate with ancestors  

• Praying for rain and water  

 

Wisdom 

 



 

 

APPENDIX 5: OPENING CEREMONY-BEIJING 2008 SUMMER OLYMPIC GAMES 

 

 

 



 

 

APPENDIX 6: ETHICAL APPROVAL FORM 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

  


